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PICA Chair Lydia Morgan
Is Tenacious About Print
What incoming PICA Chairwoman  
Lydia Morgan once lacked in industry 
experience, she made up for in passion 
and tenacity. Morgan, a Registered Nurse, 
came into the printing industry through her 
marriage to Jack Morgan, Jr., whose parents, 
Jack and Virginia, started Morgan Printers, 
Inc. in 1958. 

After Virginia and Jack passed away in 1989 and 1995, respectively, Lydia and 
Jack, Jr. bought the remaining stock in the Greenville, NC business. In 2016, 
they moved the business to Winterville. 

Lydia Morgan’s dad had always encouraged her to get involved in the  
printing business.

“When I’d ask Jack about it, he used to say, ‘No way are you coming down 
here and working with me!’” Morgan said, laughing. “Then 9/11 happened, 
and he was in the air when everything was happening. I realized it easily  
could have been his plane that went down, so I asked him what I’d do with 
the business if something happened to him. It really made both of us stop  
and think.”

Before Morgan joined the printing business in 2002, she had been working in 
diabetes research, partnering with ECU biochemists, the ECU Department 
of Surgery, and researchers from the ECU Human Performance Lab to learn 
how lean versus obese people metabolized glucose. She didn’t know it at the 
time, but that would be her last paying nursing job. 

“Jack needed a salesperson, and I wanted to help out. I thought, ‘If I can get 
people to donate their own muscle, fat and liver tissue at the lab, surely I can 
get them to buy print!’” Morgan said. “I have always depended on God to lead 
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What a great time to be a Printer! Print is everywhere, and our industry has pulled together to support 
each other. As the year transpired, we found great comradery in banding together to discuss all the 
changes that were thrown at us with the Covid-19 scare.  Each day it seemed we had to do the dance to 
keep our customers and staff engaged while trying to survive. We were railroaded into drinking the Kool-
Aid of sanitizing everything to kill the germs – all of them – the good, the bad, and the ugly.

Last year when PIA merged with SGIA and became  PrUA, we had high hopes of increasing our reach to 
other segments of print. All things are not the way they seem, and so it turned out to be with PrUA.  As 
my predecessor, Mory Read, and PICA President Jeff Stoudt discussed in the last issue of the Scanner, 
the proposal that was presented by Ford Bowers was not in our best interest. 

I believe that the quiet, sleeping giant known as the Affiliates is now becoming more connected, and the 
process of promoting print is being owned by a committed group. I don’t believe PrUA realized who they 
were awakening.

What an honor it is to have this opportunity to help our organization make a powerful difference in the 
perception of our industry.  We have so many passionate members among us who are ready for action. 
Let us take the challenges of the past year, the adaptations, and the opportunities that are new each day, 
to bring others into our exciting world. We are marketers!  Let’s show the world how we can use the 
available media, technology, and our dedication to light up the world we live in with color and tangible 
marketing strategies. 

The PICA Staff, Jeff Stoudt, Carrie Epps, and Debbie 
Wesoly, do a great job supporting us and our industry 
in the Carolinas. Help us grow PICA by reaching out to 
Printers in your area. Share the good news of our industry 
and how we can help educate and support each other.

Print is everywhere.  Let’s share the news! Without print, 
how do you know where you are going?  If print isn’t 
used, it just doesn’t make cents.

Blessings to you all.

Chairwoman’s Letter
EXPECT GREAT THINGS AND GREAT THINGS WILL HAPPEN

OurPurpose 
Promoting the 
Industry – Focused
on Member Success!

OurVision 
Advocate • Educate
Inform • Lead

OurMission 
To promote the common interest of the printing industry; and 
to help our members prosper, both individually and collectively, 
through fellowship, education and cooperative action.

Lydia J. Morgan
PICA Chairwoman
Morgan Printers
lmorgan@morganprinters.com
(252) 355-5588



SAVE THE DATE
10th Annual PICA Foundation Golf Classic

Wednesday, October 20, 2021

Olde Sycamore Golf Plantation
7500 Olde Sycamore Drive • Mint Hill, NC 28227

The PICA Foundation is a 501(c)3 non-profit organization. Over the 
past 35 years, the PICA Foundation has proudly awarded more  

than $500,000 in scholarships to Graphic Communications  
students at select colleges across the Carolinas.

