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MICHAEL MAKIN: 
I don’t think anyone can disagree that the 
year 2016 was full of surprises on many 
fronts, not the least the result of the national 
election and the prospect of what may be a 
very different business environment in the 
U.S. in 2017 and beyond. From where I sit, 
the coming year looks promising for those of 
us in the graphic communication industry 
and I’d like to share my “watch list” of 
business issues, technologies, events that  
can help your business in 2017. 

One of the first topics that was going to 
be problematic for printers in 2017 turns 
out to be a non-issue already – that being 
the temporary injunction of the Fair Labor 
Standards Act (FLSA) Overtime Rule that 
would have gone into effect December 1, 
2016. This rule would have doubled the 
minimum salary at which employees could 
be considered exempt from overtime and 
would have particularly impacted many 
working in the customer service function. 

Printing Industries of America will continue 
to monitor this issue and you can get a 
firsthand update on this and other critical 
issues by attending the 2017 President’s 
Conference March 12-17. This conference 
is quickly becoming the must-attend event 
for industry leaders and peer groups because 
the program is designed entirely for and by 
printing business owners and covers topics 
exclusive to their needs. 

When it comes to trade shows, this is 
a PRINT year, returning to Chicago 
September 10-14. PRINT 17 promises 
to be a show like we haven’t seen in some 
time, featuring a great many of the “wow” 

new digital technologies 
first glimpsed at drupa 
2016. When it comes 
to printing technology, 
digital, and inkjet in 
particular, is not just 
where the buzz is, but 
where many printing 
leaders are putting their 
equipment investment 
dollars. The recent drupa global trends study 
indicates that worldwide, digital printing 
volume of all types is up significantly over 
other printing methods and investment 
dollars are going in greater volume to digital 
technology for commercial, publishing 
and functional printing. While flexo still 
dominates in packaging, based on some of 
the incredible new digital packaging presses 
we saw at drupa, we can anticipate growth 
in that sector as well and we may just see 
some of that technology on display at 
PRINT 17. You won’t want to miss it.

As we look at new technology, we 
should also keep an eye on new business 
opportunities and marketing that go along 
with it. Consider “functional printing”–
think RFID or NFC tags built into printed 
pieces for communication purposes –  
which stretches the boundaries of what a 
print service provider can offer and extends 
our reach into areas of decorative, security 
and product printing. Printing Industries 
of America will soon announce a brand 
new inkjet-focused program to run in the 
summer of 2017 that will help gel potential 
new business opportunities many of us have 
not yet even considered. 

PICA asked two well-known industry experts, PIA President and CEO Michael 
Makin, and Dr. Joe Webb, Director of WhatTheyThink’s Economics and 

Research Center, to weigh in with their predictions for 2017. 
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Chairman’s Letter The Most Sustainable Form of Communication on the Planet!

QUESTION:  According to the U.S. Forest Service, what is the  
current level of forest growing stock in the U.S. compared to 1952?

 a.) -27 % b.) -11%  c.) -2% d.) +13%  e.) +51%

ANSWER: There is 51% more (yes, I said MORE)  
forest growing stock in the US today than there was in 1951. 

It is time for Print to loudly proclaim the title of 
The Most Sustainable Form of Communication 
on the Planet! It is not my intention to make a 
political statement or start a debate on the scientific 
reality, or not, of man-made climate change. It is, 
however, scientifically accurate to state that Print and 
paper-based communications are, by far, the most 
sustainable form of communication. Our industry 
associations, local and national, should lead this 
charge (PICA is doing that here), and every Printer 
and paper maker and distributor should individually 
proclaim this truth as well.

Are we not sick of seeing the postscripts on emails 
saying, “Please save a tree and not print this email?” 
This is the postscript of the uninformed. Let’s tell 
them so with the reality of the facts.

