
PICA Annual Meeting Offers Targeted
Opportunity to Work ON Your Business
The most successful business owners work ON their business as much or more than 
they work IN their business. What’s the difference? 

Working ON your business means you’re actively making plans and developing 
strategies for the future, consistently course-correcting, promoting the personal and 
professional growth necessary to empower your team, and getting the education you 
need to lead your business into the next growth phase.

Working IN your business means you’re often bogged down in the day-to-day issues, 
putting out most of the bigger fires yourself, and riding the jagged edge of just-in-time 
learning in an effort to keep up with the industry.

For most business leaders, there will always be a shifting combination of IN and ON. 
Working IN your business tends to win out, because it’s almost always immediate  
and pressing. That works great in the moment, but it can hurt your bottom line in  
the long run. 

We know it’s hard to find the time and energy to work ON your business, so we have 
put together a quick and incredibly effective educational opportunity for you. 

What:  The PICA Annual Meeting
Where:  BECO Conference Center, 8505 IBM Drive, Suite 100, Charlotte, NC 28262
When:  June 11, 2019, from 9:30 a.m. to 1 p.m.
• 9:30 – 10 a.m. – PICA Annual Business Meeting
• 10 a.m. – Noon – Technology Game Changers That Can Positively Impact 

Your Business with Dr. Mark Bohan, Director Color Solutions, KMBS
• Noon - 1:00 – Lunch

Join Dr. Mark Bohan, a widely acknowledged printing industry expert and self-
described Technology Evangelist, as he discusses the top game changers in the industry 
today, and deconstructs why they work, how they impact the products and solutions 
offered and, more importantly, how they will shape your business in years to come. 
This interactive session is complete with a hands-on examination of some of the latest 
processes and capabilities collected from across many different applications.

The PICA Annual Meeting is offered at no cost to both PICA Members and 
Non-Members. Register by calling PICA at (704) 357-1150.

Published by The Printing Industry of the Carolinas, Inc.
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Another PICA year has come and gone, and I am continually reminded that our opportunity 
to make good in life quickly passes us by. In this great industry, we have participated in so 
many changes over the years, yet we have survived! The Industrial Revolution. The Technology 
Revolution. The Year 2000, when no one knew whether things would work at the stroke 
of midnight!  As if all these events weren’t enough, now we find ourselves helping clients 
communicate to an audience that is as diverse as at any time in history! 

With quality almost a given with today’s technology, differentiating factors are often driven by 
what we know and have seen work in the marketplace that we can share with our clients! While 
many refer to our industry participants as PSP’s, I frankly take issue with that. The world of 
business rides on the back of the printed page. We deliver way more than just print! We deliver 
business results!

That’s why PICA stands ready to support you with well-developed research as you support and 
educate your clients on today’s best marketing and business development strategies!  Research, 
resources and web-ex events populate our PICA calendar, and if we fail to participate, we lose 
ground with what is important in business today!  So, I encourage you to use this valuable 
resource that you already have:  Your membership in PICA! 

Lastly, I hope you have completed your employee census for potential participation in our PICA 
health care initiative. With potential savings that average about 8%, or $1,000 per employee, you 
can’t afford to miss out! 

To my fellow Board Members, it’s been a pleasure.  To the PICA Staff,  Jeff, Carrie, and Margie, 
and our Editor, Jennifer, who always cleans up this article, thank you for your support and 
dedication to our association!   

To your success,
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Walter Payne
PICA Chairman
ImageMark
Walter.payne@imagemarkonline.com
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Ed McLamb Receives 2019 Norman W. Foust Award 

UpShift Connects Charlotte-Area Businesses with On-Demand Labor

On January 21, 1979, The PICA Foundation created a very meaningful award to be presented 
annually, or when deemed appropriate, to an individual within our organization for truly outstanding 

contributions to the industry, the recipient’s community, or to his or her fellow man.

It was further decided that this award be named in honor of Norman W. Foust, a truly outstanding 
and dedicated individual, and a contributor of great magnitude to PICA for a long, long time.

Ed McLamb embodies the spirit of this award, and we congratulate him!
Please look for our full-length feature on Ed in an upcoming issue of the PICA Scanner.

Summer is right around the corner, and so is 
the annual scramble to cover the workload as 
employees go on vacation. This year, employers in 
the Charlotte area have a new resource that may 
simplify things: UpShift.

