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When you learn how to harness the combined powers of tradition, innovation and communication, it’s 
pretty easy to get Passionate About Print. 

And we know that once that happens, it’s hard to settle for “business as usual.”

That’s why we go to great lengths to make sure the PICA Fall Conference isn’t a typical conference.  
Trade association meetings often turn into a glossed-over rehashing of skills you already have and topics 
you’ve already covered.

Not this one.

You’ll learn next-level information from seasoned instructors with real-world experience. Our presenters 
aren’t habitual keynoters who pepper their conversation with industry jargon to make you think they’re 
in the know.

They are Printers and industry experts who are Passionate About Print and have mastered what 
they teach. They’re successful, and they are excited to show you how to succeed in every aspect of your 
business. 

We know that technology will continue to change how we do what we do, but it will never change our 
why.

WE ARE PASSIONATE ABOUT PRINT!

WE ARE, AND WILL ALWAYS BE, PASSIONATE ABOUT PRINT!

TRADITION
Building our trade on the wisdom and experience of those who came before us.

INNOVATION
Standing on the cutting edge, always ready to adapt and improve. 

COMMUNICATION
Helping clients link their vision and value to their bottom line.

Join us in building the future of our industry on three tenets that will help you 
grow your business and serve your clients the way they should be served.



Hotel Reservations must be made before October 18, 2018 to guarantee the PICA 
group rate.

To book your reservation, call (800) 228-9290 or go to 
https://picanet.org/calendar/pica-fall-conference-2/.

Use the group code of PICPICR to receive our room rate of $119 per night, plus tax. 
If you’d like to arrive early or stay an extra day, call the hotel directly at (843) 
449-8880 to make your reservation and ensure you receive the special PICA rate. 

ConferenceCancellationPolicy

A $25 fee will apply if conference registrations are canceled on or before October 18, 
2018. After that date, no refunds are allowed; substitutions are welcomed. Individuals 
must cancel their own hotel reservations by calling (800) 228-9290.

DressCode

Resort Casual

ResortInformation

Myrtle Beach Marriott Resort & Spa at Grande Dunes
8400 Costa Verde Drive, Myrtle Beach, SC 29572
(843) 449- 8880

Just steps away from the ocean, this upscale North Myrtle Beach resort offers multiple 
dining options, indoor and outdoor pools, tennis courts, a bar, and guaranteed 
pampering at the Hibiscus Spa. Countless shopping and dining opportunities – along 
with the iconic Myrtle Beach Boardwalk – are less than 10 minutes away.

FamilyEvent

Originally the home of four thriving rice plantations, historic Brookgreen Gardens is 
known as the floral jewel of the Carolina coast. Encompassing 9,127 acres of botanical 
beauty, it boasts the largest collection of American figurative sculpture in the country, 
and is home to the Lowcountry Zoo, where animals native to the Lowcountry live in 
areas designed to replicate their natural habitats. Admission, transportation and lunch 
will be provided.

reservations

https://picanet.org/calendar/pica-fall-conference-2/.


TIME TOPIC MEETING ROOM SPEAKER
FRIDAY

4:00-5:30PM Registration Desk Open East Pre-Function Lobby

5:30-9:00PM Dinner on Your Own

9:00-10:30PM Dessert Reception Atlantic 8

SATURDAY

7:00-8:00AM Breakfast Buffet Oleander Ballroom B

7:30-8:00AM Vendor One-on-Ones (during breakfast)

8:00-4:00PM Teachers’ Sessions Heron Room

8:00-9:00AM Success Story:It’s a Great Day to Print at Morgan Printers Atlantic 6, 7, & 8 Lydia Morgan

9:00-10:00AM Your MIS System is Your BFF Atlantic 6, 7, & 8 John Rawlins

10:00-10:15AM Break

10:15-11:15AM Politics Unplugged Atlantic 6, 7, & 8 Lisbeth Lyons

11:15-12:00PM Discovering PIA Atlantic 6, 7, & 8 Bryan Hall

12:00-1:00PM Lunch Oleander Ballroom B

1:00-2:00PM Succession Planning for Family Businesses Atlantic 6, 7, & 8 Dennis Barber III, PhD