Dr. George Glisan, Distinguished Professor and 
Program Coordinator of the Reese Graphic Arts and 
Imaging Technology Program at Appalachian State 
University, has recently started teaching a new course 
on “Sustainability in Print Production” to address 
questions on sustainability. “The answers to these types 
of questions come as quite a shock to nearly everyone,” 
Dr. Glisan said. “Our students have enjoyed sharing the 
truth with other students.”

The Print and Paper Community needs to do the 
same. The paper producers in America have done 
an incredible job of instituting forest growth and 
sustainability programs for decades. The mantra, 
“We plant two trees for each one we cut down,” is 
borne out in the reality of the level of forest growth 

stock and other wonderful environmentally friendly 
realities.  The print community has also responded 
with vegetable based inks, chemistry free pre-press 
solutions and profit-making recycle programs now 
commonplace in every production facility.

As Printers, we should embrace technology. We are 
the Corporate Communication, Omni-Channel 
experts of the future. And, we should never give up 
or give in to a poor environmental or sustainability 
message, as our message is the best message of all.

So, the next time you run across that email postscript, 
send them this link: http://www.fs.fed.us/research/sustain/

criteria-indicators/indicators/indicator-211.php 

Then ask the following: Tell me exactly how the 
batteries and electronics in your computers, tablets, 
cell phones, Fitbits and all the rest grow into trees?

I’m a Printer! I represent the Most Sustainable Form  
of Communication on the Planet, and I can’t wait 
for that answer.

Phil Kelley, Jr.
Chairman, PICA
Salem One
Phil@salem-one.com



Harness the Power of Your PICA Awards

3January/February 2017

Winning a PICA Award is a powerful marketing tool  
- regardless of your company size.
 
It’s your chance to distinguish yourself from the competition, to get the attention of 
potential customers looking for a proven printing partner. 
 
It provides a great opportunity to interact with your clients, increasing confidence and trust 
and ultimately boosting sales.
 
PICA Awards is the premier regional graphic arts competition that acknowledges and honors 
superb craftsmanship in the creation and production of top quality printed materials.

Visit our website for more information at http://www.picanet.org/awards/

Benefits of Winning
 
• Increased name recognition in the industry and with  

potential customers
• Improved customer relations to help expand current business
• Opportunities to gain new leads and win new business
• Valuable exposure through news releases to trade and business 

publications, newspapers and industry Web sites
• FREE entry in Printing Industries of America’s Premier Print 

Awards for Best of Category winners (limit of 100 free)
• FREE self-promotion kit from PICA
• Winners will be recognized on the PICA Web site
• Use of PICA Awards Winner logo on your website and 

printed materials to strengthen your brand identity
• Custom printed plaque or certificate honoring your win

Details
 
• Entries must have been produced 

or reproduced from January 1 - 
December 31, 2016.

• Production facility must be in 
North or South Carolina.

• Member and Non-member rates.
• Entry deadline, January 20, 2017

PICA Members can save $8700 in PIA’s Premier Print  
Award entry fees. Contact Carrie Epps at 704-357-1150  
with questions.

Winner’s Spotlight
 
“We have won our fair share of awards...but when your piece goes to the 
national competition and wins a Benny you know it’s special. That national 
recognition resonates with customers and is the perfect tool for the sales 
team.”
 
Vickie Smith, Graphic Media Consultant, Sun Solutions, W. Columbia, SC

Our 51st PICA Awards celebration  
will be a special night... 
Saturday, April 29, 2017
Embassy Suites Golf Resort & Spa
Concord, NC
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Bowman Submits First Place Entry in 

PICA Holiday Card Finalists include:

• Austin Strickland, Senior, Academy for 
Technology & Academics, Conway, SC,  
under the instruction of Marlo Frazier.

• Markell Malik Genwright, Sophomore, Applied 
Technology Education Campus, Camden,  
SC, under the instruction of Walker Canada.

• Kaela Haboush, Senior, Fort Mill High  
School, Fort Mill, SC, under the instruction  
of Jerry Howell.

