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The 2019 PICA Fall Management Conference
is just around the corner. If you’re lukewarm
about attending, here are some facts that might
help light a fire under you.
You can’t afford NOT to go. Studies show that
printing businesses who are active in their trade
association enjoy an advantage of about 2% in terms of profit on sales, and in terms
of average annual growth in sales, active members score an advantage of about 1%
per year.
Industry-specific networking opportunities are incredibly valuable. Who you
know matters. PICA meetings are an unparalleled opportunity to meet or reconnect
with like-minded businesspeople and cement relationships that will serve both
parties, personally and professionally, long into the future.
Continuing education is imperative. If you’re trying to grow your business,
education is crucial. If you’re already at the top of your game, education is the
advantage that will keep you there.
It’s good for the printing industry. Do you have a solution to a common problem
or a question that doesn’t seem to have an answer? The PICA Fall Conference
is a forum for members to share information, and that cross-pollination creates
innovations that improve the health of the printing industry in the Carolinas and
across the nation.
Your competition will be there.
Join us in Asheville November 1-3, and Fan the Flames of Your Success at the 2019
PICA Fall Management Conference.
You still have plenty of time to book your rooms at the Hilton Asheville Biltmore
Park, which is surrounded by shopping and dining just outside the hotel doors. The
hotel rate is $161 a night, and there’s a live link to register in the Calendar section of
the PICA website (www.picanet.org).
See you in Asheville!

OurPurpose OurVision OurMission
Promoting the
Industry – Focused
on Member Success!

Advocate • Educate
Inform • Lead

To promote the common interest of the printing industry; and
to help our members prosper, both individually and collectively,
through fellowship, education and cooperative action.

Chairman’s Letter
A NEW GENERATION AND AN OLD INDUSTRY

Look around most printing companies (mine included) and one thing we see a lot of is an aging workforce.
A few years back, a study conducted by several Printing Industries of America (PIA) affiliates asked the
question: What percentage of your skilled workforce do you estimate will retire in the next 5 to 10 years?
More than 50 percent of the respondents indicated that a significant amount (30-50%) of their workforce
would retire in that period. The same survey showed that the median age in the offset pressroom was over
45 in nearly two-thirds of the companies surveyed.
We are not alone in this challenge. Many other businesses that fall under the umbrella of manufacturing
face the same dilemma as baby boomers retire and a new generation enters the workforce.
One thing that is unique to printing is how we are perceived among younger individuals, particularly
millennials and the even younger Generation Z. Many of these younger folks look at printing as a dying
and old-fashioned industry which presents us with a challenge and an opportunity: How do we change the
dialogue to educate younger generations on the optimistic future and possibilities within our industry?
One advantage in attracting younger folks into our mature industry is that, with older, more tenured
employees retiring, more senior positions are becoming available and thus opening the opportunity for
advancement at a faster pace than before — something any ambitious, young employee will find appealing.
And not all news about the younger generations is gloomy. It’s noteworthy that Neil Howe, who coined
the term “Millennial Generation,” writes in Forbes that millennials lead other generations in reading and
prefer print. Print marketing — especially with a long-term investment — has a significant advantage over
more ephemeral touchpoints because it’s memorable. In the age of tweets, Instagram stories and Snapchat,
touching a printed material can stir the senses in more ways than one and create a real memory. Now, we
just need to translate that experience in a way that lets younger
generations know that print is not dead, but is alive and well, and
working in the printing industry can be a great career choice.
Join me at the PICA Fall Conference Nov. 1-3 to learn more
about this important topic. Ryan Jenkins will be speaking about
“Next Generation Engagement: Proven Strategies to Attract and
Retain Millennial Talent” on Sunday morning.
Onward and upward!
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Craig Ragsdale
PICA Chairman
Martin Printing
craig@martinprinting.com
(864) 859-4032, x-126

SAVE THE DATE

Olde Sycamore Golf Plantation
7500 Olde Sycamore Drive
Mint Hill, NC 28227
www.oldesycamoregolf.com

8th Annual PICA Foundation Golf Classic
Wednesday, October 16, 2019

ENJOY A FUN AFTERNOON OF GOLF AND
PRIZES, NETWORK WITH PEERS, AND SUPPORT
THE FUTURE OF THE PRINTING INDUSTRY.
Tournament Details
• $500 per foursome OR $150 per player
• 1:00 p.m. Shotgun Start
• Captain’s Choice
• Practice greens and driving range available

DON’T MISS OUT!
CALL PICA AT
(704) 357-1150 OR
(800) 849-7422 TO
REGISTER TODAY.