According to their website, UpShift is a digital 
platform that connects businesses and workers 
(UpShifters) for on-demand labor through both 
mobile and web applications.

An employer posts a job shift, UpShifters click 
to select that shift, and then the employer clicks 
to choose who gets the job. Upshifters are W-2 
employees of UpShift, so there are no HR 
responsibilities for the employer to handle.
Businesses are charged an agreed-upon fee each 
time an UpShifter successfully completes a shift. 
UpShift espouses a No Up-Front Cost,  

No Commitment philosophy, and says they only 
get paid when their carefully vetted UpShifters 
do the job to the employer’s satisfaction. The fee 
covers workers’ comp., employment taxes and 
unemployment insurance for each UpShifter.

UpShift is currently only serving the Carolinas 
in the Charlotte area, but we’re hoping to see it 
expand into full service across the Carolinas.

PICA and UpShift have a special offer for PICA 
members: No markup (excludes sales tax, if 
applicable) on the first five shifts (within first  
four weeks of use) to any active Charlotte- area 
PICA member who is approved to join UpShift 
and requests this discount. For more information, 
please go to https://upshift.work.
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PICA Brings Property, Casualty and Health Insurance Options to Membership

PICA has partnered with our sister PIA a�liate in 
Georgia to provide you with another member bene�t. 
PIAG Insurance is a fully-licensed insurance agency 
owned by the Printing and Imaging Association 
of Georgia, and has been providing property and 
casualty insurance products to Georgia printing 
companies for over 30 years. We are excited to now 
o�er this bene�t to you as a member of PICA.

PIAG Insurance works with many of the top 
insurance carriers in the country such as Hartford, 
Hanover, Travelers, Chubb, and more. By having 
so many options at its disposal, they can �nd 
the best coverages at a�ordable prices. Because 
PIAG Insurance is operated by the association, 
it wholeheartedly believes in putting members’ 
needs �rst. �eir philosophy is to ask questions to 
determine the level and types of coverages you need, 
search for those coverages at the best price, and 
provide you with options to choose from. Because 
they look out for your best interests as a member of 
PICA, they will tell you when your current coverages 
and price are already the best you can �nd. 

Some of the coverages and products they can help 
you obtain are:
• Property
• Workers’ Compensation
• Commercial Auto
• Employment Practices Liability
• Errors and Omissions
• Mechanical Breakdown
• And many more

Let PIAG Insurance shop your coverages to see if they 
can beat the price you are currently paying or provide 
additional coverages for the same price. When you’re 
ready, please call (770)433-3050 or visit www.
piaginsurance.com. 

PICA is also in the process of securing a Health Care 
Plan for PICA member companies in conjunction 

with four other PIA A�liate groups!  Potential cost 
savings average about $1,000 per employee per year 
(or about 8.3%) with renewal rates increasing around 
2.3% - a de�nite bene�t to your company.

Starting April 15 and ending May 25, the Graphic 
Employees Bene�t Trust (GEBT) census portal is 
open for all printing companies in the Carolinas (not 
just PICA members) to submit their data. �is secure 
data will be used to determine the size of the potential 
group in the Carolinas.

�e more companies who complete the census, 
the better the response from the various carriers, 
leading to lower rates.

Participating in the census does not obligate you to 
purchase medical insurance through this plan. It is  
only being used to help us estimate the size of the 
potential group.

Go to census.mercer.com/gebt  
to include your company’s data.  
You’ll need the following information  
to complete the census.

Association Membership Number: 1
Association Number: GEBT1234

To be eligible to sign up for the eventual plan 
(once �nal approvals and the census are complete), 
companies must have at least two employees, and 
must be members in good standing of PICA.

We’re excited about the potential bene�t this program 
can bring to the industry and to your company.  We’ll 
keep you updated on the progress of the approvals and 
the census - and when open enrollment will begin.

If you have any questions, please contact PICA 
President Je� Stoudt at (704) 357-1150.
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Get to Know CANON SOLUTIONS AMERICA

Who is Canon Solutions America as an organization?
With a long history of market leadership in the digital 
production and high-speed inkjet print space, Canon 
maintains leadership through investment in innovation and 
loyalty to our customers.