• Seth Lyles, Junior, Highland School of 
Technology, Gastonia, NC, under the 
instruction of Scarlett Daugherty.

• Amaya Hush, Freshman, Nation Ford High 
School, Fort Mill, SC, under the instruction of 
Carly Brock.

• Ethan Bodie, Sophomore, Nation Ford High 
School, Fort Mill, SC, under the instruction of 
Carly Brock.

• Morgan Broom, Senior, Nation Ford High 
School, Fort Mill, SC, under the instruction of 
Joseph McConkey.

• Taylor Cook, Sophomore, Nation Ford High 
School, Fort Mill, SC, under the instruction  
of Carly Brock.

PICA is dedicated to the future of the printing industry in the Carolinas, and 
encouraging students is an ongoing effort. Recently, North and South Carolina high 
school graphic arts programs were offered the opportunity to design the 2016 PICA 
Holiday Card. More than 80 submissions were received, then narrowed down to 
nine finalists. 

The First Place entry was designed by Donnie Bowman, a Junior at Highland 
School of Technology in Gastonia, under the instruction of Scarlett Daugherty.
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PICA Holiday Card Design Competition 
PICA and the PICA Foundation are committed to creating 
options to keep students and instructors engaged in the 
printing industry.  The PICA Foundation has been serving 
the Carolina printing industry since 1962, providing 
hundreds of thousands of dollars for various industry 
scholarships, including community colleges, universities, 
high schools, teacher support and industry education. 
The Foundation also grants continuing education 
scholarships for high school teachers to attend the PICA 
Fall Conference.

The PICA Foundation PrintForce Industry Immersion 
Program was developed to provide industry-related field 
trip experiences for high school, community college and 
university graphic arts programs in the Carolinas. 

PICA and The PICA Foundation are proud to support and 
promote the future of our industry.
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Industry Experts Make 2017 Predictions (Continued from Page 1)

DR. JOE WEBB:
After some years of relative stability for print, a swirl of 
media change is underway again. This time it’s mobile 
computing that’s re-shaping the way consumers and 
businesses seek information.

The old mainstream printing business is transforming 
into specialties and niches. Print must play well 
with connected consumers and draw them to digital 
engagement. Experiment! Find new applications 
by being observant in the marketplace and being 
immersed in the problems and challenges of  
creative professionals.

Print is not in competition with other media. 
Communications decisions are not situations of 
either/or. Communicators are in competition with 
other communicators! They all compete for the time 
and attention of their target audiences and will use 
whatever combination of media provides demonstrable 
results, meets their objectives, and reduces total cost. 

This means that print is neither good or bad. It is 
one choice that may or may not be appropriate in a 
particular situation. The emphasis needs to be how 
print works with and in support of digital media in 
meeting grander communications objectives.

The age, culture, and experience gap between 
communicators and print owners and their sales 
people is becoming an abyss. Some print owners bridge 
that abyss every day; many owners are stymied by 
the abyss. Few see the media decisions, not even the 
simplest ones, through the eyes of decision-makers, 
especially those who are in middle management, 
often in their mid-30s to early 40s. Their personal life 
media experience does not include a thriving printing 
industry. They did not see print in their homes in the 
way previous generations did. They have a different 
way of engaging with information. 

We need to “get younger” in our thinking and 
understanding. Our industry needs goodwill 
ambassadors who think in terms of media pursuing an 
objective, not print competing against other media. 

In terms of ownership, consolidation plays a very 
important role in the industry, and owners should be 
very careful about these decisions. Some businesses 
seek consolidation to get out of trouble, and acquirers 
are right to be wary about those situations. The best 

consolidations are forward-
looking, opening access to new 
clients and new products. These 
opportunities find new markets, 
implement compelling strategies 
and tactics, and consolidate capital 
needed to invest in them.

The first few months of 2017 are 
bound to be noisy – very noisy – around the change 
to a new Presidential administration. Focus on your 
customers and prospects, the markets they are in,  
and the media choices they make today, and those they 
will make in the future. Everything else is background 
noise that can divert you away from the purpose of 
your business. 

