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PICA Chairman Mory Read is the owner of 
Poole Printing Company in Raleigh, North 
Carolina. Read, who has served on the PICA 
Board of Directors for many years, is excited to 
carry on the PICA mission.

Read grew up in a farming community near 
West Bend, Wisconsin, and said printing was 
the furthest thing from his mind when he was 
considering his career path.

“The closest I got to print was the paper route I had as a child. I started out in the restaurant 
business, and eventually moved into fixing photofinishing machines. That’s where I got my 
first glimpse of the print world,” Read said. “In 1985, I moved to North Carolina and took a 
position at a local Quick printer as a customer service person. I’m a self-starter, and I wanted 
to know everything there was to know about the Quick printing business. I took on the 
responsibility of teaching myself how to operate every piece of equipment at the company, 
from the paper cutting machine to the printing press. I was offered a position as the store 
manager, where I grew the business and found myself competing with our sister Quick 
printer. We won many awards and recognition for our explosive growth.”

Read eventually moved on to work at Poole Printing Company as a production manager, then 
left to take a step up on the career ladder. He kept in touch with Richard Poole, his former 
boss, and eighteen years later, when he returned to Poole Printing, it was as the owner.

“After working in the industry for many years, the company I worked for was sold. I felt that 
the new management didn’t share the same focus as the previous owner and I, so when the 
opportunity arose to buy Poole Printing Company, I jumped at it.”

Although Poole Printing Company already offered a wide range of products and services, 
and had been serving the Raleigh community since 1947, Read saw growth potential. He 
bought Poole Printing in 2015, and began to grow the company by offering his personalized 
brand of customer service, along with quality products.

“The first couple of years were pretty intense,” Read said. “I’m a driver. I set goals and I keep 
pushing forward. My motto is: If you say you’re going to do something do it. Do what you 
say and say what you do.”

Read says he values a personal approach to business and strives to give his customers the 
best service possible. 
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Wow, what a time in the world today! If trying to run a small business wasn’t complicated enough, we 
have been thrown another big challenge with the COVID-19 pandemic. Between shutdowns, PPP, the 
CARES Act, to mask or not to mask, remote working… So many new adventures to navigate.

I’m not sure what I would do without all the help we enjoy as members of PICA. The HR list serve is a 
wonderful tool that I’ve been using to see what others are dealing with from an HR standpoint. PICA/
PIA’s work on getting the government to recognize us as essential has also been incredibly helpful.

As our attention has been focused on the COVID-19 mess, other things have happened without 
much fanfare. PIA and SGIA merged to create the largest association in the Printing Industry. It 
covers so many facets of the industry that I couldn’t begin to name them all. I’m looking forward to 
the potential membership growth we could capture with this merger. Of course, that will require us to 
get past the massive fear our country is currently experiencing. I’m confident we will come out of this, 
and that the need for print will accelerate beyond anything I can imagine. It will be important for 
us to stick together, which I know we will. A lot of business has been lost that we can’t get back, but 
once people are set free, new business opportunities will emerge.

I’m excited for what the year has to offer, and I look 
forward to serving as PICA Chairman for 2020/21. It 
will be a challenge, and I am certain we can do it. Over 
the years, I have gotten to know many of you, and I 
look forward to meeting many more of you. My goal is 
to work together with each one of you to push through 
these times we are in. I know only one way to do it, 
and that is to push forward and lean on each other and 
Christ. I pray that we will not allow this little pothole to 
keep us from moving our industry forward.

Chairman’s LetterWE MUST PUSH FORWARD AND LEAN ON EACH OTHER

OurPurpose 
Promoting the 
Industry – Focused
on Member Success!

OurVision 
Advocate • Educate
Inform • Lead

OurMission 
To promote the common interest of the printing industry; and 
to help our members prosper, both individually and collectively, 
through fellowship, education and cooperative action.

Mory Read
PICA Chairman
Poole Printing Company
mread@pooleprinting.com
(919) 876-5260



3July/August 2020

PICA Would Like to Thank Our 2020-2021 Platinum Sponsors!