Canon has led the worldwide production inkjet market 
since 2011. We are committed to upholding the excellence 
of our brand by investing in new technologies. You’ll see 
evidence of that in the Océ ProStream, which merges the 
best of digital and o�set printing. Its revolutionary engine 
design delivers 1200 dpi output with the cost e�ciency and 
variable value-add of inkjet. With one of the most reliable 
and longest standing inkjet presses on the market – in the 
Océ ColorStream – and the �rst sheetfed inkjet press on the 
market – the Océ VarioPrint i-series – we are certain to have 
a solution for your business.

We’re committed to helping our customers grow their 
businesses. Our end-to-end solutions are designed to help 
you drive pro�ts by increasing productivity and reducing 
costs. From print engines to work�ow software, to �nishing 
equipment and even media and ink, we work with 
companies around the world to provide you with complete 
solutions designed to work together. But more than just 
assembling the right components, we support you every 
step of the way. Our Professional Services team can help 
you grow your pages while our renowned Service team will 
keep your presses up and running.

What sets Canon apart from other companies who o�er 
similar services?
As a leader in the inkjet space, our customers know that 
they are getting not only the highest quality production 
inkjet products, but also the knowledge and learning from 
a company that has led in this arena for 8 years running. 
In addition to our knowledge, we also sponsor the largest 
inkjet user group – known as thINK – which brings 
together printers from around the country to share best 
practices and knowledge learned through the years of  
inkjet printing. 

How important is sustainability to your company?  
Sustainability is a primary goal of Canon Solutions 
America, companywide. A central component of our 

company philosophy - Kyosei - is a deep and abiding 
commitment to the environment. As a global company, we 
understand that our future depends on the future of the 
Earth we all share. �at’s why we have committed ourselves 
to maintaining – and building on – our unwavering pledge 
to invest in sustainable solutions.

At Canon Solutions America, we seek to reduce 
environmental burdens in all stages of the product lifecycle. 
We strive to create cutting-edge products that exceed our 
customer’s needs, while incorporating a greater amount of 
sustainable and/or recycled materials. Beyond design, we 
consider the environment throughout the remainder of a 
product’s lifecycle, utilizing energy e�cient manufacturing 
processes, developing  energy e�cient products, and 
eliminating hazardous substances from our products and 
services wherever possible.

How can PICA members bene�t from partnering  
with Canon?
Any company can sell a production printer. At Canon 
Solutions America, we believe the service, training, and 
support delivered after the sale is what makes our customer 
be truly successful. Our Service Team has one of the best 
reputations in the industry. If an issue should arise with 
your press, you can rest assured that our team will be on 
site quickly, helping you get back to full running capacity as 
soon as possible. 

We also o�er our Professional Services Team, which focuses 
on helping customers create automated solutions that help 
drive improved e�ciencies throughout their organization. 

How is Canon responding to the recent market changes?
We invest heavily into Research & Development, as 
evidenced by the fact that our company consistently ranks 
in the top �ve for number of U.S. patents awarded. We 
are constantly listening to our customers’ pain points and 
anticipating their future needs as we build new solutions. 
We know our industry is changing and we pride ourselves 
on not only changing with it, but providing ongoing 
learning and support for our customers, so they too can stay 
ahead of the changes.  

To contact your Carolina Canon representative, 
reach out to Dave Lipari at dlipari@csa.canon.com. 

We asked Francis A. McMahon, Executive Vice President,  
Production Print Solutions, Canon Solutions America, to  
field a few questions on what makes Canon, a PICA  
Platinum Sponsor, such an integral partner for our Members.
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Printing Industries of America News
PIA iLearning Center Adds More Free Courses  
The PIA iLearning Center is an eLearning platform that 
benefits printer members by providing industry-specific 
courses directly to your staff through the convenience of 
a desktop computer or mobile device. Core courses are 
entirely free to Printer Member companies, and there are 
new free courses scheduled to be added throughout 2019. 
These include:

• Adobe: Lightroom, Illustrator for Prepress, InDesign  
for Prepress and Photoshop for Prepress

• Building a Data Plan for Variable Data
• Color Accurate Soft Proofing
• Color Management Fundamentals
• Creating PDFs for Print Production
• Data Demo: Making It Relevant
• InDesign Data Merge for VDP
• Orientation to the Graphic Arts
• Preparing Files for Digital Enhancement
• SEO Basics
• Sheetfed Offset Lithographic Press
• The Basics of Prospecting
• UCR and GCR for Color Separation

The iLearning Center also offers important – and deeply 
discounted – industry certifications for Members such as:

Improvement Professional in Print (IPP) Certification that 
validates the expertise of printing industry professionals 
who help companies achieve operational excellence by 
using the concepts of Lean Manufacturing.