Many small businesses are enthusiastic because they 
believe that the regulatory environment will improve 
and that tax changes will provide incentives for 
investment and economic growth. Things happen 
when they happen, and not before. Nothing happens 
until Congress actually passes laws. Stay focused.

The big show will be September’s Print 17 in  
Chicago, and it’s expected that digital printing and 
workflow will be big attractions. The new technology 
everyone seems to talk about is the latest breakthroughs 
in ink jet printing. If it’s market-ready, it can change 
our industry’s costs and capabilities for the better.  

The other show that has gained steam in recent years 
is SGIA. October’s event is in New Orleans. The show 
is known for its wide format exhibits, but as the print 
business becomes that collection of specialty offerings, 
many of those products can be considered there. 

Remember:  Don’t just go to the shows for  
the technology, go for the information and the 
perspective, and take advantage of the learning and 
planning opportunities. 

This next year will be interesting on many fronts. 
Make decisions based on what your business needs to 
be by 2022, and avoid decision-making using a rear-
view mirror. Keep your focus.



Sound Strategies Outperform Resolutions Every Time
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As you ring in 2017, it’s a great time to look at where you’ve 
been, and where you’re headed in the coming year. Do 
you want to build an empire, or just take a little time to 
coast and enjoy the momentum of last year’s success? Why 
choose, when you can do both? These 10 Strategies for 
Business Success will help you boost your business AND 
build in some work-life balance that will give you time to 
enjoy the fruits of your labor.

1. Delegate, delegate, delegate.
Chances are, you’re not the only one who knows how to 
do everything in your business. Business owners tend to get 
wrapped up in the need to have things a certain way, and 
then end up doing way more than they should. If you are 
worn out with working IN your business, rather than ON 
your business, utilize key employees to shoulder some of the 
load. Delegation is good for everyone! 

2. Move marketing to the top of your list.
You may not have a big marketing department, but that 
doesn’t mean you can’t promote your business.  If you don’t 
know how, hire a marketing expert or do research online to 
see what your competitors are doing. Customers have to be 
able to find you and, when they do, you have to give them 
a reason to want to do business with you. Create a plan 
that showcases what’s amazing about what you do, and put 
the word out. Hire a marketing expert, or take the time to 
create a marketing plan on your own and follow through. 

3. Review your business plan every week.
You can’t figure out where you’re going if you have no idea 
where you are. A weekly review of your business lets you 
make course corrections immediately, rather than wasting 
time and resources on the wrong path. Weekly planning 
not only keeps you on course; it allows you to see what’s 
coming and plan for that, too. When you are consistently 
focused on your business and where it’s going, you stand a 
much better chance of actually getting there!

4. Never stop learning.
Your brain and your business benefit when you learn 
something new, whether it’s directly related to your business 
or not. Learning keeps your brain engaged, and not just 
on the new topic. Take the time to learn a facet of your 
business you don’t know, or hire a coach or subject matter 
expert to help you learn a new skill or an activity you’ll 
enjoy. Being educated on a variety of topics adds volumes 
to your ability to connect with others, which broadens your 
potential client base exponentially.

5. Don’t be an island.
There are other people out there who do what you do, and 
they have valuable information to share. So do you. Find a 

networking organization for your industry or niche and see 
what business strategies are paying off for others. This is a 
great way to meet new people, reconnect with old friends, 
and learn new ways of doing what you do. That puts you 
top of mind for referrals and is a great way to experience 
camaraderie and build your business.

6. Be a good citizen.
Take the time to find out how you can make a difference 
in your community. Find an organization or a cause that 
speaks to you, and ask how you can help. There are all 
kinds of opportunities to change the world right outside 
your door, and lots of people need what you have to offer. 
When you show up in your community, they’ll show up 
in your business. 

