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As we come to the end of the 2025 Calendar Year, we’re taking a moment to catch our breath 
and be thankful for the year PICA has had. Much changed in 2025, and we want to notice and be 
grateful for each person who has been part of PICA in 2025, for each board member who stepped 
up to fill the board for the first time in a few years, and for each individual who came to area 
meetings. Here are some of the new things that kept us busy this year, but there was much more.

New Frontiers at PICA in 2025

As we close the chapter on 2025 and open 
the door into 2026, we look forward to 
our new building, more area meetings, the 
Diamond Anniversary Awards Banquet, 
and an open house, where you can come 
see the new PICA space. We remain 
dedicated to the growth and betterment of 
our industry. We welcome your thoughts, 
ideas, and involvement. Thank you for 
being a colleague, a friend, and a PICA 
member.  Happy New Year!
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As we prepare to welcome a new year, I find myself reflecting 
with immense gratitude and excitement on everything we 
have accomplished together. The past six months have been a 
period of meaningful growth, renewed energy, and strengthened 
community for PICA, and I could not be prouder of the 
direction we are heading. It feels important to pause and 
acknowledge just how far we’ve come and how bright the road 
ahead truly looks.

One of the most rewarding developments this year has been the 
success of our after-hours gatherings. These events have given us 
the opportunity to connect beyond formal meetings, allowing 
relationships to deepen, ideas to spark, and collaboration to 
flourish in a relaxed and welcoming environment. Seeing so 
many of you show up eager to participate, network, and support 
one another has been incredibly energizing. These moments 
remind us that community is at the heart of PICA, and the 
enthusiasm you bring is what keeps that heart beating strong.

Our growth in membership has been another source of pride. 
Welcoming new members into PICA means welcoming fresh 
perspectives, renewed motivation, and a broader range of talent 
and experience. Each new addition strengthens our foundation 
and underscores the value our organization continues to bring 
to professionals across the industry. To our newest members: 
we are truly glad you’re here, and we look forward to learning, 
growing, and succeeding alongside you.

I also want to highlight the exceptional progress made by our 
Emerging Leaders. Their dedication, creativity, and drive have 
been nothing short of inspiring. From stepping up to take on 
new initiatives to contributing thoughtful ideas that enhance 
our programs and engagement, they have demonstrated 
remarkable leadership and commitment to PICA’s mission. 
Watching them grow—not only in skill but in confidence and 
influence—has been one of the greatest joys of this past year. 
Their enthusiasm has brought new energy to our organization, 

and I am incredibly proud of every milestone they’ve achieved. 
They represent the future of PICA, and that future looks 
exceptionally bright.

Looking back on our fall conference, it stands out as a true 
highlight of the year. The conversations we shared, the 
knowledge exchanged, and the sense of unity felt throughout 
the event captured the very best of what PICA represents. The 
conference reinforced our collective strength and showcased 
the incredible talent and passion within our community. It also 
reminded us that when we gather with purpose and vision, 
amazing things can happen.

As we step into the new year, I am filled with excitement to 
continue building on this momentum. Together, we have laid 
a strong foundation—one built on collaboration, engagement, 
and growth—and I look forward to seeing where our creativity, 
dedication, and shared goals will take us next. Thank you for 
your commitment, your participation, and your belief in the 
work we do.

Wishing each of you a joyful, successful, and inspiring New 
Year. I cannot wait to see what we will accomplish together in 
the months ahead.

With gratitude,

Chairwoman’s Letter
A YEAR OF GROWTH, GRATITUDE,  
AND NEW MOMENTUM FOR PICA

OurPurpose 
Promoting the 
Industry – Focused
on Member Success!

OurVision 
Advocate • Educate
Inform • Lead

OurMission 
To promote the common interest of the printing industry; and 
to help our members prosper, both individually and collectively, 
through fellowship, education and cooperative action.

Vickie Smith
PICA Chairwoman
Graphic Media Consultant
Sun Solutions – West Columbia
Cell: 803-730-5489 
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Rethinking the Environmental Impact of AI and Digital Communications

For more than a decade, the message “go paperless, go green” has been used by companies and organizations 
encouraging customers to opt for digital over print. But as we know from our own research and newly emerging data, 
this long-standing assumption is due for a rethink.

With the rapid rise of artificial intelligence (AI) and the increasing use of digital platforms, we must continually examine 
the real environmental cost of “paperless” communications—and whether digital is truly the greener option.

The Illusion of Invisibility

One of the most powerful myths in sustainability today is the idea that going paperless with digital has no footprint. 
Emails, cloud storage, AI interactions—they all feel weightless and invisible. But the reality is far from carbon neutral. 
Every digital interaction, from reading a PDF to asking ChatGPT a question, demands energy. And as AI becomes a 
central part of how we communicate, search, and work, that demand is growing fast—and so is the environmental toll.