Customer Service Professional (CSP) Certification, a 
program that provides best industry processes and 
practices for CSRs in a production print environment.

Finally, there’s Power Selling, an iLearning Center  
sales course for industry professionals (also deeply 
discounted for Members) that employs a “hybrid”  
training model that combines eLearning with live,  
1-on-1 training with Leslie Groene.

New iLearning Center Course!
PIA has announced another brand-new course available in 
the iLearning Center, titled How to Visually Evaluate Color. 
Being able to quickly and effectively evaluate color is 
critical – no matter what your role is in the print production 
process. Whether you’re in prepress, in the pressroom, a 
CSR, or a sales rep, you need to be able to visually identify 
color problems and communicate them with accuracy to 
your internal and external customers. This course covers 
how to quickly and methodically evaluate color visually  
and communicate what you see using proper, precise  
color terminology – all with the goal of reducing rework  
and turnaround time.

For more information, visit www.printing.org/ilearning or 
contact Joe Marin at jmarin@printing.org.

2019 Premier Print 
Awards Now Accepting 
Submissions 
PIA is now accepting 
submissions for the 2019 
Premier Print Awards 
competition honoring print 
excellence. The international 
competition is open to all 
companies involved in the 
creation or production of 
print communications, as 
well as students and student 
groups from high school, 
vocational school, or college 
print production programs.

All entries must be received 
by May 31, 2019. Entries 
may be submitted at  
awards.printing.org. 
 
All entries are competing for the coveted Best of Category 
“Benny” award in recognition of superior craftsmanship. 
Entries may also be recognized with an Award of 
Recognition or Certificate of Merit. 

You can find full program details and a catalog of  
entry categories at www.printing.org/ppa.

PIA Center for Print Economics and  
Management Announces Performance Ratios,  
Profit Booster Program 
Coming Soon – PIA Performance Ratios
After considerable research and analysis, PIA has 
developed the design of the replacement for Ratios.  
The new program will be named the PIA Performance 
Ratios with the tagline, “Key Analytics for Print 
Management.” It will be considerably easier to participate 
and provide more useful information and provide access  
to a dashboard.  They are currently finalizing the platform 
and infrastructure and the program should be ready for 
release in the second quarter.

New Profit Booster Program Initiated
PIA’s Center for Print Economics and Management has 
announced a new Profit Booster program for members. 
The Profit Booster provides printers with an easy-to-use, 
quick and effective financial and operational assessment 
of their company. The Profit Booster is very affordable, 
with prices ranging from $999 to $1,999 for PIA member 
printers, depending on annual sales volume. The program 
should return much more than the fee in the form of 
increased profitability.  To participate in the Profit Booster 
program, members need only to complete a short 
confidential questionnaire on their current financials. 

For more information or to schedule a Profit Booster, 
contact PIA Economist David Wilaj at dwalij@printing.org  
or Dr. Ron Davis  at rdavis@printing.org.



What’s Trending in Wide Format?

“Wide format continues to grow at a rate of 8 to 10% a 
year, well above the rate of commercial o�set printing. It 
also has managed to maintain trading margins that are 
typically higher than commercial print. As a result, we are 
seeing more and more commercial printers adopt wide 
format as a new segment of their business, much like they 
did when they added digital, mailing and ful�llment,” 
Athens Marketing Manager Pete Rounds said. “�is is 
often referred to as Convergence, which basically means 
that many segments of printing and related industries are 
now joining together to become a single source that o�ers 
more to the end user than simply commercial print.