2:00-2:10PM Break

2:10-3:10PM Break-Out Sessions (Pick 1 of 3)

Buying the New Press Atlantic 6 Bob Lindgren

Analytics 101 Atlantic 7 Steve Godwin

This is Not Your Parents’ Post Offi ce Atlantic 8 Glen Swyers

3:10-3:15PM Break

3:15-4:15PM Expanding Your Market: How You Can Partner with Trade Shops Panel Atlantic 6, 7, & 8 Trade Shops 

4:15-4:45PM Vendor One-on-Ones

5:30-6:30PM Reception

6:30PM Dinner on Your Own

SUNDAY

7:00-8:00AM Breakfast Buffet Oleander Ballroom B

7:30-8:00AM Vendor One-on-Ones (during breakfast)

8:00-12:00PM Teachers’ Sessions Heron Room

8:00-9:00AM Mailing Data Best Practices:Workfl ow, Client Interactions & Security Atlantic 6, 7, & 8 Glen Swyers

9:00-10:00AM Sustainability in Print Production Atlantic 6, 7, & 8 George Glisan

10:00-10:10AM Break East Pre-Function Lobby

10:10-11:10AM Pricing Policy - The Key to Success Atlantic 6, 7, & 8 Bob Lindgren

Schedule of events



BOB LINDGREN
THE MANAGEMENT GUYS

BRYAN HALL
CHAIRMAN OF THE BOARD, PIA

LISBETH LYONS
PIA

STEVE GODWIN
AMP ANALYTIC

GLEN SWYERS
CLASSIC

BUYING THE NEW PRESS

DISCOVERING THE BENEFITS OF PIA

POLITICS UNPLUGGED

ANALYTICS 101

MAILING DATA BEST PRACTICES

PRICING POLICY - THE KEY TO SUCCESS

THIS IS NOT YOUR PARENTS’ POST OFFICE

Before you sign the contract, how can you be sure 
that the deal is a winner? Are there other ways than 
buying new hardware to build your business? Do you 

really have to buy a million dollar press in order to charge less for your 
work? How about just charging less for new work until the existing 
equipment is running 24/5?

Your PICA membership makes you a 
member of the largest national print 
manufacturing association in America, but 

many printer, trade shop and vendor members don’t utilize 
all the benefits they receive from PIA. Get a breakdown 
of the benefits and resources available to help guide your 
company and key management personnel. Programs offered 
through PIA are relevant to printers of all sizes. 

Join us for an hour of unvarnished political 
overview.  A pre-election road show, if you will 
– just days before a hotly contested mid-term 

election! Experience a non-partisan, no-holds-barred analysis of 
key races in the Carolinas and the nation. Plus, we’ll game out 
what the results could mean for your company and the industry. 

Learn how to lead with analytics to determine 
the best sales practices to reach each client. 
Find out what analytic relationships look 

like for printer engagement, then leverage your analytics to 
identify and grow Print relationships. When you know how 
to improve performance and retention utilizing modeling 
and post-campaign analysis, you can develop a strategy that 
delivers the clients you want to serve, and you’ll know exactly 
how to keep those clients engaged in the sales relationship.

Learn real-life lessons from a live case study on how 
a small mail house transitioned into serving some of 
the nation’s largest financial service companies. With 

information breaches everywhere, focusing on security is a must. How 
you handle data, and how comfortable you make your clients feel about 
trusting you with their data, can make or break your organization.

If your hit ratio is only 30%, that means you have shown your customer 
that someone else is a better deal for them 70% of the time. How can 
you fix that? When you know that the price comes from the value of 
the job to the customer and their perception of competitive pricing, 
you can build volume and profit will soar.

Part 1- Irresistible Mail is not just the latest USPS marketing campaign. 
Learn about omnichannel campaigns that include physical mail.
Part 2- Will the only address in the mailing block ever be just an email 
address? Check out Informed Delivery, the latest technology release 
from the USPS.
Part 3- Did you know the USPS can assess fees to you or your service 
provider even after your Mailer Scorecard has been accepted?

speakers



DENNIS BARBER III
HRS GROUP, LLC

TRADE SHOPS PANEL (NOT INCLUDING PRINT TRADE SHOPS)

JOHN RAWLINS
ITEK

LYDIA MORGAN
MORGAN PRINTERS

GEORGE GLISAN
APPALACHIAN STATE UNIVERSITY

SUCCESSION PLANNING FOR FAMILY BUSINESSES

EXPANDING YOUR MARKET

YOUR MIS SYSTEM IS YOUR BFF!