Proceeds will fund PICA Foundation programs and scholarships in the Carolinas, including:
• Community college scholarships for Graphic Communications students
• Career Day events at Appalachian State and Chowan Universities.
• Graphic Communications Awards Program at Clemson
• Continuing education for Graphic Communications teachers through the Print Force
Immersion program
• Internship scholarships

The PICA Foundation is a 501(c)3 non-profit organization. Over the past 35 years, the PICA Foundation has proudly awarded
more than $500,000 in scholarships to Graphic Communications students at select colleges across the Carolinas.
September/October 2019
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Graphic Communications Workforce
Coalition Elects Board and Officers
The newly formed Graphic Communications
Workforce Coalition has elected a board of
directors and its executive officers. The group
consists of concerned associations, educators and
industry representatives who are uniting to address
a key industry concern. As stated in its organizing
documents, “The purpose of the coalition will be to
coordinate the efforts of all organizations representing
the broad scope of the graphic communications
industry for creating awareness, recruitment of new
people into the industry, providing a framework
for apprenticeship and training programs, and the
retention of the existing workforce. By combining the
separate efforts, experiences and initiatives of various
organizations, coordinating actions and the sharing of This important new initiative addresses the number
ideas and resources, it is expected that all will benefit.” one issue that faces the industry today. That is the
recruitment, retention and training of its workforce.
To date, 36 organizations have joined the group,
Numerous studies and surveys have documented
with additional interested parties welcome to sign on. that this is a major concern for nearly every company
in the industry. Various associations and individual
The board consists of the following members:
companies have taken steps to address this issue, but
• Judy Durham, Association for Print Technologies
there has never been an organized joint effort. The
• Wayne Lynn, Lynn Consulting
Coalition will serve to bring together and focus efforts
• Donna Painter, Millersville University
and energy for the mutual benefit of all parties.
• Jeff Stoudt, PICA
• Teresa Campbell, PIA Mid-America
Membership is open to interested parties representing
• John Berthelsen, PGSF
a broad spectrum of the graphic communications
• Dino Scalia, Print Link
industry. This includes associations, vendors to the
• Paul Foster, Printing & Graphics
industry, educational institutions and all areas of
Association MidAtlantic
print and graphic communications service providers.
• Maurice Norris, Promotional Products
Those interested in participating are encouraged to
Association International
use this link https://app.donorview.com/kwMW to join
• Melissa Ferrari, Specialty Graphic Imaging
the group. Currently, there is no cost to join, only
Association (SGIA)
the desire to participate in the process. The coalition
• Jessica Johnson, TLMI
is actively seeking service providers and industry
vendors to both its membership and to represent their
The elected officers are:
constituencies on the board.
• Chair – Melissa Ferrari, SGIA
• Vice-Chair – Judy Durham, AP Tech
For more information, or to answer any
• Secretary – John Berthelsen, PGSF
questions about the Coalition, please contact
• Treasurer – Donna Painter, Millersville University
Melissa Ferrari at melissa@sgia.org or
• At-large – Jeff Stoudt, PICA
John Berthelsen at jberthelsen@printing.org or
• At-large – Maurice Norris, PPAI
(608) 575-3904.
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Join PICA at PRINTING
United in booth #12064.
Use our promo code
610102 for a FREE expo pass at
https://www.printingunited.com/register