DON’T MISS OUT! CALL PICA AT  
(704) 357-1150 OR (800) 849-7422 

TO REGISTER TODAY.

ENJOY A FUN AFTERNOON  
OF GOLF AND PRIZES, NETWORK 
WITH PEERS, AND SUPPORT THE  
FUTURE OF THE PRINTING INDUSTRY. 

Tournament Details
• $500 per foursome OR $150 per player
• 1:00 p.m. Shotgun Start  • Captain’s Choice
• Practice greens and driving range available

Proceeds will fund PICA Foundation programs  
and scholarships in the Carolinas. 

www.oldesycamoregolf.com
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Thank You to Our Platinum Sponsors!

In business, we are better with partners who understand our core client base and support them with knowledge and 
foresight on what is coming down the road.

Since 2001, PICA has been honored to have outstanding Platinum Sponsor partners.

Each year these suppliers stand up and say, “We support PICA and its Members” by acting as resources and sponsoring 
events. Their financial support underwrites several key programs, and we cannot thank them enough.

Please continue to support these companies with your business and your loyalty.
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After a year filled with pandemic scares, months of 
distancing from anyone outside of our immediate in-
home family, and major workplace adjustments, it’s no 
wonder that companies are having identity struggles as 
we recalibrate to something semi-normal.

A common misconception about company culture is 
that once it’s set, everything’s good – there’s no need to 
focus on it anymore. Sorry, but that’s not the case. Just 
as families have to adjust for change, companies must 
do likewise. To keep a solid, positive company culture 
requires nurturing and attentiveness from the business 
owner or manager.

Recent data from Limeade, an HR analytics company, 
says that 72% of employees feel stressed and burned out 
from this past year. 

What can you do, as a business owner/manager, to keep 
your workplace upbeat and employees engaged?

1. Recognize that there have been changes. Be open. 
Talk about what’s going on. Ask your employees 
to be transparent with you. Is there anything 
making them uncomfortable about the workspace 
or procedures?   (EX: Wearing masks, not wearing 
masks, distance between work desks, that type  
of thing.)

2. Allow flexibility in scheduling if an employee  
needs accommodation due to caring for a child/
parent or wants to work odd hours because of 
health concerns. 
 

3. Be spontaneous and fun! 

• Bring in lunch and eat together to  
build camaraderie 

• Unexpectedly close early one day if you’re 
caught up

• Work a “summer” schedule of closing  
the office on Fridays (or alternate Fridays)  
so employees have long weekends

• Have a silly office contest like “Who eats the 
most hot dogs in July?” or “Who is traveling 
the most miles on vacation?”  Anything that 
stimulates people to laugh and relax is good.

4. Offer an Employee Assistance Program (EAP).  
This is an overlooked benefit that costs an 
employer very little but yields a lot of return. 
EAPs offer health (mental and physical) coaching 
sessions, concierge help for finding things like 
childcare, discounts for stores, etc. It’s a great 
tool for employees!  If you’d like more specific 
information, please contact me directly.

5. Define culture specifics for your organization and 
goals needed to achieve them.  Get input from 
your staff. What suggestions do they have? This will 
promote good employee morale, and a company 
with satisfied employees is more likely to also 
achieve its financial objectives. 

While it may seem like an intangible, put some thought 
into who your company is going to be as it moves 
forward. Embracing company culture is good for everyone 
– you, your employees, and also your customers!

HR Spotlight
HOW’S YOUR CULTURE?
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Why Should You Participate in the PIPA?

PICA asked industry veteran and  
strategy expert Dr. Ralph Williams 
to explain why the Printing Industry 
Performance Assessment is important  
to our membership, and he graciously 
agreed to share his viewpoint.

Recently, you have received multiple invitations to 
participate in our Printing Industry Performance 
Assessment (PIPA), and you will receive more. You may 
be wondering, “Why should I invest time in this study?” 
Below, I address that question by framing it with my 
experience in both our industry and as a strategy professor. 

In strategic management, we spend a week discussing the 
importance of seeing and comprehending a company’s 
external environment – factors outside the business that 
affect firm performance and strategic decision making.  
We emphasize that assessing a firm’s external environment, 
effectively, efficiently, and without bias, contributes to 
forming solid strategy. 

However, in my class I share that when leading printing 
companies, I did not focus enough on the external 
environment. Internal factors, such as sales, operations, 
human resources, cash management, and other things, 
absorbed my time and energy. I suspect that is common 
among printing company leaders today.

