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Write Your Own Success Story
At the 2017 PICA Fall Conference
The Printing Industry of the Carolinas is here to help you optimize your growth, create
the industry relationships that will help you excel, and keep you abreast of the latest
technology. We want to help you Write Your Own Success Story at the PICA Fall
Management Conference.
Please join us at the Hilton Asheville Biltmore Park, November 3-5.
The program for the 2017 PICA Fall Conference was developed by the Fall Conference
Committee – a group of your peers – and is designed to deliver the information and
innovation you need to grow your business and fine-tune your business practices.
We have enlisted a couple of top tier national speakers to show you how to develop a
strategy and an actionable plan that will help you and your customers be more successful.
We’ll discuss how to recruit quality people, and show you how to read the story of
your business in its numbers. We’ll look at selling portals, along with converting and
packaging, and you’ll have an opportunity to talk to our Vendors one-on-one to find out
how to use their products to your best advantage.
We know that weekends are family time, and we have built the 2017 Fall Conference
with that in mind. We have lined up some fun events for spouses, and we’ll have a
networking breakfast for families so we can all get together and share some time with the
main reasons why we all do what we do.
Book your room reservations now by calling Hilton Asheville Biltmore Park at (828)
209-2700. Ask for the PICA Fall Conference rate – good until October 2, 2017 – using
Group Code PICA.
Your 2017 Fall Management Conference registration package should arrive in the
mail shortly, or you can use the Registration Form on Page 7. Please call PICA at
(704) 357-1150 or (800) 849-7422 with any questions.

Chairman’s Letter

I’ll See You In Asheville!

Summer is winding down and Fall will be here before we know it. It’s back-to-school time, and
we send our kids off every year without a second thought. There’s no discussion or hesitation. We
know that they need that education to be successful in life.
So why, as adults and business owners, do we put our own education on the back burner? We
know that knowledge is power, and the more we know about our industry, the better we can serve
our customers. Those happy customers lead to referrals, and that means more money coming in
the door. It’s a no brainer, right?
Instead of signing up for that continuing education, we immediately start thinking about how
busy we are. Can we take a day out of the office? Will what we learn justify the cost of the hotel?
Leaving the family for a weekend can be complicated…
The 2017 PICA Fall Management Conference is November 3-5 in Asheville. PICA offers
some of the best educational opportunities in our industry, and they’re available for an incredibly
modest investment. We’ve booked nationally recognized speakers who have their fingers on the
pulse of the printing industry. We’ll also have a panel of seasoned industry innovators from the
Carolinas. This is truly your best opportunity to see the bigger industry picture and learn exactly
how to implement new strategies and techniques from the pros who are already doing it locally.
The Fall Conference is a great place to cement the relationships that will help you over the
long haul. Knowing exactly who to call, when you need anything from technical advice to loop
stitching, is worth its weight in gold. Having those relationships in place can make the difference
between hitting a home run for your customer and losing the account.
You’ll also have an opportunity to get to know the folks who are helping all of us shape the future
of our industry. Relationships with high school and college educators can be a big help when
you’re scouting talent to supplement key positions down the road.
Join us at the Fall Conference this November. Share your knowledge and learn from others
who understand what you do. And bring your family for the
weekend, because we’ve built family time and activities into
the programming.
Come and learn how to Write Your Own Success Story.
I’ll see you in Asheville!
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Mel Clarke, Jr.
Chairman, PICA
Service Printing Company
mclarkejr@servicecolor.com

PIA President Discusses Future of Print
The one constant in the printing industry is change – in technology, in products
and services, and in the economic and competitive structure of the industry.
Economists typically focus on the number and size of firms when discussing the
industry’s competitiveness.

Michael Makin

What has traditionally been referred to as the printing industry includes many segments:
general commercial printing, quick printing, digital printing, magazines, newspapers, book
and display graphics, financial and legal printing, screen printing, forms printing, label and
tag printing, packaging, greeting cards, and trade finishing services.