7. Make YOU a priority.
If you find that all you do is work – and things related to 
work – it’s time to rethink that strategy. Giving everything 
you have 24/7 is impossible to maintain over the long haul. 
Making time to do something you enjoy, whether that’s a 
week of vacation or 30 minutes to read a book, is critical 
to your health. When you’re mentally tired, it drains the 
vitality out of your business, and your customers feel it. 
Schedule down time into your calendar, and stick to it.

8. Set yourself up for success.
When you’re mapping your 2017 business plan, stick to 
what’s realistic. Yes, you have to stretch to grow, but don’t 
make the stretch so great that it’s unachievable. The most 
stable success is built on small victories, all stacked together. 
Set yourself up to win, and keep the streak going with 
measurable improvements you can actually meet.

9. Out with the old, in with the new.
Is there something in your business that makes your day 
frustrating or downright miserable? If it’s a person, have the 
hard conversation that will turn the tide. If it’s a structural 
or equipment issue, can you change it? If the answer is yes, 
get it done. It may be money out of your pocket, but it’s 
also a load off your shoulders. Those little frustrations add 
up to a whole lot of discontent that affects not only you, 
but your entire team, and your customers by extension. 

10. Celebrate your wins.
How often do you get a win in life or in business, then 
immediately turn your focus to what happens next? Take 
a moment to really savor and celebrate every success. 
When we stop to appreciate a winning moment, it builds 
the muscles we use to create more wins, both personally 
and in business. Every day isn’t going to be a smooth one; 
celebrating your successes makes the rough days much 
more bearable.



6 Secret Weapons for Marketing ROI with Marc Scott

According to the 2016 MarTech Data Report, data issues are key blockers preventing companies 
from achieving optimum marketing return on investment (ROI) for their initiatives.

The basic issue of data hygiene inhibits ROI for many marketing campaigns and precludes using 
segmentation and customer profiling as effective marketing strategies. In fact, 50% of the 400+ 
marketers that responded to the survey ranked data hygiene as their #1 challenge.

The top contributors to data hygiene issues are inaccuracy, duplicates, incompleteness and data decay. Poor database 
quality blocks progress and prevents marketers from using marketing automation to its full potential, including 
segmenting data and personalizing marketing communications that will result in higher deliverability and increased 
response rates.

So how do you get your data into shape to maximize your marketing ROI? Here are six secret weapons you can use 
to pull ahead of your competition in data-driven marketing:

1. Identify and suppress consumers that you do not want to send marketing including:
 a. Anyone on a Do Not Mail list
 b. Deceased individuals
 c. Anyone in prison
 d. Underage
 e. Bankruptcy

2. Validate individual delivery points and distinguish business addresses from residential addresses.

3. Ensure your database has addresses that meet the USPS® mailing requirements.

4. Update addresses of anyone who has moved in the last 48 months.

5. Eliminate duplicate data.

6. Determine which fields your database is missing and append data to help you segment for future marketing 
efforts. Add email addresses or phone numbers to records that are missing those fields. Additional demographic 
information could include ages, income or lifestyle data.

Here are some of the results you can expect from better data quality:
• Reduced mailing and email expenses
• Improved deliverability
• Fewer complaints
• Increased response rates

Marc Scott is VP of Business Development for AccuData Integrated Marketing. AccuData employs a number 
of proprietary data hygiene solutions as well as USPS-licensed products. In addition, they have a team of data 
specialists to ensure you receive the highest data quality. Mark can be reached at 239-425-4282, and you can learn 
more at http://www.accudata.com/products-services/data-resources/data-hygiene/.
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Harrison Forecasts Labor and Employment Law Changes

Over the next two years, President-elect Trump and the new Republican-controlled 
Congress will have the ability to shape labor and employment policy in a dramatic way.  
Although the specifics won’t be known for a while, change is in store and it will affect the 
print industry.