September/October 2019
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All Packages Get Opened
PICA asked Sid Chadwick of Chadwick Consulting to share some observations from his more than 30 years as
a print manufacturing specialist. Below are Chadwick’s thoughts on ways printing companies can use die cutting
and packaging to generate additional income and provide value-added services for their clients.
1. Many commercial printing companies have one or more
die cutters in their plant. Too many of those companies use
their die cutting presses less than one full shift. Die cutting
and packaging tend to have higher value-added revenue and
generate additional flat sheet color work.
2. Those same companies tend to have hundreds of die boards
of tooling (some have thousands) stacked vertically in and
around their bindery.
3. Most companies’ die boards are neither catalogued, nor
inventoried and drawn-up to represent what those die
boards can produce. Production personnel, estimators,
and experienced CSR’s and sales reps tend to work from
memory regarding which die boards their company has.
4. Customers of those companies do NOT know what die
board tooling those companies have sitting in their bindery.
In other words, customers do NOT know what those
companies are capable of producing as a creative die cut
design or as a packaging design.
5. Packaging and labeling are growing markets, both now
and long-term. Cottage start-up businesses that produce
something tend to need packaging, and usually labeling (e.g.,
for shipping, carrying, protection, etc.). They are cropping
up in almost every non-residential zip code across the
U.S. Those cottage businesses tend to want sharp, visually
aesthetic packaging for their products (think PRINTING!).
6. Companies that produce products that require packaging
and labeling tend to want a “retail on the shelf look” for
their products and packaging. (Even after a product is
bought, it gives off thousands of potential images in the life
and use of the product through its packaging.)
7. Big-gun packaging and envelope converting companies
tend to not like short production runs in their
production schedule!

So, what can you do with that information
and perspective?
Draw up the design of every die board you have in your
inventory, and write copy about the applications for each
design (e.g., pocket folders, ticket holders, door hangers, car
service tags, corporate express letter envelopes, etc.). Then,
PRINT your corporate Die Cut and Packaging Catalog,
and make sure every designer, agency, and corporate
marketing department gets multiple copies with enthusiastic,
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thoughtful explanations of the value of your corporate
Die Cut and Packaging Catalog.
Note: Your customers’ personnel are starved for intellectual
stimulation and creative ideas. You’ve just become the local
expert, making it easy for those creative professionals to
come to you first!

Now, let’s turn to the BIG market –
Direct Mail and Direct Marketing.
Direct Mail and Direct Marketing experts tell us that the
Number One Challenge is to get the offer opened. These
same experts also tell us that the response rate for direct mail
and direct marketing has continued to drop, yet is still far
above emails being opened and read.

What’s the answer to this dilemma?
All Packages Get Opened!
Packaging is a market that’s waiting for many companies
to step up and get into. Look at your undeveloped and
underutilized capabilities, and then your (potential)
customers’ interests and potential needs – from your customers’
standpoint – to see and understand what direction to go next
that rewards you, and your organization.
One of our clients recently prepared an exclusive mailing for
their customer’s high-end car dealerships. Each dealership
received approximately 10,000 promotional packages to
be mailed. All promotions and offers went into packages,
with their customer knowing, in advance, that all their
promotional packages would be opened!
Just a few years back, a client in South Carolina produced
two successive editions of their corporate Die Cut and
Packaging Catalog, and then last year had to invest in
major, high-speed die cutting equipment that now runs
more than one shift.
Packaging and die cutting are options with a long future!
Sid Chadwick has served business-to-business organizations
for over 30 years, specializing in print manufacturing, and
provides training in leadership, customer service and sales.
His mission is to improve company and individual
performance in the graphic communications industry
through business development resulting from research,
strategy development, education and training.