Since peaking in 1994 at almost 54,500, the number of printing plants in the United States has declined
every year with a total decline of roughly 28,000 plants (over 50%) in the past 20 years. The annual
percentage range of decline has typically been 1–3% per year with an average of around 2%.
PIA estimates that in a typical year there is a gross
decline of about 2% in printing plants as plants close
for mergers, acquisitions, retirement, liquidations,
bankruptcies, and other reasons. At the same time, over
the course of a typical year, new printers open plants
representing less than 1% of the total population of
printing plants.
Given this history of consistently declining
establishments, where are we trending in the future?
This, of course, is a very difficult question. However,
there are a few clues that lead toward an educated guess
that industry establishments will level out somewhere around 20,000 – still a huge industry.
As a result of the supply of printers meeting the demand in the market, the firms that survive the industry
downsizing can actually experience increased sales even as industry sales decline. For example, if industry sales
decline by 2% and industry firms decline by 3%, then survivors actually experience, on average, sales increases
of 1%. Sales leaders, those firms in the top quartile of sales changes, could easily see annual sales increase far
in excess of the average.
Companies that have survived thus far have expanded services to include creative design, retail display design,
e-commerce, webpage design and hosting, mailing, fulfillment, and a host of services that provide horizontal
marketing well beyond the core printing model.
In general, the printers that make it through the transition over the next few years may see an improved
competitive environment.
• Even as the number of firms declines toward equilibrium, industry capacity will likely remain higher than
sales since capacity is driven more by the number and productivity of print engines than plants. However,
we will most likely see an increasing balance of supply and demand.
• A more balanced supply/demand situation could result in somewhat less price pressure and therefore some
lift in overall industry profitability.
• While the future may end up brighter, you cannot reduce your competitive nature today. To benefit from
these future trends, you need to be as aggressive as ever right now in reducing your costs, adding to your
sales, and increasing your pricing power. The key to profitability remains with these basic performance
indicators as it always has been.
September/October 2017

3

PICA Awards Still Going Strong at 51

The PICA Awards is the largest printing industry award program in the Carolinas, and Printing Industries of
America ranks it among the best in the USA. Every year, printing companies compete with other like-sized
companies in product and process-specific categories. The program has evolved, and continues to do so to
accommodate new varieties of print media and ever-changing technologies.
This year is the 52nd year, and winning a PICA Award has never been more relevant to companies of all
sizes. The PICA Awards program creates excellent marketing opportunities for promoting our award-winning
businesses and our industry.
Entering is easy, and companies should be selective.
Have more than one team member review your
samples. Be sure to look at:
• Color consistency
• Color depth
• Roller marks
• Crossovers line up
• Crossovers are critical in every variation of
binding, and a fidelity shift in color can be a
fatal flaw
• Dot resolution
• Cracking
• Start with the spine of a saddle stitched book, then
graduate to the inside pages, especially with gate
fold outs.
• Folds and Scores
• Set it down, look at it, catch the light from
different angles. What do you see? If the entry is a
catalog or brochure, open it and notice what you
see first. Look at it as if you’re paying for it and it
has to sell your product.
• With digital samples, the issue of “noise” becomes
a factor
• The color looks streaky, and not smooth
• Cracking is a big issue with a digital product

Add another element by listing production notes:
• From pre-press to post-press
• Paper selection
• Ink
• Special notes on customer needs
Taking the time to set up your selection process will
also allow you to access these samples for customers
and build sales.
Imagine the possibilities when you have a specific
process in motion every time a job comes through. From
the moment it hits estimating, it should be flagged with
notes that can be kept electronically for use in selling
more jobs and entrance into the PICA Awards.
For 51 years, the PICA Awards has showcased
your best work for peers, prospects and customers.
A PICA Award lets them know your company is
among the best in the business. This is a powerful
marketing tool that helps print buyers recognize the
value of choosing you as their partner in print. You
can increase your sales success rate on the jobs you
bid when you promote your award-winning status
as part of your marketing efforts. Take the time to
market your PICA Award with one of PICA’s creative
promotion tools, and maximize your ROI.