How looking outside, through the PIPAs, may help:
Our PIPA reports show how revenue and profitability 
changed in our industry over recent months and year-to-
date, printing leaders’ revenue and profit expectations 
for the next three months, and the proportion of leaders 
looking to add staff or equipment. In late April of this 
year we reported that, relative to the same period in 2020, 
YTD printing company revenue as of the end of March 
2021 was down an average of 5%. However, most printing 
firm leaders (about 48%) were optimistic or very optimistic 
about the next three months’ revenue. Continuously 
viewing industry trends through our reports may assist  
you in making specific critical decisions. 

For example, seeing what is going on in our industry 
may help you decide whether to buy equipment, add 
staff or make an acquisition. If PIPA reports indicate 

performance and revenue growth is solid, yet your 
numbers are lacking, that might enhance consideration 
of potential changes. Please keep in mind that the PIPA 
reports should not form THE basis for your decisions, 
but they should help frame them.

Budgeting was a great strategic tool for us! Our budget, 
produced in December and reassessed each month of 
the following year, provided benchmarks for assessing 
performance and guided decision making. An important 
aspect of budgeting is projecting future revenues. Reviewing 
our bi-monthly PIPA reports will help you develop a base of 
knowledge about our industry’s revenue and performance 
trends, and help you project future revenue. 

 So, why should you take the survey?
The more surveys completed, the stronger the foundation 
of knowledge built from the study. We are not framing 
PIPA as an economic study. We are looking specifically at 
performance and revenue in our industry, in pursuit of 
these objectives:

• Provide printing company leaders with an external  
view of general performance in our industry

• As our industry is changing, provide timely reports, 
within 30 days (max) of initiating the surveys

• As every U.S. region’s business environment is different, 
provide national and regional information, and

• As we respect printing firm leaders’ time constraints, 
keep surveys short and provide concise reports.

Here’s how you can help:
• Review the PIPA reports to gain helpful knowledge for 

your vital business decisions. 

• Take the PIPA surveys! More completed surveys make 
the PIPA reports more robust.

For over 30 years, Dr. Ralph Williams served as president 
of three printing companies and consulted in the 
printing industry. He earned a Doctorate in Business 
Administration in 2015. Dr. Williams teaches at Middle 
Tennessee State University and conducts research in 
family business, small business, leadership, and the 
printing industry. Dr Williams welcomes any questions or 
suggestions. Please email him at ralph.williams@mtsu.edu.
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Chairwoman of the Board 
Lydia Morgan
Morgan Printers
PO Box 2126
Greenville, NC 27834
(252) 355-5588
lmorgan@morganprinters.com 

Chairman-Elect
John Cassidy
Duplicates Ink
2408 Main Street
Conway, SC 29526
(843) 248-2574
john@duplicatesink.com

Vice Chairman for N.C.
TBD

Vice Chairman for S.C.
Andy Markl
The Graphics Source, LLC
2122 Platt Springs Rd. Ste A
West Columbia, SC 29169
(803) 764-6862
amarkl@graphicsourceonline.com

Secretary-Treasurer 
Lee Ellen Turnbull
(704) 579-8044
lturnbullnc@gmail.com 

Assistant Secretary-Treasurer 
Walter Hobbs
(704) 591-8464
whobbs@carolina.rr.com 

Immediate Past Chairman
Mory Read
Poole Printing Co.
2609 Spring Forest Road
Raleigh, NC 27616
(919) 880-1352
mread@pooleprinting.com 

PICA Foundation President 
Barry Long
InPrimo Solutions, Inc.
8396 Six Forks Road, Suite 101
Raleigh, NC 27615
(919) 880-8938
barry@inprimosolutions.com 

Director-at-Large for N.C.
John Mullis
Hearn Graphic Finishing
209 Regent Drive
Winston Salem, NC  27103
(336) 760-1467
mullisjc@triad.twcbc.com

Director-at-Large for S.C.  
Jordan Finn
Indexx
303 Haywood Road
Greenville, SC 29607
(864) 234-1024
jfinn@indexx.com

Director, Area 1  
Scott Cotten
BP Solutions
PO Box 6250
Asheville, NC 28816-6250
(828) 252-4476
scotten@bpsg.us

The PICA Board of Directors is comprised of volunteers who are voted into their positions by the active 
members of PICA, and also includes the PICA President, a staff position. 