PIA Releases Detailed Descriptions of
2019 InterTech Technology Award Recipients
Printing Industries of America recently released detailed
descriptions of the 10 recipients of the 2019 InterTech™
Technology Awards. The independent panel of judges
deliberated over technology nominations, which showcased
the dynamic and innovative nature of the industry. The judges
singled out the following technologies as meeting the award
criteria of being truly innovative and expected to have a major
impact on the graphic communications industry. The recipient
technologies are listed below alphabetically by company:
Océ ProStream™ 1000, Canon Solutions America
The combination of 1200 x 1200 dpi, a new polymer pigment
ink, inline pretreatment, and a flotation dryer makes Canon’s
inkjet web press capable of producing premium direct mail and
high-quality commercial products. The judges were won over by
its print quality and ability to print on commodity grade papers,
including coated, at high speeds. The ProStream 1000 is sure to
take volume from both offset and toner-based digital presses.
Print Control Wizard, Esko USA
Esko developed Print Control Wizard to be a non-technical tool
that simplifies the process of defining screens and curves for a
flexo press. The software considers the many parameters within
the platemaking and print process and selects output tailored
for the user’s specific conditions. Printing standards are more
easily met and makeready time and waste are reduced, outcomes
that the judges couldn’t overlook.
PrintFlat™, Global Graphics Software
Ridding inkjet presses of banding issues is a huge
accomplishment. PrintFlat from Global Graphics Software
creates a customized calibration based on measurements taken
from the press. The calibrations are installed into the ScreenPro
screening engine and PrintFlat adjusts the density to produce
uniformity across a print bar. It expands the range of jobs that
can be profitably printed by inkjet.
HP PageWide True Water-Based Inks, HP Inc.
These water-based inks result in vibrant images on coated and
uncoated corrugated boards, can be safely used for sensitive
products and for primary packaging with no need for any
additional barrier, and have proven recyclability. They lack any
UV reactive component, contain no heavy metals, and have
no perceptible odor. The innovation is expected to increase the
use of inkjet-printed corrugated packaging for such products as
food, pharmaceuticals, cosmetics, and infant care.
HP PrintOS Color Beat, HP Indigo and Vistaprint
HP PrintOS Color Beat is a cloud-connected solution that
monitors and captures the color status of HP Indigo presses
in an automated way. Color Beat was refined and perfected
through a collaboration with Vistaprint. It allows multiple
Internet-enabled HP Indigo presses to print in a similar colorcontrolled way, make automatic corrections, and provide regular
reports to mobile devices. The judges recognized that Color
Beat enabled the same file to be printed in different locations
with consistent color.

HYBRID VDP, Hybrid Software Inc.
HYBRID VDP gives package and label printers a variable
data print preparation solution, overcoming existing output
limitations. The optional module to HYBRID’s PACKZ
PDF editor can quickly add dynamic elements to a PDF
package or label design and then prepare an optimized step
& repeat file without creating a template. The judges noted
the solution eliminates presses sitting idle while files are
processed, significantly improving the workflow for personalized
packaging.
VRCut Ready Triumph™ Cutter Line, MBM Corporation
VRCut™ is innovative cutting technology that integrates
prepress PDF creation software with a visual guidance system
that also automatically controls the back gauge. By providing
full visual, audio, and text-based instructions, operators of any
experience level can use the VRCut Ready Triumph cutters
accurately and efficiently. The judges noted VRCut’s ability to
limit cutting errors even with inexperienced operators.
KODAK FLEXCEL NX Ultra Solution, Miraclon
FLEXCEL NX Ultra Solution offers solvent-free, VOC-free,
water-based processing that allows printers to create a pressready plate in less than an hour. FLEXCEL NX Ultra Solution
removes the disadvantages and challenges that has plagued
aqueous platemaking solutions for the last 25 years. The
innovative Ultra Clean technology avoids the rapid buildup of
photopolymer debris that causes frequent processor cleaning
and has made aqueous platemaking solutions inconsistent
and uncompetitive in the past. The judges agreed that the
technology will be the catalyst for more printers and pre-press
providers to convert to aqueous platemaking.
Ricoh Pro VC 70000, Ricoh USA, Inc.
The Ricoh Pro VC 70000 is a 20.5-inch-wide production inkjet
web press that gives commercial printers lowered paper costs
and the productivity to accelerate the transfer of offset print
volumes to digital. This Ricoh-developed technology, featuring a
new ink set and special dryer, can print up to 1,200 x 1,200 dpi
on offset coated or uncoated stock. The award recognizes the
VC 70000’s print quality and its ability to print a wide range of
commodity grades with no pre-treatment.
Tilia Phoenix 7.0, Tilia Labs Inc.
Tilia Phoenix 7.0 is a modular, open-API planning and
imposition application that uses artificial intelligence to
improve production efficiencies across all print sectors. Rather
than being template-driven, it analyzes machine and production
requirements to generate print-ready layouts or die instructions
on the fly. The judges were impressed with its use of AI to solve
complex planning problems.
The InterTech Technology Awards will be presented at
the 2019 Premier Print Awards and InterTech Technology
Awards Ceremony, Wednesday, October 2 in Chicago,
Illinois. For more information, contact Jim Workman,
VP, Center for Technology and Research at (412)259-1710,
intertech@printing.org, or visit www.printing.org/InterTech.