The quickest changes will be seen in the area of labor law.  The National Labor Relations 
Board is comprised of five Members who serve in a quasi-judicial role to review cases that 
have been decided by administrative law judges under the National Labor Relations Act. 
Vacancies, both current and future, on the NLRB will have a major impact on labor law 
interpretation. Right now, two Member seats on the NLRB are empty and two more will be empty in the next 
two years. That means four of the five NLRB Members will be Trump administration picks.  In addition, the 
term for the current General Counsel to the NLRB will expire in 2017, which will open another position with 
significant influence on labor policy.

So, what does this mean?  The best guess is that the labor-friendly decisions that have come out of the NLRB 
over the past five years will likely end quickly. Within the first two years of the new administration, expect that 
the persuader rule, which required disclosure of employers’ advisors and was recently blocked by a federal court, 
to disappear completely.  The next labor policy to fall will be the expansion of the “joint employer” doctrine that 
made companies more likely to be considered joint employers of workers from subcontractors, franchisees, and 
temporary placement firms.  Also look for union-friendly decisions to be reversed.  In particular, expect the time 
for union elections to happen to go up, giving companies more time to communicate with employees about the 
issues surrounding the election.  Also, the rule requiring employers to provide email addresses to union organizers 
will likely disappear.  In addition, the “micro unit” policy that allowed work forces to be broken into smaller 
groups for bargaining units will likely be reversed in the next two years.

Also, expect President-elect Trump’s nominee for Secretary of Labor, Andrew Puzder, to argue against a $15 
minimum wage that has been floated, and while there is no word about how Mr. Puzder feels about the Fair 
Labor Standards Act overtime rule changes, it is a fair guess that he is not in favor of the 100% increase to 
the threshold salary for exempt employees that was to have taken effect on December 1.  Mr. Trump stated in 
2015 that he supported a delay or carve-out for small business owners.

It is virtually guaranteed that the Affordable Care Act will be repealed and replaced with alternative health care 
legislation.  Expect the health insurance exchanges to disappear.  It seems likely that the most popular aspects 
of the ACA will be written into the new legislation, such as maintaining the pre-existing condition provisions 
and the ability for adult children to remain on their parent’s policy until age 26.

At least one law benefitting employees will likely be proposed by the Trump administration.  Mr. Trump’s 
daughter, Ivanka, is an advocate for paid maternity leave for women who have given birth and Mr. Trump 
supported paid maternity leave as part of his campaign platform. Look for this to happen through the 
unemployment insurance process.

The only thing that can be predicted with complete certainty, though, is that a lot will change in the world of 
labor and employment law over the next two years.

Adriane Harrison is a Human Relations Specialist with Printing Industries of America. You can contact her at 
aharrison@printing.org, or (412) 259-1707.



Member News
Nofi, Conley Inducted into  
Ben Franklin Honor Society 
Heidelberg USA’s Susan Nofi, Senior 
Vice President, Human Resources and 
General Counsel, has been inducted 
into Printing Industries of America’s  
Ben Franklin Honor Society.  

 “We are thrilled to see Susan Nofi honored for 
her continued dedication and support of our ever-
changing industry,” said Juergen Grimm, President, 
Heidelberg Americas. “Her countless contributions 
to Heidelberg and numerous other organizations 
have made a lasting impact to the print community. 
Susan is an integral part of the Heidelberg team, and 
we are proud of this outstanding accomplishment.” 

Thomas D. Conley, CFO of Professional Printers, 
West Columbia, SC, was also inducted into the  
Ben Franklin Honor Society.

The Ben Franklin Honor Society of Printing  
Industries of America recognizes and honors 
industry leaders who have made lasting 
contributions to advancing the printing and graphic 
communications industries. For more information 
about the Ben Franklin Honor Society, please visit 
http://www.printing.org/honorsociety.

High Five Conference Coming February 28 - March 2
The Triangle Chapter of the American Marketing 
Association (AMA) is hosting its 2017 High Five 
Conference February 28 - March 2 at the Sheraton in 
downtown Raleigh.  We want our members to know about 
this event because this is where a few hundred of today’s 
marketers, creatives, designers, brand managers and 
others will be. This is an opportunity to get involved with 
and learn from this client base. Register at http://www.
highfiveconference.com/Raleigh-2017/.