As you can see, we have some vacancies on the PICA Board. If you would like a hand in directing the 
future of the Printing Industry in the Carolinas, now is a great time to step up and be heard. Please 
contact PICA President Jeff Stoudt at (704) 357-1150 or jstoudt@picanet.org, or PICA Chairman  
Emeritus Craig Ragsdale at (864) 501-3622 or craig@martinprinting.com.

2021-2022 PICA Board of Directors
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Director, Area 2
TBD

Director, Area 3 
Joe Conley
Salem One
1155 Distribution Court
Kernersville, NC 27284
(336) 744-9990
jconley@salem-one.com

Director, Area 4
Kelly Clark
Laser Image Printing & Marketing
4018 Patriot Dr. #200
Durham, NC  27703
(919) 361-5822
kelly@laserimagenc.com

Director, Area 5
TBD

Director, Area 6 
TBD

Director, Area 7  
TBD

Director, Wide Format
Joe Gass
Heritage Printing & Graphics
2739 Interstate Street
Charlotte, NC 28208
(704) 551-0700
joe.gass@heritageprinting.com 

Fall Conference Committee Chair 
Vickie Smith
Sun Solutions
345 Dreher Road
West Columbia, SC 29169
(803) 791-1786
vickie.smith@sunsolutionsusa.com 

Membership Committee Chairman
John Cassidy
Duplicates Ink
2408 Main Street
Conway, SC 29526
(843) 248-2574
john@duplicatesink.com

Associate Committee Chairman  
Todd Kirsch
Domtar
100 Kingsley Park Drive
Fort Mill, SC 29715
(803) 802-7500
todd.kirsch@domtar.com 

PICA Awards Committee Chairman
Scott Byrnes
iTek Graphics
7075-B Aviation Blvd., NW
Concord, NC 28027
(980) 500-8838
scott.byrnes@itekrocks.com 

PICA President  
Jeff Stoudt
The Printing Industry of the Carolinas, Inc.
PO Box 19488
Charlotte, NC  28219-9488
(704) 357-1150 or (800) 849-7422
jstoudt@picanet.org

2021-2022 PICA Board of Directors
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Morgan is Passionate About Print’s Role

me where I’m called, and I believe he put me there 
right when I was needed.”

Morgan’s passion for helping people get what they 
want and need has helped Morgan Printers stay in 
the game ever since. In 2010, she became the CEO. 

Morgan feels that same calling today as she steps 
into her role as Chairwoman of the PICA Board  
of Directors. 

“People have come to believe that a printer is just 
that gray box on their desk,” she said. “We’ve got to 
change that perception by educating people about 
what printers do today. I think people don’t realize 
that printers are strategists who can help with 
communication, marketing, and improving your 
overall business. Research shows that Print has 
power and credibility, and those are powerful tools 
in any marketing campaign. We need people who 
are going to be excited to share that message and 
carry our industry forward.”

Morgan said that many of her leadership 
opportunities have come along when no one else 
would step up to the plate. Her willingness to fill 
those gaps, combined with her natural tenacity and 
strong faith, create an internal mandate to succeed, 
and to help others succeed.

“As Printers, we have to ask ourselves, ‘What do I 
believe?’ If you don’t believe in Print, how do you 
expect your business to prosper? We have to realize 
it’s not someone else’s job to get this industry 
going. We can’t wait for ‘somebody’ to carry Print 
forward,” Morgan said. “So many people think 
they can’t make a difference, so they don’t put 
themselves out there. The real question is whether 
we CAN’T – or we just WON’T – do what needs to 

be done to move Print forward. There needs to be 
excitement where Print is concerned. Printers need 
to realize how invaluable we are to our clients. Our 
value is not defined just by whatever press we have. 
We have so much more to offer than that. I believe 
God has put me here for just such a time as this. 
The world is open, and we are called to pioneer 
new ways to educate people about the benefits of 
using Print in their businesses.”

Morgan, who has served on the PICA Board for 
eight years, is a strong believer in the value of 
being part of a community. One of her goals as 
Chairwoman is to help strengthen the printing 
industry in the Carolinas and beyond by growing 
the PICA membership. Having industry leaders get 
face-to-face with members and potential members 
is an important part of that process for Morgan.