September/October 2019
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Ed McLamb Receives Norman W. Foust
Edward W. “Ed” McLamb
has been involved in the
printing industry for
nearly half a century, and
has built an incredible
legacy of service that
continues to grow.
McLamb’s journey to
printing began after
his graduation from
UNC Chapel Hill in
1971, when he took his newly minted chemistry
degree and went to work for Milliken and Company,
a textile manufacturer headquartered in Spartanburg.
As part of their management training program, he
attended Roger Milliken’s Freedom School, where
he learned “the meaning of individual liberty,
self-reliance and personal responsibility.
McLamb’s time in Spartanburg would change the
trajectory of his career and his life.
“The most impactful thing that happened in
Spartanburg was a visit to Copac with my neighbor,
who was a pressman recruited from the North.
Howard Henderson and his dad were in the
formative years of Copac. I immediately fell in love
with the printing process and the equipment that
reproduced the incredible images,” McLamb said.
“So, in 1973, armed with a new-found love of printing
and a dose of Mr. Milliken’s entrepreneurial spirit, I
purchased my father-in-law’s small printing company
(White Business Forms) in Charlotte. My father-in-law
suffered from rheumatoid arthritis and was unable to
work. We had two employees, plus my schoolteacher
mother-in-law, who kept the books after school.”
McLamb’s entry into the printing business was a trial
by fire – literally.
“When I was in the process of purchasing White
Business Forms from my father-in-law, a fire started
in an adjacent unit and spread through the ceiling into
our building. Everything was lost. Due to my fatherin-law’s illness, his agent had let his property coverage
lapse, and we had to start from scratch. Fortunately,
the Charlotte Show was going on at the convention
center, which was great for us, and we were able to
buy some equipment quickly.”
8
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That trip to the Charlotte Show became McLamb’s
introduction to PICA.
“One of my first connections with PICA was at the
Charlotte Show, and a PICA membership followed.
Then came Jimmy Young, a printer-turned-salesman
for Dillard Paper Company, who taught me job costing
using the Franklin Catalog. Then came Jimmy Cates, a
former printer and PICA executive, who taught me how
to establish budgeted hourly rates for accurate costing
of our jobs,” McLamb remembered. “I was invited to
join Pied PICA in the early 1980s, and then in 1983,
I agreed to serve on the PICA board as Assistant
Secretary/Treasurer.”
McLamb continued to ascend through the PICA ranks,
becoming Chairman of the Board of Directors for the
fiscal year 1988-89.
“My association with PICA has provided education,
provided relationships with printers and suppliers who
share my interests, and provided an opportunity for
industry advocacy,” McLamb said. “Our Charlotte Pied
PICA group of printers and suppliers still gather once
a month during the fall and winter months. The group
changes a little bit from year to year, but we all have
printing in common.”
One PICA Board connection that proved to be
very important was with Peter Krusa of PBM, and
with PBM’s founder, Terry Pegram. It was PBM that
purchased White Printing (as it was known then) from
McLamb in 1995. He then went on to form his current
company, The McLamb Group.
“Terry had built an amazing printing company staffed
with many professional printers, and I was honored to
be part of their company for four years, “ McLamb said.
“When I started Central Fulfillment Services/McLamb
Group in 1999, I brokered printing through PBM while
I provided print collateral, fulfillment and sweepstakes
management for Coca-Cola.”
McLamb said one of his favorite parts of being
Chairman of the PICA Board of Directors was that he
automatically became a PICA Foundation Trustee when
his term ended, and he has been honored to serve in
that role for nearly 30 years.
In 1992, PICA Foundation President Barrie S. Davis
appointed the first Foundation Scholarship Committee,