PICA asked Members and Vendor Partners to share their take on what is currently 
trending in the wide format segment of the market. Our Vendor Partners, always quick  
to help and happy to share their expertise, were the first to weigh in. Their responses,  

like the medium, are wide and varied, but there is one thing everyone agrees on:
Wide Format Is Booming!
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Courtesy of Fujifilm
Ash Weekley, Mac Papers’ Business Development 
Manager, Wide Format & Graphics, agrees. “One of 
the trends we see �rst-hand with Mac Papers’ commercial 
print customers is that more and more of them are 
expanding their in-house capabilities to o�er wide format 
print services directly instead of relying on a sign shop or 
specialty printer,” Weekley said. “�ose printers serving  
the wide format market are experiencing heightened 
demand from their customers for enhanced wide format 
print quality and faster turnaround times on jobs.  
Aligned with this trend, we see an increased need to  
advise our customers regarding which wide format print 
and �nishing equipment and software will provide the  
best results and make the most economic sense for their 
speci�c business opportunities. 

Fuji�lm Product Marketing Manager Becky McConnell 
pointed out how easily wide format allows print providers 
to diversify their applications and client base. She said 
they’re seeing an uptick in the following applications,  
and explained why each is so valuable:

Textured Printing:  “One of the many bene�ts of a wide 
format �atbed is the registration achieved. Based on this fact, 
the ability to lay down ink in a speci�c location repeatedly can 
allow for ink �lm to be built up to create texture. Whether it 
be to highlight portions of a print of create a texture like wood 
or leather, layered printing brings an application to the table 
that can bene�t clients from a creativity standpoint and print 
providers from a pro�t standpoint. 

Soft Signage Printing:  “�e rise in transportation costs 
make soft signage appear to be an option to explore for any 
print provider. Although it could bring some operational 
hurdles, printing and �nishing of soft signage is an 
application that can’t be overlooked by wide format print 
providers. And with the strength in density for UV backlit 
fabrics, some of these applications can be accomplished on 
the same printing equipment that a print provider is using 
today. In-store execution of campaigns can be increased with 
ease of use when installing soft signage in-store, as well, so 
that is another bene�t of soft signage.”

Custom Environmental Graphics/Interior Design Printing:  
“From retailers to restaurants to o�ces, custom environmental 
graphics are a trend that continues to grow. Interior design is 
another way for the brand to connect with the consumer and 
with the possibilities that digital printing brings to the table, 
bespoke designs are very much possible. Whether connecting 
with a geographic location or a brand, graphics can be created 
and installed to bring the design of a space to the next level. By 
using wide format print to customize interior graphics, another 
opportunity is created for the end user to connect with the 
service provider, and that helps drive campaign success.”

Courtesy of Fujifilm
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What’s Trending in Wide Format?

Courtesy of Mac Papers 
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Wide Format Packaging Printing:  “Wide format 
certainly o�ers a solution for the trend of custom or 
short run packaging. �e growth in the packaging 
printing market cannot be overlooked when it comes to 
wide format; the trend for custom packaging can bring 
opportunity to wide format print service providers.  �e 
opportunities that digital print brings to wide format 
packaging is exempli�ed in brands that have a focus on 
packaging that is intended to interact with the end user. 
Above and beyond prototyping, wide format printing 
for packaging can be a solution for high end products or 
specialty products where run lengths are more pro�table 
with digital printing.”

Multi-Substrate Free Standing Display Unit Printing:  
“Grabbing consumers attention in-store is critical, and 
compelling products, packaging and displays can help o�er 
a solution. With new client demands and a drive to stand 
out in a retail environment, a trend for multi-substrate 
free standing display units is on the rise. Print providers 
can bring something di�erent to their clients without 
interrupting their own operations by creatively designing 
something to be more eye-catching and stand out in the 
retail crowd. I think we’ll see displays that incorporate not 
just corrugated boards but clear plastics, as well as foam 
cored sheets all in the same display unit continue to grow 
from a retail standpoint.”

Rounds emphasized how important the versatility of, and 
continuous improvements in, wide format have become.

“In terms of trends, wide format has seen signi�cant 
growth in soft signage and textiles, while end use 
applications continue to grow as media suppliers continue 
to produce new and varied products that meet far 

ranging requirements for durability, ease of application and 
uniqueness. Windows, wall and �oors are all fast-growing 
segments,” Rounds said. “Wide format equipment continues 
to improve in terms of speed, quality and e�ciency, with HP 
introducing the �rst latex �atbed into the industry in August. 
And, with improved work �ow and color management, wide 
format has shown it can meet the critical color demands of a 
wide range of end use applications while producing the work 
faster, more e�ciently and pro�tably.”

Weekley also expects to see continued expansion of wide format 
o�erings, and predicts a parallel trajectory for UV devices.