The support of our Platinum Sponsors helps PICA continue to provide free quarterly HR Update 
Webinars and area meetings, like the Annual Meeting held in June. They also help support the  
PICA Fall Conference, which allows us to bring in national speakers to provide our members with 
dynamic programs that bring real solutions. 

As you are doing business with your vendors, please remember to thank those who support your  
trade association.

Please join us in saying THANK YOU to:



PIA and SGIA Merge to Create PRINTING United Alliance
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Printing Industries of America (PIA) and Specialty Graphic 
Imaging Association (SGIA) officially merged on May 1, 2020, 
with the stated goal of creating the largest, most comprehensive 
member-based printing and graphic arts association in the 
United States. Described as “a landmark milestone in the 
printing industry,” the new entity, PRINTING United 
Alliance, promises to provide members with complete access to 
preeminent education, training, workshops, events, government 
and legislative representation, safety and environmental 
sustainability guidance, as well as resources from the leading 
media company in the industry, NAPCO Media.

Why did PIA and SGIA merge? 
Both organizations are committed to serving the graphic arts 
community with the very best in research, education, training, 
events, legislative support, and other key member services. 
SGIA primarily serves the graphics, industrial and apparel 
decoration segments; and PIA primarily serves the commercial 
printing segment. As convergence continues in the printing 
industry, this newly-formed entity is the logical progression and 
now becomes the largest member-based printing and graphic 
arts association in the United States.

Who is leading PRINTING United Alliance? 
Ford Bowers will serve as the President and CEO of the 
combined organization, and Michael Makin will assume 
the role of an Executive Vice President. The SGIA and PIA 
Boards of Directors have merged into a single Board. Current 
PIA Chairman of the Board, Paul Cousineau, will become 
Chairman of the Board of the new combined organization 
in the Fall. Bryan Hall will represent PICA and the entire 
Southeast on the new Board. 

How does membership work? 
Currently, printer member services and offerings are being 
merged into one program under the new organization. 
Membership will remain unchanged, and access, discounts, 
and other perquisites will continue to be related to the type of 
membership held by an individual or company. 

How do I access  
the website? 
You can use your 
existing login credentials 
to access Printing.org 
and SGIA.org.

The combined site will transform to reflect the new 
organization’s unique brand and identity. In the interim, 
both SGIA and PIA websites will continue to run to provide 
members with uninterrupted access to necessary resources, 
information and updates about current programs, education, 
research, and events.

What happens to the Premier Print Awards and Golden 
Image Awards programs? 
The Premier Print Awards and the Golden Image Awards 
programs have been suspended due to the Covid-19 pandemic. 
You can contact Mike Packard at mpackard@printing.org 
with any questions or concerns.

“We’re very excited to be a part of Printing United Alliance 
- the largest graphic arts association in the US! We now have 
a larger industry footprint by bringing the many entities of 
the industry together under one umbrella,” Jeff Stoudt, PICA 
President, said. “As the industry processes converge, so too 
have the industry associations - PIA merging with SGIA - giving 
us PrUA. Locally, PICA will broaden its role in the industry to 
other print market segments. Our current PICA members will 
see no disruption in products or services, from us or PrUA.”

The preceding information is a compilation of information 
and frequently asked questions from Printing.org. For more 
information, please email info@printing.org. To reach a 
member of the staff directly, visit www.printing.org/staff 
and click on the name of the staff person to access their profile. 
PICA’s Jeff Stoudt can be reached at jstoudt@picanet.org or 
(704) 357-1150.

Reach for the Stars!
Save the Date

54th Annual PICA Awards Banquet Saturday, September 19, 2020 
Embassy Suites Hotel, Concord, NC



SAVE THE DATE
9th Annual PICA Foundation Golf Classic

Wednesday, October 14, 2020

Olde Sycamore Golf Plantation
7500 Olde Sycamore Drive

Mint Hill, NC 28227
www.oldesycamoregolf.com

The PICA Foundation is a 501(c)3 non-profit organization. Over the past 35 years, the PICA Foundation has proudly awarded 
more than $500,000 in scholarships to Graphic Communications students at select colleges across the Carolinas.