SUCCESS STORY: IT’S A GREAT DAY TO PRINT AT MORGAN PRINTERS

SUSTAINABILITY IN PRINT PRODUCTION

Succession planning is an important and often overlooked component of family and closely-held business resilience 
and longevity. There are a variety of approaches to succession, including exiting the business, selling the business 
and developing the next generation of owners. Learn specific strategies, depending on the plan. Another important 

component of succession is contingency planning; how would we deal with specific “what if” situations?

What can you add to your list of capabilities by partnering with a trade shop? Discover what opportunities become available when 
you join forces with fellow PICA members. Learn all you need to know for successful partnerships that will build your customer 
base and your bottom line. Interested in being part of our panel? Join BindTech, Brown’s Bindery, Hearn Graphic Finishing, and Subtle 
Impressions, just to name a few, and let our membership know how easy it is to partner with you. Call Carrie Epps at PICA, (704) 
357-1150, for more information.

Does your company have an MIS Mentality? 
Do you use your MIS System to its maximum 
potential? To stay ahead of the competition and 
maximize your profit potential, operations must 

be streamlined, costs reduced, and work efficiencies increased. 
It is imperative to have a good print Management Information 
System in place that links all the financial, production, sales and 
human resources together to gain the competitive advantage a 
printing company needs to prosper. 

Learn how this family-owned business in Greenville, NC, has implemented new tools and ideas to keep their business 
growing and profitable.

You may wonder what, if anything, sustainability 
has to do with you.  This session will help you 
understand, first and foremost, what is meant by 

sustainability.  Secondly, you’ll learn why sustainability has become 
such an issue of concern among governments around the world, 
the United Nations, and a number of global companies.  Thirdly, 
you will discover how sustainability directly affects printers.  
Finally, for those who are in print production, you will learn what 
steps can be taken to achieve sustainability.

speakers



 

COMPANY NAME

FIRST REGISTRANT

SECOND REGISTRANT

ADDRESS

EMAIL

EMAIL

TOTAL DUE

CITY

SPOUSE/GUEST NAME

SPOUSE/GUEST NAME

PHONE

STATE ZIP

ATTENDEE

$

$

$

$

$

○MEMBER     ○NON MEMBER

COPY FORM AS NEEDED FOR MORE ATTENDEES

NOT-YET PICA MEMBER CONfERENCE 
RATE

1st RegistRant $509**

spouse/guest (not attending the meetings) $234**

PICA MEMBER CONfERENCE 
RATE

1st RegistRant $275*

2nd RegistRant (fRom same company) $225

spouse/guest (not attending the meetings) $160

CONFERENCE 
FEE

*PICA Decision Makers: take $50 off your registration by agreeing to 3 vendor one-on-one appointments.
**Not-Yet Members that join PICA by 12/31/18 receive the difference in registration fees as a credit towards 
annual dues.

2018 REGISTRATION FORM
Please Register By October 18th

NAME ON CARD

BILLING ADDRESS

PHONE NUMBER

CONFIRMATION WILL BE SENT UPON RECEIPT OF PAYMENT INFORMATION

Please email registration form to Carrie Epps at: cjepps@picanet.org or fax to (704) 357-1154.  

Card Number: __________________________    Expiration Date: ____________

___ Check enclosed [make payable to PICA Fall Conference]              

___ Credit Card [select one]:  ○VISA  ○MasterCard  ○AMEX

METHOD OF PAYMENT


	Text1: 
	Text2: 
	Text3: 
	Text4: 
	Text5: 
	Text6: 
	Radio Button7: Off
	Text8: 
	Text9: 
	Text10: 
	Text11: 
	Text12: 
	Text13: 
	Text14: 
	Text15: 
	Text16: 
	Text17: 
	Text18: 
	Text19: 
	Text20: 
	Text21: 
	Text22: 
	Text23: 