Courtesy of Fujifilm

“Based on marketplace trends and our experience, we know 
that in addition to increased demand for the more traditional 
applications like banners, posters, decals, vehicle wraps and 
point of purchase graphics, wide format printers will see 
a demand for more value-added solutions such as interior 
design graphics, personalized memorabilia, dye sublimated 
soft signage and customized packaging. �ese growth 
segments will continue to provide wide format printers the 
opportunity to expand their wide format o�erings,” Weekley 
said. “As technology continues to advance, print service 
providers will continue to look at the latest advancements 
in eco-solvent printing such as faster dry time, vibrant 
color densities and multifunctional ink to exceed customer 
expectations. Growth in the packaging segment, which Mac 
Papers also serves, is the leading reason printers are investing 
in UV printers, especially �atbed devices. As packaging 
prototyping and short run corrugate jobs continue to 
increase, we will see a parallel e�ect with UV devices.”



Member News

ITU AbsorbTech Honored for Safety    
The South Carolina Chamber of Commerce honored ITU 
AbsorbTech recently for a successful safety record in 2018.

“It’s a pleasure to work with a group of people, for a 
company and in a state that is passionate about safety.  
We’ve had great success in Piedmont and plan on 
continuing that well into the future, due to the great people 
and the culture we have established,” said Eric Martin, ITU 
AbsorbTech Regional General Manager.

The ITU AbsorbTech Piedmont, South Carolina facility has 
achieved 11 years without a lost time incident, and they are 
expecting to reach 12 years this September.

“The Piedmont team (and I stress ‘team’) look out for each 
other and are constantly looking at ways to improve,” said 
Jerry Chapman, Safety Manager at ITU AbsorbTech. “Their 
safety record is a testament to their diligence and dedication 
to each team member’s safety.   Congratulations on another 
safe year and to doing it again!”

ITU AbsorbTech is an environmental services company 
off ering reuse programs such as shop towels, printer 
towels, reusable oil absorbents, and fl oor mats for industry. 
Their service programs support waste reduction, safety, 
compliance, and cost savings. PICA member savings 
information can be found at ITUAbsorbTech.com/PIA.  

Heritage CEO Speaks at LeadingPRINT   
Leading printing industry executives recently gathered for 
a half-day of networking and business growth insights at a 
new and exclusive event co-located with ISA International 
Sign Expo 2019 and Xplor19 in Las Vegas at the Mandalay 
Bay Conference Center. The LeadingPRINT Forum, 
produced by APTech and designed to be a highly interactive, 
motivational conference with innovative learning formats 
showcasing printers, revealed the secrets of how successful 
industry leaders established their successes.

Topics and speakers included:
• The Eight Rings of Organizational Leadership – led by Ron 

Rosenberg, President at QualityTalk
• Solving Tricky Personnel Management Challenges – led 

by Ken Garner, VP of Business Development & Industry 
Relations at APTech

• Building a Competitive Advantage – High Performing 
CEOs Share Their Secrets – led by Lawrence Chou, 
CEO at MGX Copy; Gina Danner, CEO of NextPage; 
and Joe Gass, CEO of Heritage Printing & Graphics in 
Washington, DC and Charlotte, NC.

Prior to the event, APTech President Thayer Long described 
his goals for the Forum, saying, “This all-star cast of senior 
printing executives will assist attendees in driving growth, 
sharing best practices and ensuring continued profi tability 
in our industry’s evert-changing landscape. We’re excited 
to add value for both member and non-member companies 
by off ering the new LeadingPRINT forum,  and are looking 
forward to its exciting Las Vegas debut.”

For additional information, please visit 
http://www.printtechnologies.org/forum.
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Shawn Duchac, Plant Manager; Eric Martin, Regional 
General Manager; Scott Smith, Regional Sales Manager

expecting to reach 12 years this September.

“The Piedmont team (and I stress ‘team’) look out for each 
other and are constantly looking at ways to improve,” said 
Jerry Chapman, Safety Manager at ITU AbsorbTech. “Their 
safety record is a testament to their diligence and dedication 
to each team member’s safety.   Congratulations on another 
safe year and to doing it again!”