DON’T MISS OUT!
CALL PICA AT  

(704) 357-1150 OR
(800) 849-7422 TO 
REGISTER TODAY.

ENJOY A FUN AFTERNOON OF GOLF AND  
PRIZES, NETWORK WITH PEERS, AND SUPPORT  
THE FUTURE OF THE PRINTING INDUSTRY.

Tournament Details
• $500 per foursome OR $150 per player
• 1:00 p.m. Shotgun Start
• Captain’s Choice
• Practice greens and driving range available

Proceeds will fund PICA Foundation programs and scholarships in the Carolinas, including:
• Community college scholarships for Graphic Communications students
• Career Day events at Appalachian State and Chowan Universities.
• Graphic Communications Awards Program at Clemson
• Continuing education for Graphic Communications teachers through the Print Force  
   Immersion program
• Internship scholarships
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Corn Brings “Help, Not Sell” Message and
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Deborah Corn, 
Principal at Print 
Media Centr and 
the Intergalactic 
Ambassador to 
The Printerverse™, 
has more than a 
quarter century of 
experience as a Print 
Producer. Her mission 
includes providing 

“printspiration” and resources to print and marketing 
professionals. Recently, she graciously offered her 
Reinvention in Recovery webinar free of charge to the 
entire Printing Industry, and answered some follow-up 
questions from PICA.

Corn’s message, both sobering and full of next-level 
strategies, was an unequivocal call to action, and a 
heads up that “business as usual” no longer exists. The 
new normal continues to evolve into the next normal, 
and the industry must evolve with it.

“Not all print is essential in a pandemic,” Corn said. 
“Labels and packaging are pandemic proof. Wide 
format is mostly pandemic proof and has done well. 
E-commerce, e-tail and convenience are all here to stay.”

She advised printers that they are now in the business 
of crisis management, and the focus must be on helping, 
rather than selling.

“People who need help, just want help, not to hear 
salespeople from any sector try to take up their time 
to ‘sell’ them on anything. Have specific solutions 
prepared, present them as a menu of options, answer 
any questions asked, then leave customers to choose 
what they want without any pressure,” Corn said. “We 
do not ask people in crisis to do anything.”

Business model reinvention strategies are multi-
layered, beginning with the immediate task of crisis 
management, followed by recovery and community 

management along with new business development. 
Corn mentioned that printers should be aware that as 
business models change, future customers may not bear 
much resemblance to previous customers.

“Retail has been shrinking for quite a while. Corona 
just put it on a fast-track. If you don’t provide 
e-commerce already – and I mean Vista level, every 
product you can think of and a zillion your customers 
haven’t or didn’t know existed – this is your last 
chance to rectify. In 2021, we weed out everyone who 
hasn’t joined the digital transformation, and I am not 
referring to digital printing,” Corn said.

She also advised business owners that now is a great 
time to think about staff reinvention, and the ability to 
create new client relationships and strengthen existing 
ones with new offerings.

“Now is the time to clean house. Disconnect those 
legacy relationships that have been holding your 
business down,” Corn said. “Make room for the 
whatever-it-takes-to-get-it-done people.”

Corn said that printers have to develop a new menu 
of opportunity to stay relevant. She stressed that even 
major chain stores like Pier 1, Chico’s, JC Penney, 
Forever21 and Nordstrom are struggling, so much so 
that more than 12,000 of these stores could close by the 
end of the year. 

“There is no other side of COVID. It lives with us 
now. There will be phases, and stages, and good times 
and bad times ahead. All I can suggest is to always be 
appropriate with an approach and keep in mind that 
everyone is not in the same stage at the same time.”

She exhorted business owners to make it their mandate 
to become the vertical market authority for their clients, 
and to provide content that applies specifically to them.

“Printers should have relevant print samples for every 
vertical and every application that can be applied to 
serve that vertical. Showing a florist an annual report 

Deborah Corn

“Recovery isn’t about facing reality. It’s about creating a new reality for your business 
after COVID-19 – and you will need one.”  – Deborah Corn, Print Media Centr
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for a car company is not relevant. Showing a florist a 
postcard for a dentist isn’t relevant. Create dedicated 
samples for florists, if you are going to try to help them.”