Award, Builds Legacy of Industry Service
with McLamb to serve as its Chairman. He remained
in that role until 2013, when he became President of
the Foundation. In 2018, he resumed his Scholarship
Committee Chairmanship, and is now in his 23rd year
at that post, overseeing almost $600,000 in scholarships
that have helped more than 750 students and teachers
in graphic communications programs at community
colleges and universities across the Carolinas.
“Hopefully we, the Trustees of the PICA Foundation,
have made a difference in the lives of young people
seeking an education in the graphic arts.”
One of the ways the PICA Foundation raises
scholarship money is through the PICA Foundation
Golf Classic. McLamb had extensive tournament
experience due to his involvement with The Wells Fargo
Championship, and was instrumental in the creation of
the Foundation Golf Classic, now in its eighth year.
“The Wells Fargo Championship has been a customer
since the first tournament in 2003. They have allowed
me to participate in the inner workings of a first-class
PGA Tour event. My scope of work has increased
over the years, from setting up a call center, to ticket
fulfillment, to finally designing, printing and fulfilling
all ticket packages. We also warehouse and handle the
logistics for the tournament inventory,” McLamb said.
“While the Trustees were exploring opportunities for
raising money for scholarships, we all agreed that we
should organize and hold a golf tournament. I agreed
to chair that committee, since I had the association
with the Wells Fargo Championship. The Foundation
Golf Classic’s success has been a collective effort of the
Trustees, PICA staff, PICA members, and associate
PICA members.”
McLamb’s contributions to the printing industry
have been recognized both locally and nationally.
In 2013, he was inducted into the Ben Franklin
Honor Society of Printing Industries of America.
Earlier this year, through a unanimous motion by the
Trustees of the PICA Foundation, McLamb was chosen
to receive the Norman W. Foust Award. This award
was created in 1979, and was designed to “be presented
annually, or when deemed appropriate, to an individual
within The Printing Industry of the Carolinas, Inc.
(PICA) organization for truly outstanding contributions
to the industry, community, or fellow man.” A special
plaque is presented to the recipient, and the PICA

Foundation donates $1,000 in their honor to the
charity of his/her choice.
McLamb said that his lifetime involvement with PICA
is fueled by gratitude.
“I appreciate what PICA and PIA do for our industry,
and volunteers are needed to make the organizations
work. As they say, ‘if not me, then who?’ Printing folks
are my friends, and I would miss their friendship and
miss our common interest in graphic arts education if I
became inactive. Living in Charlotte makes it easier for
me to participate than it is for other equally dedicated
printers who live further away.”
McLamb and his wife, Carol Ann, have been
married for 50 years and have two sons, one of
whom has joined his father as an entrepreneur.
McLamb and his younger son, Phillip, run Resident
Culture Brewing Company, located in McLamb’s old
printing plant in the Plaza Midwood section of
Charlotte. Their older son, Jeffrey, lives in Boston
and has worked for MIT since 2001.
As much as McLamb enjoys being a husband, father,
volunteer, and printing industry executive, there’s a
role he relishes even more, and that’s his role as “Pop
Pop” to Phillip and Amanda McLamb’s two-year-old
daughter, Piper Elizabeth.
“My wife, Carol Ann, has been very patient with me
attending meetings, both in town and out of town,”
McLamb said. “For that I am very appreciative.
Volunteerism takes you away from your business
and family, but it definitely has its benefits.”
September/October 2019
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Member News
Mac Papers Adds Rigid Media to Lineup

Mac Papers, one of the largest merchant distributors
in the southeastern United States, has announced the
addition of rigid materials to its exclusive Argent™
portfolio of wide format media. The Argent product
line now includes PVC board, corrugated plastic
and styrene rigid materials for a variety of media
applications.
“The addition of rigid materials to our Argent product
line reﬂects our commitment to expand our oﬀering with
high-quality wide format media that commercial printers,
sign and display companies and end users want,” Ash
Weekley, wide format business development manager at
Mac Papers, said. “We’re conﬁdent that our Argent rigid
products deliver consistent performance and industryleading attributes.”
Argent rigid materials are carton packed to facilitate
eﬃcient delivery and storage. Printed sample sheets are
available by request through Mac Papers’ online Sample
Center at macpapers.com/samplecenter.
For more information about Argent rigid materials as well
as the full line of Argent wide format media, which also
includes digital banners, pressure-sensitive digital vinyls,
UV laminates and digital imaging paper, visit macpapers.
com/argent.
Mac Papers also oﬀers a media guide for its exclusive
Argent™ brand of wide format media. The guide includes