Call for Entries will be mailed soon, so begin organizing your company’s Awards program now.
IT’S YOUR COMPANY’S SUCCESS STORY TO TELL.
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SAVE THE DATE

Olde Sycamore Golf Plantation
7500 Olde Sycamore Drive
Mint Hill, NC 28227
www.oldesycamoregolf.com

6th Annual PICA Foundation Golf Classic
Wednesday, October 18, 2017

ENJOY A FUN AFTERNOON OF GOLF AND
PRIZES, NETWORK WITH PEERS, AND SUPPORT
THE FUTURE OF THE PRINTING INDUSTRY.
Tournament Details
• $500 per foursome OR $150 per player
• 1:00 p.m. Shotgun Start
• Captain’s Choice
• Practice greens and driving range available

DON’T MISS OUT!
CALL PICA AT
(704) 357-1150 OR
(800) 849-7422 TO
REGISTER TODAY.

Proceeds will fund PICA Foundation programs and scholarships in the Carolinas, including:
• Community college scholarships for Graphic Communications students
• Career Day events at Appalachian State and Chowan Universities.
• Graphic Communications Awards Program at Clemson
• Continuing education for Graphic Communications teachers through the Print Force
Immersion program
• Internship scholarships

The PICA Foundation is a 501(c)3 non-profit organization. Over the past 35 years, the PICA Foundation has proudly awarded
more than $500,000 in scholarships to Graphic Communications students at select colleges across the Carolinas.
September/October 2017
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Register NOW for the 2017
Conference registrations can be made up to November 2. Please register by
October 10, 2017 to ensure availability of conference materials.
PICA MEMBER							JUST CONFERENCE RATE
1st Conference Registrant						$275
Decision Makers: take $50 off your registration by agreeing to 3 vendor one-on-one appointments.
2nd Conference Registrant (from same company)			

$216

Spouse/Guest (not attending the meetings)				

$160

For children attending the Saturday tours, contact PICA for special rates.
					
NOT-YET MEMBER
**1st Full Conference Registrant 					

$509 **

**Spouse/Guest (not attending the meetings)				

$234**

**Not-Yet Members that join PICA by 12/31/2017 receive the difference in registration fees as a credit towards
annual dues.
						
Conference Registrant Fee includes: All conference programs and materials, Friday and Saturday Receptions,
Saturday Lunch, and Sunday morning breakfast.
Spouse/Guest Fee includes: Friday and Saturday receptions, Saturday morning Meet & Greet breakfast,
Blue Ridge Parkway Photo Tour and Sunday morning breakfast. (Dinners are on your own.) Saturday,
family members will leave hotel at 10:00 a.m. and travel by charter van to the Blue Ridge Parkway, returning
in the afternoon.
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Fall Management Conference
2017 REGISTRATION FORM
Please register by October 10th
Company name _______________________________________________________________________
Address _______________________________________________________________________________
City _______________________________

State __________________

Zip ___________________

Phone ________________________________________________________________________________
					
FIRST ATTENDEE							REGISTRATION FEE
Registrant Name _______________________________________________

$ ________________

o Yes, apply the $50 discount to my registration and set me up for 3 Vendor appointments.
Email (first registrant) _______________________________________________ $ ________________
Spouse/Guest Name _______________________________________________ $ ________________
					
SECOND ATTENDEE (from same company)		
					
Registrant Name _______________________________________________

$ ________________

Email (second registrant) _________________________________________

$ ________________

Spouse/Guest Name _____________________________________________
$ ________________
							
(Copy form for additional attendees.)				
TOTAL DUE: $ ________________
METHOD OF PAYMENT
o Check enclosed [make payable to PICA Fall Conference]
Credit Card (select one): o Visa o MasterCard o Amex
Card Number __________________________________________