She said local retail outlets and restaurants are 
suffering, along with spaces like bowling alleys, movie 
theaters, yoga studios and gyms. Meeting planners 
and local travel and tourism companies, as well as 
commercial real estate brokers are also good candidates 
for help with recovery planning. 

Providing one-stop shopping is helpful, and being able 
to handle all the details for the customer is a relief for 
them. She suggested approaching clients with planned 
packages that include good, better, and best options, 
along with templates that keep things simple. And 
if clients need something a printer doesn’t normally 
provide, they should find a partner who offers that 
service and bundle it all together.

“Customers don’t know the technical names of things. 
Make it easy for them. You have to become the expert 
on what they need,” Corn said. “You have to deliver on 
all your promises.”

Deborah Corn is the Intergalactic Ambassador to  
The Printerverse, providing printspiration and 
resources to print and marketing professionals through 
her website, PrintMediaCentr.com. She has 25+ 
years of experience working in advertising as a Print 
Producer and now works behind the scenes with 
printers, suppliers and industry organizations helping 
them create meaningful relationships with customers 
and members, and achieve success with their social 
media, content marketing, event marketing and sales 
endeavors. If you have questions for Deborah,  
you may contact her at (727) 329-8520 or at 
Deborah@printmediacentr.com.

Please join us in remembering our industry friends  
and family who have left us in the past fiscal year.

TERRY PRESTON
Employee, Graphic Visual Solutions, Greensboro, NC

JERRY LUX, JR.
Owner, Copac Global Packaging, Spartanburg, SC

STEVEN WADE SCULL
Employee, Buchanan Printing, Greensboro, NC

ELIZABETH KALE
Mother of PICA Foundation Trustee Charley Kale, 
   Kale Bindex, Charlotte, NC

HENRY R. WURST
PICA Foundation Trustee, Henry Wurst Co., Apex, NC

DOUGLAS ROBINSON
Employee, BCE South, Indian Trail, NC

MELBOURNE E. CLARKE
Father of Mel Clarke, Jr., Mike Clarke, and  
   Melissa Clarke Drafts
Service Printing, Columbia, SC

As we move forward, let us not forget those who have gone.

PICA honors the passing of all industry friends and family. If your company has lost one of its own, please share the 
details with us so that we may remember them.

In Memoriam

Implementable Strategies to Printing Industry
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New Chairman Mory Read

“I do sales, but I wouldn’t call myself a sales guy. I’m a 
customer service guy. Our specialty at Poole Printing is 
customer service,” he said. “For me, it’s a matter of trying 
to find out exactly what the customer needs. If I know from 
experience that what they are asking for won’t work, I will 
help them get to a better decision through education. Then 
we’ll end up with something they’ll be happy with. And if 
I don’t do that particular thing, I’ll send them to someone 
who does. It’s so important to be honest with people and 
tell them what you can and can’t do. In the long run, being 
honest hurts a lot less than being dishonest, and my clients 
know that if I tell them I can do something, it will be done.”

Read brings that same honesty to his industry relationships, 
and values his connections with other printers greatly.

“I do a lot of work for other printers. There are people who 
don’t want to collaborate because they fear if they show 
you their hand, you’ll take advantage of it,” Read said. “It 
doesn’t have to be like that, and one of the things I like 
most about PICA is that they do a great job of reaching 
out to members on behalf of other members. Those 
connections are so important.”

Read said he has come to realize that, when it comes to 
working together, the size of the print shop doesn’t really 
matter. The end results are the same.

“No matter the size, we all have the same problems,” Read 
said. “I think a lot of times, the small printers think the 
bigger companies aren’t going to collaborate or help out. 
When I get together with other printers at PICA events, 
we talk about what’s working and the things that are not 
working. The conversations always turn to best practices.  
We ask each other, how are YOU doing THAT? I enjoy helping 
other printing companies by either providing a service, or 
guiding them to find what they need.” 

One of Read’s goals as Chairman is to get more small 
businesses involved by showing the benefits PICA has to 
offer, no matter the company size.