ITU AbsorbTech is an environmental services company 
off ering reuse programs such as shop towels, printer 
towels, reusable oil absorbents, and fl oor mats for industry. 
Their service programs support waste reduction, safety, 
compliance, and cost savings. 
information can be found at ITUAbsorbTech.com/PIA.  
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Heidelberg Announces Updated Account Managers in Carolinas    
Heidelberg North America, the leading manufacturer of commercial and packaging equipment and a reliable partner to the 
global printing industry, has recently changed their sales coverage throughout the Carolinas. 

The Carolina region will be split amongst three long-time Heidelberg employees and seasoned veterans of the printing 
industry. South Carolina will be overseen by Jeff Powalisz. Rob Robinson will be responsible for customers on the Western 
and Southern border of North Carolina, including but not limited to the Blue Ridge Mountains, Charlotte, Monroe, and 
Gastonia. Mike Progen will oversee North, East, and Central North Carolina, including but not limited to Winston Salem, 
Greensboro, Durham, Raleigh, Fayetteville, Jacksonville, New Bern, Outer Banks, Elizabeth City, etc. 

“I’m happy to be back in North Carolina where I was prior to being relocated over 20 years ago, and I look forward to 
meeting new and revisiting old customers,” Mike Progen said. “When you decide to purchase Heidelberg equipment, you’re 
receiving so much more than just a machine. You’re investing into a world that is here to help maximize your efficiencies and 
productivity.  Because we’re more than just machines, workflow, consumables and service, we want to improve your entire 
business.”

“We are really excited to meet our new customers in these territories while we continue to work with our existing customers,” 
said Jeff Powalisz. “At Heidelberg, we’re continuously updating our product portfolio for the betterment of our customers. If 
it’s been awhile since you’ve explored what we have to offer, I encourage you to reach out to us!”

American Art Editions
Heather Gwynn • heather@americanarteditions.com  
(919) 387-0777 • Mount Airy, NC

American Art Editions offers museum-quality Giclee 
color reproductions of your original paintings, drawings 
and photography, reproduced on canvas, watercolor 
paper and metal.

Pro Cal Printing and Graphics
Chris Hosey • chosey@procal1.com  
(704) 795-6090 • Concord, NC

Pro Cal is an industry leader in the design, 
manufacturing and installation of graphic decals  
and wraps for motorsports teams and commercial 
fleets. A full-solution large-format graphics provider, 
Pro Cal is also well equipped to produce high-quality 
vinyl signage.

New Members

Jeff Powalisz
Phone: (404) 242-5547 

Email: Jeff.Powalisz@heidelberg.com 

Rob Robinson 
Phone: (502) 777-4038 

Email: Robert.Robinson@heidelberg.com 

Mike Progen
Phone: (703) 608-2859 

Email: Michael.Progen@heidelberg.com 
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PICAStaff
Chairman of the Board
Walter Payne
Walter@ImageMarkonline.com

Foundation President
Ralph Belk, Jr.  
rbjclt@gmail.com

President
Jeff Stoudt ■ jstoudt@picanet.org

Vice President of Member Services
Carrie Epps ■ cjepps@picanet.org

Administrative Director
Margie Farthing ■ mfarthing@picanet.org

Editor
Jennifer Gaston ■ (704) 724-4249 
Jennifer@writesandedits.com

Designer
Katie Mattson Craig ■ (704) 965-5249  
Katie@DesignedForMomentum.com

Contact PICA 
Phone: (704) 357-1150
            (800) 849-7422
Fax:      (704) 357-1154 
www.picanet.org

Printing & Mailing:  
AlphaGraphics of Downtown Raleigh   
Paper:  Mac Papers

Industry Calendar

PRSRT STD
US POSTAGE

PAID
RALEIGH, NC

PERMIT NO. 1854

October
3-5:  Print 19

 Chicago, IL

16: PICA Foundation  
  Golf Classic

  Olde Sycamore 
  Golf Plantation

23-25: Printing United (SGIA) Show
 Dallas, TX  

November
2-4: PICA Fall Conference
  Hilton Asheville  
  Biltmore Park

The Printing Industry of the Carolinas, Inc. (PICA)
PO Box 19488 • Charlotte, NC 28219

2018-19 Platinum Sponsors:

May
23: DTC Webinar 
 Intro into Wide Format  
 2 p.m.

June
11: PICA Annual Meeting 
 Beco Conference Center

 Charlotte, NC

August
8:  HR Update with  
 Adriane Harrison  
 Noon