Expiration date ________________

Name on Card ________________________________________________________________________
Address _______________________________________________________________________________
Phone Number ________________________________________________________________________
CONFIRMATION WILL BE SENT UPON RECEIPT OF PAYMENT INFORMATION.
Return registration form to: PICA/PO Box 19488/Charlotte, NC 28219-9488
Telephone: (704) 357-1150 or (800) 849-7422 • Questions: Email cjepps@picanet.org

September/October 2017
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Trybula Discusses Reasons for Safe Harbor 401(k)
Did you know that a Safe Harbor 401(k) plan is not
actually a separate plan from the traditional 401(k),
rather it is an optional provision that can be added
to the 401(k) plan document? Electing to be a Safe
Harbor 401(k) plan is simple, and a traditional
401(k) plan can easily be amended to allow for Safe
Harbor contributions. Below is some information
about Safe Harbor 401(k) plans. Is it time for your
company to make the switch?

Reasons to Choose Safe Harbor 401(k)
Your Plan is Top Heavy
If Key Employees have more than 60% of the plan’s
total assets in their accounts, then your plan is top
heavy. When plans are top heavy, the employer must
make mandatory contributions to all eligible non-key
employees’ accounts even if the participant does not
make contributions of their own. These mandatory
contributions made by the employer can become costly.
Your Plan Fails ADP/ACP Testing
If a traditional 401(k) plan fails ADP/ACP
discrimination testing, the employer must make
mandatory contributions to rank-and-file employees.
Or, the employer may have to make distributions of
a portion of highly compensated employees’ (HCEs)
deferrals and/or make matching contributions for
the HCEs. In some case, the employer may have to
do all of the above. Any excess contributions that are
distributed to the HCEs will be taxed and included
on their 1099R. More importantly, their ability to
accumulate funds for retirement will be limited.
To Maximize Contributions
Amounts that Highly Compensated Employees
HCEs can defer to the plan are limited by what
Non-Highly Compensated Employees NHCEs defer
from their pay into the plan. This can put HCEs at
a disadvantage, especially in smaller organizations.
A Safe Harbor plan allows HCEs the ability to
maximize deferrals up to the full dollar amount
allowed by the regulations each year ($18,000 for
2015) into the plan without worrying about failed
discrimination tests and required refunds.

Requirements for Operating
a Safe Harbor 401(k)
Mandatory Contributions
In exchange for Safe Harbor status, employers
must make mandatory contributions to eligible
employees. Employers must satisfy one of the
following requirements:
• Basic Match- 100% match on the first 3% of
employee deferrals and 50% on the next 2%
contributed or;
• Enhanced Match- 100% match on the first 4% of
employee deferrals or;
• Non-Elective Contribution- 3% non-elective
contribution to employees on 100% of their
compensation, even if they don’t defer.
Vesting
Employees are 100% immediately vested in both
pre-tax deferrals and in employer Safe Harbor
contributions.
Participant Notices
Participants and eligible employees must be given
a Safe Harbor Notice by the plan sponsor each
year. This notice informs all eligible employees of
their rights under the plan as well as other plan
information. This notice is required to be distributed
not more than 90 and not less than 30 days before
the beginning of the plan year.
Business Entity
The same entities that can sponsor a traditional
401(k) plan can sponsor a Safe Harbor 401(k) plan.
The Safe Harbor 401(k) plan can be a great option
for the plan sponsor and employees under the right
circumstances and can resolve many of the problems
associated with discrimination testing. Keep in mind
that each plan is different and there are variances
which are not discussed within this article.