“With PICA, there are so many things I use as a small 
business. We have access to so many programs, like HR 
information, continuing education, governmental affairs 
updates, and webinars on things we need to know to stay 

current,” he said. “As a small business, you’d have to pay a 
fortune to have a consultant help you with all the things you 
can learn through your membership with PICA.”

Read believes that PICA is fighting to keep the industry alive 
for printers of all sizes, and hopes others will see the value of 
membership in a supportive and reliable print community.

Outside of his printing 
industry work, Read enjoys 
spending time with Susan, 
his wife of 26 years, and 
their four children and six 
grandchildren. He is active 
in his church, from playing 
the handbells and singing 
in the choir to assisting 
with local mission trips. 
Read also likes to spend 
time gardening, boating, 
and running. 

(Continued from Page 1)     
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Save the Date
November 6-8, 2020
SpringHill Suites Downtown
Greenville, SC

PICA FALL CONFERENCE

PIA MidAmerica Affiliate Shares Positive Message

At a time when every single news outlet is pointing out how much is going wrong in the world, we’d like to shine the 
spotlight on folks who are proactively doing something right! Teresa Campbell, President, PIA MidAmerica, sent out 
the following email to sister affiliates across the country, creating a ripple of connection and positivity: 

Affiliates, 

In this difficult time of crisis, it is important to come together. Our team at PIA MidAmerica developed a series of still graphics 
and corresponding gifs to bring recognition to the importance of print in times of isolation. We would like to offer them to you, 
our sister affiliates, to use as well. Attached are the graphics with our logo removed, free for you to use. We encourage you to 
share with your members to post as well and would love to see this campaign go viral across the county and around the globe. 
Please tag us when posting at PIA MidAmerica. We can’t wait to see the message spread. 

Special thanks to our new Communication Coordinator, Heather Collins, for her leadership on this campaign.

If you’d like to use these files, along with the automated versions, please contact PICA at (704) 357-1150 or email 
Carrie Epps at cjepps@picanet.com.
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Member News

Salem One  
Announces Installation 
of Xerox Iridesse  
Salem One recently 
announced their May 
purchase and installation of 
a Xerox Iridesse Production 
Press, the first fully 
configured Iridesse in North Carolina. 

“We were attracted to the Iridesse for its ability to embellish 
process color in a single pass. We can run two specialty 
colors at a time concurrently with process color printing, or 
the specialty colors can be run alone. The specialty colors 
are metallic gold and silver, white, low and high gloss clear. 
Any of those colors can be run as spots or floods,” Louis 
Crockett, Digital Printing Manager, said. “We have printed on 
a variety of substrates including dark-colored stocks, heavily 
textured stocks, and a variety of synthetic stocks including 
clear materials. We have also made multiple passes through 
the press to create a texture effect. I guess the most unusual 
substrate we have run is wood. We assume that we can 
print on any material that is made to be printed on, and we 
let the press tell us what it doesn’t like. So far, we have only 
added one substrate on our ‘do not use’ list.”

The Iridesse base machine can run paper up to 13” x 
19.2”, but Salem upgraded its machine to run 13” x 47.2”. 
With a minimum sheet size of 4 x 6, Salem is also printing 
short run envelopes. The Iridesse can handle a paper 
range of 35 lb. text up to 145 lb. cover, or 18pt.

For more information about Salem One and Embellished 
Digital Printing, contact Louis Crockett at (336) 299-0800.

Take a 3D Virtual 
Tour of Lindenmeyr 
Munroe’s Wide 
Format Customer 
Experience Center
Lindenmeyr Munroe, 
the leading independent 
paper, packaging, and 

wide format solutions provider in the United States, invites 
you to take a virtual tour of their Wide Format Customer 
Experience Center in Trenton, New Jersey!

Created as an educational resource for customers, the 3D 
software lets you take a “walk” through the center from 
the comfort of your home office. Discover printing and 
finishing equipment from the world’s top manufacturers, 
including HP, Roland, Epson, GFP and Summa. Hover 
your mouse over equipment, wall hangings, posters, 
banner stands, brochure holders, and the café awning 
for brochures, sell sheets and how-to videos. Plus, get a 
sneak peek of the new dye sublimation room, showcasing 
an HP Stitch Printer, a Summa Laser Cutter, Monti Antonio 
Heat Presses, and more!