KBA Promotes Versatile  
RotaJET Web Press 
KBA executives recently promoted 
the short-run cost-effective inkjet 
solutions of its popular RotaJET 
inkjet web press for the newspaper, 

book, and decor markets. High-level KBA experts attended 
industry events catering to these diverse industry segments 
to discuss the newest innovations and solutions.
 
The RotaJET economically produces short-run,  
high-volume black-and-white books on coated stock,  
and can print directly onto diverse surfaces or décor 
paper, including wood, which means it is capable of 
producing décor and floor laminate. 

For more information, visit the company’s web site at  
www.kba.com.

Freeman Graphic Systems and  
Paper Handling Solutions Merge
Paper Handling Solutions (PHS) and Freeman Graphic 
Systems announced they have merged companies.  
The new company is excited to offer clients an increased 
sales, service and consumables bandwith, along with an 
expanded brand selection. For more information, please 
call 877-955-3770.  

PIA Offers Print Sales Impact  
Study Free to PICA Members 
Printing Industries of America’s Center for Print 
Economics and Management has recently completed 
Print’s Economic Reach: Indirect and Induced Impacts 
of Print Sales. This report, based on original research, 
explains and calculates the extended benefits of print 
sales on the economy.
 
While it is obvious that a dollar spent on print translates 
to the overall economy, what isn’t commonly known 
is subsequent spending such as paper and supply 
purchases and spending by printing employees. This 
report looks beyond the conventional direct footprint 
and measures print’s economic reach—the indirect and 
induced economic contributions.
 
More specifically, this report covers: 
• Print’s conventional economic footprint
• Looking deeper – indirect and induced economic 

contributions
• Economic reach of various sized printing firms
• Economic contributions from a typical print job
• Variations by states
 
If you have any specific questions or issues on the 
information, you can contact the principal author, Dr. Ron 
Davis, Senior Vice President and Chief Economist at 800-
910-4283 or directly at 434-591-0527. You can also email 
him at rdavis@printing.org to discuss your situation.

PIA Provides Complimentary  
Chartbook for Members  
Printing Industries of America has released  
a new report to provide members with 
innovative economic and print market 
research. Printing Industry ChartBook: 2016 

Trends and 2017-2018 Outlook was prepared by PIA’s 
Center for Print Economics and Management and is free 
for PICA members to download from the PIA Bookstore.   
Topics include: 

• Current print market trends 
• Printers’ business and operating models 
• Tracking printers’ profits 
• Looking forward: the economy and print
• 2017-2018 A game plan for success 
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Member News
USCIS Releases New I-9 Form
The U.S. Citizenship and Immigration Services (USCIS)  
has released a revised version of the Employment 
Eligibility Verification Form, commonly known as the I-9.

By Jan. 22, 2017, employers must use only the new 
version, dated 11/14/2016.

Among the changes in the new version, Section 1 asks for 
“other last names used” rather than “other names used,” 
and streamlines certification for certain foreign nationals.

Other changes include:
• The addition of prompts to ensure information is 

entered correctly.
• The ability to enter multiple preparers and translators.
• A dedicated area for including additional information 

rather than having to add it in the margins.
• A supplemental page for the preparer/translator.

The instructions have been separated from the form, in line 
with other USCIS forms, and include specific instructions 
for completing each field.

The revised Form I-9 is also easier to complete on a 
computer. Enhancements include drop-down lists and 
calendars for filling in dates, on-screen instructions for 
each field, easy access to the full instructions, and an 
option to clear the form and start over. When the employer 
prints the completed form, a quick response (QR) code  
is automatically generated, which can be read by most  
QR readers.