Joseph P. Trybula, CFP®, AIF® is VP of Diversified Financial Advisors, LLC and a Registered Investment
Adviser with more than 20 years of experience. He specializes in providing professional management
of corporate retirement programs, including investment advisory management and consulting services.
If you have questions, contact Joe at Printers 401k, info@printers401k.com or (800) 307-0376.
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Member News
PIA Holds OSHA Compliance for Printing Workshop
Printing Industries of America is proud to announce the first-ever OSHA
Compliance for Printing Workshop. This is a hands-on, comprehensive
program that will give insight into critical aspects of OSHA compliance.
PIA’s team of Environmental, Health, and Safety professionals will
provide insight on topics such as:
• Common OSHA violations and how to avoid them
• Injury reporting
• Hazard communication
• Machine guarding
• Lockout/tagout
• Electrical safety
During this two-day event, attendees will gain an understanding of
key OSHA regulations, compliance strategies, the required elements
of written programs, and how to respond to an OSHA inspection. To
provide a personal and in-depth experience, only 20 seats are available for
this workshop. Seats are going fast. Register today! For more information
or to register, visit www.printing.org/OSHAWorkshop.
Wikoff Experts
Formulate Food Safe
Packaging Coatings
Wikoff Color understands
the challenges that come along
with printing according to safe
food packaging requirements.
Wikoff’s energy-cure coatings
R&D experts formulated
high-performance coatings
exclusively using materials
from the Swiss Ordinances
A and B lists that comply
with the latest Nestlé 2016
Guidance Note for food
packaging. These coatings were
developed to be low migration,
low odor and safe for most
food packaging applications.
Wikoff Color offers several electron beam (EB) cured coatings for the
food packaging end-use market. For an exceptional matte finish with
excellent rub resistance, EBC-15495 is a great choice. EBC-16035
is formulated to give your print surface a brilliant gloss finish, while
containing no non-curable components. These EB curable coatings
are both suitable for multiple substrates including paper, paperboard,
polyboard, film, foil, and plastic.
Wikoff also has a variety of ultra violet (UV) cured coatings available.
UVC-13125 is a high gloss UV curable coating containing polymeric
photoinitiators and is HDODA-free, ITX-free and BPA-free, which
makes it a great option for most food packaging applications where
low odor is necessary. This product has a low skin irritation level and
demonstrates very good flexibility. It provides good adhesion to a wide
range of plastics and is suitable for food packaging with inner wrapping.
Likewise, UVC-16241 is another great choice for most food packaging
due to its highly flexible UV gloss finish that is HDODA-free, ITX-free,
and BPA-free. This coating was originally formulated for high-shrink
applications, but has proven to be effective on a wide variety of substrates
including paper, paperboard, polyboard, film and foil.
For more information, please contact your local Wikoff representative.

Telepathic Graphics is THINKING PRINT in Rocky Mount
Since 2004, Telepathic Graphics has served the Triangle with widespread
printing capabilities. Telepathic Graphics is proud to announce that it
purchased Riverside Printing company in Rocky Mount, NC at the
beginning of 2017.
The company is now owned and operated under the name of Telepathic
Graphics, and has been under Telepathic’s management since October
2016. With the addition of this facility, Telepathic Graphics has
expanded its offerings in offset, digital and wide format capabilities for
its many customers, as well as extended its territory throughout Eastern
Carolina. With the acquisition, Telepathic is now at 75 employees with a
cumulative 80,000 sq. ft.
“We are very pleased to be in this position given the new customers we’ve
obtained through the Riverside purchase. We are looking forward to our
continual transformation in the ever-changing world of print,” Jimmy
Willman, Co-Owner and VP of Sales and Operations, said. “Because of
the industry’s fast-paced and competitive nature, it only made sense for us
as a company to change our way of thinking and doing to stay relevant in
the market place. Adding new faces and adding new technology was the
next logical step. We look forward to changing and adapting to meet our
customers’ unique needs.”