Lindenmeyr Munroe’s wide format team is on-site and 
available for virtual demos of equipment, giving customers 
the opportunity to see the equipment in action. Learn 
about each printer’s unique capabilities, and ultimately find 
the best equipment and material solutions to benefit your 
business, budget, and brand. 

Take the virtual tour: www.LindenmeyrMunroe.com/wide-
format/. For more information or to schedule a demo, 
contact your local Lindenmeyr Munroe sales representative 
or email wideformat@lindenmeyr.com.

HYBRID Software’s CLOUDFLOW 
Patchplanner Receives Coveted 2020 
FTA Technical Innovation Award
HYBRID Software recently announced that 
its web-based CLOUDFLOW Patchplanner 
solution for patching Flexo plates – 
particularly in conjunction with automatic 
mounting systems – has been awarded a 
2020 FTA Technical Innovation Award in the 
Prepress-Graphics category.

CLOUDFLOW Patchplanner is unique in a number of ways: 
a pure PDF workflow, a browser- based application using 
HTML5, and ties to MIS.  Using HTML5, it can uniquely 
work in a distributed world available to anyone, no matter 
where they are in the world, rather than physically working 
from the workstation where the app is installed, one user 
at a time.  Companies can set their preferences, and 
everyone is operating under the same, standardized set 
of rules. CLOUDLOW Patchplanner helps mount plates 
faster because users can add user-definable marks, such 
as configuring the distance from ink edge to patch mark 
placement and clip them out before the plate goes to press.

HYBRID Software recently decided to include Patchplanner 
in the Flex Production Pack of its new Tectonics product, 
which saves Flexo plate material and optimizes the use of 
Flexo CTP devices. If you would like to learn more about 
Patchplanner, Tectonics or any other Hybrid Software 
Prepress tools please email marco@hybridsoftware.com.

PHS Takes Dyna-Cut  
on the Road
Paper Handling Solutions 
is back on the road with 
their PHS Dyna-Cut Road 
Show. Join father/daughter 
duo, Scot and Lea Gilbert, 
as they go on the road with 
the new Dyna-Cut rotary die 

cutter in July and August throughout the Southeast states 
including North Carolina, South Carolina, Florida, Georgia, 
Eastern Tennessee, and Eastern Alabama. More affordable 
than any other rotary die cutter on the market, the Dyna-
Cut also has the widest range of GSM with a paper weight 
range of 106-435 GSM.
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Condolences

Mac Papers Announces New Easy-Seal Envelope
Mac Papers Envelope Converters (MPEC) announces 
the availability of its new Manta™ brand easy-seal 
envelopes with two-flap closure. 

“As our Manta trademark and logo design suggest, our new 
high-quality envelopes have a double-flap closure,” MPEC 
Sales Manager Jeff Henson said. When the Manta envelope 
has been filled and is ready to seal, the user simply turns 
the bottom flap up and folds the top flap down over the 
latex-gummed surface, creating an easy and efficient seal.

“Now more than ever, efficiency and reduced contact 
during the fulfillment process is preferred,” added Henson. 
“With Manta easy-seal gummed envelopes, there isn’t 
a need to apply moisture to activate the seal, helping 
eliminate waste – in terms of product and process, and 
avoiding potential health and hygiene concerns.”

For details, go to https://macenvelopes.com/manta/.

PMG Moves to New Facility
Matt Wilson, President of Print Management Group, 
announced that PMG has purchase a new production 
facility, and they are now located at 425 E. Arrowhead 
Drive, Charlotte, NC, as of June 15, 2020. Their phone and 
fax numbers will remain the same.

Lea Gilbert Joins  
Paper Handling Solutions
Paper Handling Solutions is excited to 
announce the newest member of their team: 
Lea Gilbert. Lea is PHS’ Marketing and Social 

Media Coordinator. She focuses on creating targeted ads 
and connecting with their customers through social media 
and other marketing tactics. Lea graduated from UNC 
Asheville in May 2020 with a B.A. in Drama and minors 
in Arts Management and Accounting, and is passionate 
about sharing PHS’ story in a creative and innovative way.