samples of Argent digital banners, pressure-sensitive
digital vinyls, UV laminates and digital imaging papers,
along with detailed product features, technical data, ink
compatibility and applications.
The guide is available by request through Mac Papers’
online Sample Center at macpapers.com/samplecenter.
Individual 10” x 8” sample/spec sheets are also available
to order on the site via a dropdown menu under the
Argent Wide Format Media tab.
Argent wide format media products are inventoried at
Mac Papers’ locations across the Southeast. In addition
to oﬀering wide format media, Mac Papers represents the
leading printing and ﬁnishing equipment providers in the
industry, and supports the equipment with training and
expert technical service. Mac Papers’ wide format experts
also provide customers with hands-on equipment and
media experience at the company’s wide format demo
center in Orlando, Florida, and through special events at
branch locations.

Clemson University Department of Graphic Communications’
annual Intern Employer Event is rapidly approaching. The
Senior Reception will be held the evening of October 7,
and the Intern Employer Day is October 8.
For more information, please contact:
Carol Jones, Senior Lecturer and Internship Coordinator
jensenc@g.clemson.edu or at (864) 656-3447
You can also learn more at:
www.clemson.edu/business/departments/graphics/
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Member News
Heidelberg Hosts “Productivity through Connectivity”

On June 20, 2019, more than 100 customers visited Heidelberg’s
North American headquarters in Kennesaw, Georgia for its
“Productivity through Connectivity” event. The day-long event
focused on the digital transformation within the print industry
and its impacts on printers’ productivity. The event kicked oﬀ
with a presentation on the impacts digitalization has on print
shops with an overview of Heidelberg’s “Push to Stop”
technology, Lifecycle Solutions, Heidelberg Subscription,
and Prinect Production Manager.

“Here at Print Media Center Atlanta, we strive to show our
customers how they can make their own print shops more
productive and eﬃcient,” said Errol Moebius, Director of Print
Media Center Atlanta at Heidelberg. “Digitalization gives our customers the ability to connect their shop via Prinect
workﬂow, which gives them the data needed to turn their company into a Smart Print Shop.”
Customers participated in a complete “Push to Stop” demonstration, and had the opportunity to see demonstrations
of all equipment at Print Media Center Atlanta, which includes a Speedmaster XL 106, CX 75, Versaﬁre EV and EP, full
Prinect prepress, and postpress and packaging products.
One of the highlights of the event was a walk-through of the entire commercial production ﬂow, starting with the Prinect
workﬂow, followed by the Speedmaster XL 106-8P+L with LED, and the Stahlfolder TH 82-P, all driven by “Push to
Stop” technology. With “Push to Stop” technology, jobs are autonomously changed over without operator intervention
and will continue to print or fold until the operator interrupts it on their Speedmaster or Stahlfolder.
To conclude the demonstration, customers received a full production data report from Prinect Analyze Point.
Processing operating data from Prinect, Analyze Point provides a comprehensive overview of current job production
and long-term production in easy to decipher graphics and numbers.

New Members
Hybrid Software

Marc O’Kane • marco@hybridsoftware.com • (704) 773-1555 • Charlotte, NC
Hybrid Software helps your company optimize order management and integrate existing systems to achieve a higher
level of eﬃciency so that you can process your orders proﬁtably. With the conﬁguration
and implementation of our web-based productivity tools, you
get central access to all data of the entire production process,
replace conventional job bags with digital job tickets and avoid
errors caused by multiple data entry.

Condolences
To the family and friends of Terry Preston, who passed away July 17. Terry
was a sales executive and long-time employee of Hutchison-Allgood and
Graphic Visual Solutions in Greensboro.
To the family and friends of Gerard “Jerry” Lux, Jr., who passed away
August 1. Jerry began his printing career at Washburn Graphics, and
eventually purchased Copac in Spartanburg.
September/October 2019
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PICA Foundation
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