Heritage Custom Signs & Displays Holds Open House
Heritage Custom Signs & Displays is holding an open house/ribbon
cutting on September 15, 2017 at its newly renovated facility at 2731
Interstate Street, Charlotte, NC 28208.
Heritage Custom Signs, a division of Heritage Printing & Graphics, is
purposely located close to a USPS hub, major logistics providers, and
the Charlotte International Airport for expedited logistics. Heritage can
manufacture signs, banners and displays and easily ship to East Coast
states within two days and overnight to almost any location in the world.
The renovated production facility is over 14,000 square feet of sign
manufacturing excellence!
DATE: Friday, September 15th
TIME: 10:30am – 2:00pm
WHERE: 2731 Interstate St. Charlotte, NC 28208
RSVP: Please RSVP by Sept. 11th to reserve lunch
•
•
•
•
•

Tours
Product demonstrations
Door prizes (custom printed)
Giveaways
Food (lunch at 11:30am)

For more information, call Heritage Custom Signs & Displays
(704) 655-1465 or email contactus@heritageprinting.com.
September/October 2017
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Member News
Mac Papers Launches Highlander™ Coated Cover
Mac Papers, one of the largest merchant distributors in the
Southeast U.S., announced the launch of Highlander™ coated
cover for packaging and high-end graphics applications. The
product line includes Highlander™ High Yield C1S coated cover
and Highlander™ C2S coated cover.
Highlander High Yield C1S coated cover offers the lowest basis
weights in the industry, delivering significant savings in upfront
costs and freight. Highlander C2S coated cover is engineered to
hold up to the most advanced two-sided print techniques and was
manufactured without optical brighteners, ensuring lasting visual
integrity. Both products are FDA-approved for direct food contact,
offer the same brightness in all calipers, and provide continuity of
shade and excellent printability.
“Mac Papers’ introduction of Highlander coated cover is closely
aligned with our commitment to help commercial print customers
successfully compete in the growing printed packaging and folding
carton markets,” said Printed Packaging and Paperboard Director
of Sales, Graham Riley. “Highlander High Yield offers a significant
cost savings advantage and both products have FDA direct food
contact approval, further broadening the range of applications to
the food industry.”
To learn more about Highlander coated cover and use the cost
savings calculator, please visit macpapers.com/highlander or
contact paperboard@macpapers.com.
PIA Releases State Print Profiles
Printing Industries of America (PIA) has unveiled the State Print
Profiles. These targeted economic summaries present in-depth
statistics and trends for all 50 states and Washington D.C. to
provide members with the information necessary to evaluate their
regional markets.

Phil Kelley and Da Bulls Take
Gold at World Championships
The F-Class Long Range World Championships were
held in Kanata, Canada at the historic Connaught
Shooting Range Facility, August 12-17. Da Bulls
won Gold in the Rutland Cup, 4-Man Team,
World Championships event. They set the event
scoring record and are the first independent team to
win this event. They topped National teams from
several nations, including the United States and Australia.
Da Bulls, including Immediate Past PICA Chairman
Phil Kelley, Jr., are pictured above.
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The Center for Print Economics and Management at PIA used
U.S. Census Bureau data to help compile and calculate factors
such as company size, metropolitan statistics within the state,
and shipment values. With the State Print Profiles, PIA continues
its commitment to providing members with tools to get ahead
in the industry.
PIA’s staff Economist Tai McNaughton directed the creation of
this year’s state profiles. “The State Print Profiles provide printers
and suppliers with a valuable snapshot of their marketplace and
competitive position,” said McNaughton.
For more information regarding the State Print Profiles or the
PIA Center for Print Economics and Management, please visit:
https://www.printing.org/programs/print-economics-management.