“I am tenacious about Print and, whatever is going 
on, I want to be in the middle of it. I don’t want to 
sit on the sidelines – I want to be in the game!  
I love PICA, and I think PICA has so much 
to offer. I’d like to see our Area Directors out 
promoting the benefits of membership, and I’d 
love to see us creating apprenticeship programs that 
teach the next generation how valuable Print is.”

Morgan is passionate about serving the greater 
good, and believes that a “me first” attitude  
puts Printers and other business owners at  
a disadvantage.

“We’ve got to stop thinking only of ourselves, and 
start thinking of our businesses as part of a bigger 
plan. We need to work together as an industry 
and be able to partner with each other to provide 
services that each of us may not be able to offer 
on our own,” Morgan said. “I don’t believe it’s like 



November 12-14, 2021
SpringHill Suites Downtown 
Greenville, SC

Save the Date
PICA FALL CONFERENCE

in Communication, Marketing and Strategy  
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it was in the old days, when you avoided working 
with other companies for fear they’d try to take 
your clients. Things are so much more collaborative 
now. Jack and I have made so many good friends in 
our industry, and they have been there to answer 
questions and help however they could.” 

Morgan said that she and Jack, who handles the 
production side of Morgan Printers, feel very 
supported by their Greenville area community,  
and they do their best to give back.

“When Covid was at its 
worst, we partnered with 
the medical community 
to help them get out 
information as quickly as 
possible. We created a lot 
of signage, and we turned it 
around fast!” Morgan said. 
“It was important to us to 
make sure we were doing 

everything we could to help, and our team did a 
fabulous job. Our community always supports us, 
and we want to use what God has given us to help 
others, too.”

The only things more important to Morgan  
than her industry and her community are her  
faith and her family. She and Jack have been 
married for 41 years, and they have three children 
and seven grandchildren.

“We have three sons, Preston, Jacob and Parker, 
and they have brought us three beautiful daughters, 
Martha Lynn, Candice and Laura, who we didn’t 
have to raise,” Morgan said. “Our grandkids are 
20,16, 7, 6, 4.5, 4 and 19 months – three boys  
and four girls. We are so blessed!”

When Morgan isn’t promoting Print, she enjoys 
reading, crocheting, exercising and being on the 
water. Her motto is: Expect great things, and  
great things will happen.



PICA invited Foundation Trustee James Gordon, 
President and CEO of Winston Packaging, to share  
his insights on how to build a company that lasts  
110 years. Here’s what he had to say:

June 23, 2021, marked the 110th anniversary for 
Winston Packaging and its current group of hard-
working employees. As the photos show, we had a 
celebratory lunch for everyone and unveiled our new 
slogan in recognition of 110 years of continuous 
operation. In that time span, the company has survived 
two pandemics along with the World Wars and financial 
market collapses. The new slogan “Providing Better 
Customer Experiences” represents what has helped 
Winston last 110 years, as that has been a common 
response from all our long-time customers.

Winston Printing Company started in 1911 as a job 
shop featuring bookbinding in the era of first-generation 
owner A.G Gordon (2nd PICA Chairman - 1932). It 
has evolved to the present-day focus on retail display 
folding cartons under the leadership of third- generation 
family member James Gordon (former PICA Chairman, 
2005-2006). 

With legacy customers in the tobacco segment and 
photo finishing segment, the company has focused on 
growing in the areas of food products and personal 
care products sold at retail. These paperboard cartons 
require the capability to print photographic images and 
brand colors with accuracy and consistency. Winston is 
a print-centric folding carton converter that utilizes the 

G7 industry standard to make sure that it delivers vivid 
color graphics combined with precisely finished glued 
cartons for high-speed packing lines.

How does a family business last 110 years?

There is no guaranteed formula, but here’s what I’ve 
learned in my 43 years at Winston:

• Ownership must be committed to long term 
success and have a passion for the business.

• It helps to have a competent family member actively 
involved in the business.

• Define your core values and make sure everyone on 
the payroll lives by them each day.

• Hire talented people and let them do their jobs 
without micro-managing.

• Reposition the business as necessary to have a 
future, as disruption is everywhere.

• Make sure you have the proper resources to be 
successful; both people and technology.

• Learn from your mistakes and make adjustments 
when needed.

• Be patient but determined as you will face  
constant challenges.

• Celebrate your successes and milestones. Life is too 
short, and success is fleeting.