Martin Printing Adds Kirk Rudy 545D
Martin Printing has added a new Kirk Rudy 545D with 3-tab 
application for single pass automation for the tabbing of self-
mailers and booklets.  They are offering special trade pricing 
to all PICA members who utilize this service. Members may 
contact craig@martinprinting.com for more details.

Mark McAlister Joins Athens Paper
Athens Paper is pleased to announce 
that Mark McAlister has joined Athens 
as an outside sales representative, with 
responsibility for promoting and selling 
printing paper, wide format equipment and 

supplies and industrial products within our North Carolina 
service area. Mark is a 30-year veteran of the paper 
industry, all within North Carolina, and brings a wide range 
of experience and expertise to the market. He can be 
reached at mmcalister@athenspaper.com.

Mac Papers  
Announces New Chief 
Financial Officer 
Mac Papers recently 
announced the addition 
of finance executive Ron 
Crowell as the company’s new Chief Financial Officer. 
Crowell joins the company as Greg Gay, Mac Papers’ CFO 
for the past 10 years, transitions into retirement.

Crowell brings over 25 years of finance leadership to the 
role, most recently as CFO for APR Energy, a Jacksonville-
based global provider of power solutions. Prior to joining 
APR Energy, Crowell served as Senior Vice President of 
Finance for World Fuel Services, Inc. for approximately  
six years.

Gay has accepted an independent director position on 
the Mac Papers Board of Directors for Monomoy Capital 
Partners, the private equity firm that acquired Mac Papers 
earlier this year.

“I greatly appreciate Greg’s many valuable contributions 
during his tenure at Mac Papers, especially his excellent 
work and partnership through numerous acquisitions 
and the recent sale of Mac Papers to Monomoy,” stated 
Mitchell. “We are pleased that Greg will continue to be 
involved with the business through his new role on the Mac 
Papers Board.”

To the family and friends of long-time industry leader, 
Melbourne E. Clarke, Sr., father of Mel Clarke, Jr., Mike 
Clarke, and Melissa Clarke Drafts, all of Service Printing, 
Columbia, SC. 

To the family and friends of Doug Robinson, pre-press 
employee at BCE South, Indian Trail, NC, who passed 
away suddenly May 21, 2020. 

Immediate Past Chairman 
Craig Ragsdale receives 
his Chairman’s Medallion 
and Certificate from  
Ralph Belk, PICA 
Foundation President,  
at the PICA offices.
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rbjclt@gmail.com

President
Jeff Stoudt ■ jstoudt@picanet.org

Vice President of Member Services
Carrie Epps ■ cjepps@picanet.org

Administrative Director
Debbie Wesoly  ■  dwesoly@picanet.org
 
Editor
Jennifer Gaston ■ (704) 724-4249 
Jennifer@writesandedits.com

Designer
Jenni Miehle ■ (704) 995-7753  
jenni@thenerdydesigner.net

Contact PICA 
Phone: (704) 357-1150
            (800) 849-7422
Fax:      (704) 357-1154 
www.picanet.org

Printing& Mailing: Salem One
Paper: Lindenmeyr Munroe 

Industry Calendar

PRESORTED STD 
US POSTAGE

PAID
GREENSBORO, NC 

PERMIT #393

The Printing Industry of the Carolinas, Inc. (PICA)
PO Box 19488 • Charlotte, NC 28219

2020-21 Platinum Sponsors: 

July
21:   Webinar: How to Read  

a Scorecard
 1:00-2:00 pm EST
August
18:   Webinar: Punch into Profit 

with LEAN Principles
 1:00-2:00 pm EST

September
15:   Webinar: Organic Search  

Engine Optimization
 1:00-2:00 pm EST

September (continued)

  19:  PICA Awards Banquet
 Embassy Suites
        Concord, NC

October
  14:   PICA Foundation  

Golf Classic
  Olde Sycamore Golf  

Plantation

20:   2021 Postal Rate & Regulation 
Proposed Changes

 1:00-2:00 pm EST