Member News
Heritage Announces Addition
of Carlos Lopez to Production Team
Heritage Custom Signs has announced the
addition of Carlos Lopez, an expert custom
signage professional with over 15 years of
experience. Adding Carlos to the Heritage team
brought the Charlotte staff to 7 professionals,
bumping Heritage to more than 20 employees.
“Carlos is even better than expected. The only thing better than his
extraordinary skill set is his remarkable disposition,” said Joe Gass,
Heritage President. “Carlos is a great fit for our team!”
Classic Expands Service Offerings
Classic Graphics, an Imagine! company, is pleased to announce plans
to expand press, finishing, and fulfillment capabilities at their Charlotte,
North Carolina facility. The expansion will include press and finishing
equipment additions, enhanced design services, and increased fulfillment
capacity, offering a complete in-market solution, production, and
distribution footprint for the Southeast region.
A new seven-color KBA Rapida 164 64-inch hybrid printing press
has been acquired for Classic’s pressroom. This large-format lithographic
press will support a growing UV business with increased production
speeds, fast make-readies, and precise in-line quality control. The
facility expansion includes a full range of large-format finishing
and kitting capabilities and triples the size of Classic’s current
fulfillment center, increasing secure storage options and boosting
digital Print-on-Demand capabilities.
“We’re excited about the opportunity to diversify our service offerings,”
David Pitts, President of Classic Graphics, said. “Through this expansion,
Classic will continue to harness the power of technology to connect
services and drive success for our clients.”
John Hans, CEO of Imagine!, said, “Imagine! is excited to increase our
presence in the Southeast marketplace and further our comprehensive
suite of services. This expansion will allow us to continue offering our
clients customized, targeted solutions, and will aid in our future vision of
being a best-in-class consumer outcomes company.”
The remainder of 2017 will see finalized equipment acquisitions and the
additions to Classic’s fulfillment center, with full operation of expanded
services targeted for Q1 of 2018.
Wikoff Color to Exhibit at Pack Expo 2017
Wikoff Color’s ink and coating specialists will be traveling to Las Vegas,
Nevada September 25-27 to exhibit at Pack Expo 2017, presenting their
latest offerings for the packaging market at booth 6481 in the Lower
South Hall. They will be highlighting the superior LED products, both
Litho and Flexo that elevate product shelf appeal while maintaining
exceptional performance properties. In addition, applications of the
impressive solvent-based Flexo opaque whites and energy-cure coatings
will be on display.
Specifically, Wikoff Color’s label market technical experts will be sharing
the benefits of the most recent additions to the Photoflex UV Flexo
product family –Photoflex LED, Photoflex LED Shrink, and Photoflex
Low Migration. The Flexible Packaging technical experts at Wikoff Color
will be showcasing the proven results of the solvent-based Flexo Compass
Ultra White. This premium laminating white has exhibited outstanding
opacity levels on many films and package types.

Wikoff Color’s representatives will also highlight their energy-cure coating
selection, including food packaging safe products. Be sure to ask about
the high-performance coatings formulated exclusively using materials
from the Swiss Ordinances A and B lists that comply with the latest
Nestlé 2016 Guidance Note for food packaging.
Graphic Visual Solutions Announces ESOP
Bryan T. Hall, President of Graphic Visual Solutions, is pleased to
announce that GVS has established an Employee Stock Ownership Plan
(ESOP), and that the company is now 100% employee owned. The Halls
will continue with the company in their current roles, along with the rest
of the management and leadership team.
“Wendy and I are very excited about this new chapter in the company’s
32-year history. We have always been very mindful of our employees
and are thrilled to give them the opportunity to carry the company’s
values, legacy and sustainability forward for many years to come,” Hall
said. “We feel strongly that our people are Graphic’s most important asset
and that their talent, commitment and passion for our customers will
continue to drive the company’s success and growth. We believe employee
ownership can only result in a renewed and elevated level of customer
service to our clients.”

New Members
Acucote, Inc. • Theresa Brown • Graham, NC
(800) 228-2683 • thbrown@acucote.com
Acucote, Inc. manufactures pressure-sensitive materials
for use in labeling, and custom and specialty applications,
adhesive coated products, papers, films, and specialties for
self-adhesive labeling applications in product authentication/
brand security, food and beverage, coupons, ethical, OTC
pharma and medical devices, direct mail, retail and pointof-purchase, UL recognized products, durable goods,
automotive, screen printing, product decoration, image
printing, and linered overlaminations.

Condolences
To the family of Margaret Ann Steele, sister of Trish Sports
of Sheriar Press, Myrtle Beach, SC, on her recent passing.

If you have news you’d like to share,
please contact PICA at (704) 357-1150 or
(800) 849-7422, or email Carrie Epps at
cjepps@picanet.com.

September/October 2017
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