Form I-9 requirements were established in November 
1986 when Congress passed the Immigration Reform 
and Control Act (IRCA). IRCA prohibits employers from 
hiring people, including U.S. citizens, for employment 
in the United States without verifying their identity 
and employment authorization on Form I-9. For more 
information about USCIS and its programs, please  
visit uscis.gov. 

New OSHA 300 Electronic Reporting Rules Announced
The new rule takes effect Jan. 1, 2017 and requires 
certain employers to electronically submit injury and illness 
data that they are already required to record on their onsite 
OSHA Injury and Illness forms. Analysis of this data will 
enable OSHA to use its enforcement and compliance 
assistance resources more efficiently. Some of the data 
will also be posted to the OSHA website. OSHA believes 
that public disclosure will encourage employers to improve 
workplace safety and provide valuable information to 
workers, job seekers, customers, researchers and the 
general public. The amount of data submitted will vary 
depending on the size of company and type of industry.

OSHA will provide a secure website that offers three 
options for data submission. First, users will be able  
to manually enter data into a webform. Second, users  
will be able to upload a CSV file to process single or 
multiple establishments at the same time. Last, users  
of automated recordkeeping systems will be able to 
transmit data electronically via an API (application 
programming interface). The site is scheduled to go  
live in February 2017.

PIA Opens Nominations for  
Schaeffer Environmental Award
PIA has opened nominations for the William D. Schaeffer 
Environmental Award. The deadline for submissions 
is January 31, 2017.  The Schaeffer Award recipient is 
honored with an engraved plaque before a prestigious 
group of peers and industry leaders during Printing 
Industries of America’s Spring Administrative Meetings on 
April 29, 2017.
 
Established in 1990, this award is named for environmental 
pioneer and researcher, Dr. William D. Schaeffer, who 
is celebrated in the industry for his contributions to 
environmental issues. The award is given to an individual, 
not a company, who has made significant contributions to 
the printing industry from an environmental perspective. It 
includes those involved in any type or printing operations, 
suppliers, or trade associations associated with the 
printing, publishing, and packaging industry.
 
Schaeffer Award qualifications include:
• A focus on advancing environmental awareness and 

action in the graphic communication industry
• Long-term efforts that resulted in successful 

environmental programs and improvements
• Encouragement of sustainable business practices as 

part of a continuous improvement program
• Contribution of industry assistance with EPA and OSHA 

regulations
• Pioneering efforts or creation of an original 

development that results in improvement in 
sustainability 

For detailed information on candidate eligibility and how 
to submit a nomination, contact Kayleigh Smith, Individual 
Award Programs Manager, at ksmith@printing.org. 
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IRS Announces COLA Limitations for Pension Plans 
The Internal Revenue Service has announced cost of 
living adjustments affecting dollar limitations for pension 
plans for the 2017 tax year. Many of the pension plan 
limits remain unchanged from 2016 to 2017.

Listed below are the maximum benefit and contribution 
limits for 2016 and 2017 for your reference and review:

Type of Limitation 2016 2017
401(k)/403(b) Elective Deferrals (402(g)) $18,000 $18,000
457(b)(2) and 457(c)(1) $18,000 $18,000
Catch-up Amount (414(v)) $6,000 $6,000
Annual Compensation $265,000 $270,000
Maximum Defined Contribution $53,000 $54,000
Highly Compensated Employee $120,000 $120,000

If you have questions on how this will impact your 
business, contact Joe Trybula at Printers 401k,  
info@printers401k.com or (800) 307-0376.
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Platinum Sponsors:

January
19: Management Webinar: Sales Compensation -  
 Pros and Cons of Different Options

20: PICA Awards Entry Deadline
 

February
1: HR Update WEBINAR
10-12: PICA Awards Judging

March
12-15: PIA President’s Conference 
 Long Beach, CA
19-22: TAGA Annual Technical Conference
 Houston, TX

April
2-5: 2017 Continuous Improvement Conference 
 Pittsburgh, PA

29: 51st PICA Awards Celebration