Best wishes to all the PICA members. I hope to see you 
at future events.

Celebrations
WINSTON PACKAGING CELEBRATES 110TH ANNIVERSARY 

10 Scanner



Member News

Wikoff Color Elects Stuart to Board of Directors   
Wikoff Color recently announced they 
have elected Jennifer Ames Stuart as a 
Director of the company effective May 1, 
2021, making her the seventh member of 
the Board. 

Stuart is currently serving as the Associate Dean 
of Graduate and Executive programs and Clinical 
Professor of Marketing at the Belk College of Business 
at UNC Charlotte. She is a marketing strategy thought 
leader and has over 20 years of marketing experience 
in senior roles with organizations that include Bayer 
HealthCare, Novartis and The Hershey Company. 

Stuart holds a Ph.D. and a Master of Philosophy in 
Business Administration and Marketing from Columbia 
University. She also holds a Master of Science in 
Information Systems and Business, and a BA in  
Economics and Business, from the University of Pittsburgh.

Xeikon to Exhibit at Innovationdays 
Xeikon has announced plans to exhibit at Hunkeler 
Innovationdays in 2022. Focused on high-performance 
digital printing and finishing, this international print 
industry event is scheduled to be held in Switzerland 
at the Lucerne Exhibition Centre from February 
21-24, 2022, and it will be the ninth consecutive 
Innovationdays in which Xeikon has participated.

The Xeikon SX30000 delivers as many as 2,545 B2 
sheets per hour (404ppm A4). Because of its full rotary 
concept without fixed sheets or frame size, it is more 
versatile than sheet-fed options. The Xeikon SX20000 
is the entry level press in the new lineup which also 
offers leading EP performance but at a lower price 
point, while still benefiting from all the technological 
developments of the flagship press. 
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In Memoriam

MICHAEL HARRIS POSTON, SR.
Brother of Dennis Poston, Southern Lithoplate,  
Wake Forest, NC

PATRICIA DIANE LYNN
Wife of Wayne Lynn, Lynn Consulting, Newnan, GA

RUSTY SMITH
Husband of Shannon Allison Smith, Brown’s 
Bindery, Columbia, SC

BETTY “KITTY” KAY PERKINSON
Sister of Lydia Morgan, Morgan Printers,  
Greenville, NC

TOMMY WARREN
Husband of Teresa Warren, Chowan University 
Graphics Program

ED SLEZYCK
Technical Services Manager, Wikoff Color 
Corporation, Fort Mill, SC

LYNN FRIEND
Mother of retired PICA Admin. Director  
Margie Farthing, Prescott, AZ

STEVE ALMOND
Sheriar Press, Myrtle Beach, SC

BILL WESOLY
Husband of PICA Administrative Director,  
Debbie Wesoly.

As we move forward, let us not 
forget those who have gone. 
PICA honors the passing of 
all industry friends and family. 
If your company has lost one 
of its own, please share the 
details with us so that we may 
remember them.

Please join us in remembering our industry friends and family who have left us in the past fiscal year.
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Chairwoman of the Board
Lydia Morgan
lmorgan@morganprinters.com

Foundation President
Barry Long  
barry@inprimosolutions.com 

President
Jeff Stoudt ■ jstoudt@picanet.org

Vice President of Member Services
Carrie Epps ■ cjepps@picanet.org

Administrative Director
Debbie Wesoly  ■  dwesoly@picanet.org
 
Editor
Jennifer Gaston ■ (704) 724-4249 
Jennifer@writesandedits.com

Designer
Katie Craig ■ (704) 965-5249  
katie@designedformomentum.com

Contact PICA 
Phone: (704) 357-1150
            (800) 849-7422
Fax:      (704) 357-1154 
www.picanet.org

Printing and Mailing: Indexx
Paper: Veritiv
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2021-22 Platinum Sponsors: 

November 2021
12-14:   PICA Fall Conference
 SpringHill Suites (Downtown)
 Greenville, SC

24-26:   PICA Offices Closed  
for Thanksgiving

December 2021
23-24:   PICA Offices Closed  

for Christmas 

July 2021
22:  HR Update Webinar  
 with Rachel V. 
 2:00 - 3:00 p.m.

September 2021

6:   PICA Offices Closed  
for Labor Day 

October 2021
20:   PICA Foundation Golf Classic 
 Olde Sycamore