AI’s Growing Appetite for Power

According to a May 2024 report from the 
Electric Power Research Institute (EPRI), 
it takes 10 times more energy to send a 
single query to ChatGPT than it does to 
run a traditional Google search without 
AI-generated summaries. That’s a staggering 
increase, especially when scaled to the 
hundreds of millions of interactions AI 
handles daily. The report posits that “creation 
of original music, photos, and videos based 
upon user prompts and other emerging AI 
applications could require much more power.”

OpenAI’s ChatGPT alone is estimated to consume more than 1 billion kilowatt-hours of electricity annually—
approximately $139.7 million in energy costs, just to keep the system running.

And it’s not just about electricity. AI systems generate significant heat and rely heavily on water for cooling. Research 
from the University of California, Riverside shows that writing a 100-word email with ChatGPT uses up to 1.4 liters of 
water, mostly to cool the data center servers that processed that single message.

To put it in perspective: even saying “thank you” to an AI assistant costs energy and water, resources that are increasingly 
strained by climate change.  It takes 40 to 50 milliliters of water to generate a three-word “You are welcome” response 
from ChatGPT.

Digital Sustainability: A Complex Equation

The environmental costs of digital technology are increasingly visible to researchers and energy analysts but often remain 
invisible to consumers. Unlike a stack of printed pages, the server farms, power grids, and cooling systems behind a 
simple AI-generated paperless email or chatbot query are out of sight—and out of mind.

This disconnect fuels the mistaken belief that digital is always the more sustainable choice. But as AI usage explodes, the 
strain on our power grids and water supplies is becoming impossible to ignore. In many regions, local communities are 
beginning to push back on the rapid expansion of AI data centers due to increased utility bills and environmental stress.
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For 60 years, the PICA Awards have celebrated excellence in print manufacturing across the Carolinas. 
Since the program’s launch, it has grown into one of the most consistent and respected awards 
programs in the country—a testament to the exceptional quality and craftsmanship that define  
our regional print industry.

One of the program’s greatest strengths is its inclusivity. Printers of all sizes can participate and 
compete on a level playing field within their respective divisions:

Division A: 1–9 employees  I  Division B: 10–20 employees  I  Division C: 21–59 employees  I  Division D: 60+ employees

Over the decades, we’ve seen excellence emerge from every category. Historically, Division A has 
produced 5 Best of Show winners, Division B has produced 3, Division C has produced 7, and  
Division D has produced an impressive 44. Only one non-member has ever claimed Best of Show. 
Through all these years, the constant has been quality—winners that attendees overwhelmingly 
support and admire.

Our sponsors play a vital role in sustaining this tradition. Many have supported the PICA Awards since 
the mid-1980s, demonstrating remarkable dedication to both the program and the Carolinas print 
community.

Beyond recognition, the PICA Awards provide printers with powerful marketing assets—prestigious 
proof of craftsmanship and capability. And you do not have to be a PICA member to participate. If  
the work was produced in the Carolinas, it qualifies for entry.
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April 18, 2026 
Hilton University
Charlotte, NC
Accommodations:  
$149

Diamond Anniversary
CELEBRATING 60 DIAMOND YEARS OF PRINT BRILLIANCE
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PICA Awards—The Diamond Anniversary

Like a diamond, Imaginative
Creative

Satisfying
Real

SPONSORED AWARDS
Best of Show
•	 Mac Papers & Packaging

Division Awards
•	 Athens — Best of Division A (1–9 Employees)
•	 Lindenmeyr Munroe — Best of Division B 

(10–20 Employees)
•	  Canon Solutions America — Best of Division C 

(21–59 Employees)
•	 Printers’ Service – Prisco — Best of Division D 

(60+ Employees)

Student Achievement Awards
•	  NAPCO — Collegiate Division
•	  PICA Foundation — High School Division

Additional Sponsored Awards
•	 Case Paper - Best Brochure or Broadside.
•	 DPS Digital Print Solutions — Best Catalog
•	 FujiFilm — Best Wide Format
•	 Growll.com — Best Finishing
•	 Heidelberg — Best Printer’s Self-Advertising
•	 HP — Best Digital Printing
•	 Komori — Best Booklet
•	 Manchester Industries — Best Folding Carton
•	 Recycling Management Resources — Most 

Creative Use of Paper
•	 Sun Chemical — Best Packaging
•	 Wikoff Color Corporation — Best Process Color 

Printing
•	 Ben Franklin Printers Award
•	 PICA Gwenny — Gwen Doster Judges’ Choice 

Award
•	 PICA Gutenberg Award — Most “Best of 

Category” Wins
•	 PICA People’s Choice

TIPS FOR SELECTING SAMPLES
When choosing entries, consider both technical 
quality and project complexity. Judges evaluate:

Technical Excellence
•	 Precision of crossovers and register
•	 Clarity, neatness, and overall cleanliness
•	 Absence of defects (hickeys, ghosting, trapping 

issues, halation, etc.)
•	 Sharpness of halftones and line drawings
•	 Margin, column, and spacing consistency
•	 Color richness and tonal accuracy
•	 Strong contrast or intentional softness in 

design
•	 Quality of binding, stitching, punching, die-

cutting, inserting, and folding
•	 Appropriateness of paper stock or substrate
•	 Overall visual impact

Project Difficulty
Don’t hesitate to provide production notes—
especially for complex or multi-department  
jobs, or for large-scale work such as grand  
format installations.
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Celebrating 250 Years of American Independence — 

As the United States marks the 250th anniversary of its founding, PICA is proud to lead a year-long celebration 
honoring the essential role print played in shaping a new nation. From broadsides and pamphlets to newspapers and 
engravings, print was the engine that carried revolutionary ideas across the colonies — connecting communities, sparking 
debate, and inspiring action.

For the printing industry, this milestone is more than a national anniversary. It is a tribute to the craft, communication, 
and courage of printers whose work helped ignite the American Revolution—therefore starting a new nation. PICA is 
commemorating this historic moment with a series of projects, educational resources, and member initiatives designed 
to highlight how deeply printing is woven into the American story.

A Year-Long Exploration of Print’s Revolutionary Impact
Throughout 2026, PICA will release articles, videos, and educational 
content that showcase the printers, printshops, and printed works 
that shaped the founding era. 

Members will see special features on:
•	 The role of colonial printers such as Benjamin Franklin, Isaiah 

Thomas, Paul Revere, and Mary Katharine Goddard, among 
others. Included in this are John Davis and Thomas Whitemarsh, 
North and South Carolinas’ first printers, respectively

•	 The material reality of 18th-century printing — the 
craftsmanship, tools, and techniques used to produce documents 
that endure today

•	 How print continues to influence democracy, from ballots and 
government documents to modern advocacy communications

•	 How print has a shining future ahead and is a viable and 
remarkable career path

This celebration underscores what PICA members know well: print 
is not just a service. It is a civic force. 

Limited Edition Prints Celebrating the Semiquincentennial
PICA is also offering signed, numbered, limited-edition prints honoring the legacy of American print. Valued at $250 
each and framed for display, these prints celebrate both the artistry and the historic significance of the craft. A portion 
of the proceeds support scholarships and other education initiatives from The PICA Foundation.

The prints were first commissioned in the mid-1980s by the PICA Foundation to celebrate the 200th anniversary of 
the U.S. Constitution. Artist Mort Kuntsler, who died almost a year ago, was commissioned to paint We the People and 
The First Amendment. Ward Nichols, an artist with a printing background, was commissioned to paint Hands of Freedom. 
Nichols’ other painting, The Gutenberg Creation, sold out of the English version; only the German version is available. 

The prints are available framed or unframed; visit PICA’s website for more information and to order.

Limited Edition Prints to Schools
In a collaborative effort with The Bill of Rights Institute, PICA is also gifting the choice between The First Amendment 
and We the People limited edition prints to schools in North and South Carolina who participated in The Bill of Rights 
Institute’s pocket Constitution project. The PICA Foundation is sponsoring this incredible initiative. 
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and Print That Made It Possible

To complement the limited edition prints schools project, PICA is 
developing a classroom lesson plan and white paper that explore how 
print shaped communication and political thought in the founding 
years. These materials are grounded in history and designed to help 
students understand:
•	 How printed materials informed public opinion leading up to 1776
•	 Why printed documents were essential to organizing the colonies
•	 How the Declaration of Independence and other founding texts 

were produced and distributed
•	 The evolution of printing technology and its ongoing contribution 

in the United States
•	 Print as a viable employment opportunity today

250th Anniversary Programming on PICATalk
PICA’s podcast, PICATalk, will feature a series of conversations 
throughout 2026 with:
•	 Print historians
•	 Industry leaders
•	 Educators

Topics will explore everything from 18th-century print methods to the 
modern evolution of the industry — connecting past to present in ways 
that inspire pride in the profession.

PICA Awards / The Ben Franklin “Our Story” 
PICA is proud to announce the renaming of the “Our Story” sponsored 
award in the PICA Awards print competition. Beginning this year, 
this award will be named for Ben Franklin and will commemorate the 
story behind a print job. See who will win this coveted award at the 
60th Diamond Anniversary PICA Awards Banquet on April 18 at the 
University Hilton in Charlotte, NC. 

Honoring the Past. Celebrating the Present. Inspiring the Future.
As printers, finishers, designers, educators, and suppliers, we are part 
of a lineage that stretches back to the earliest days of the American 
experiment. The 250th anniversary is a unique opportunity to celebrate 
that heritage — and to showcase how PICA members continue to 
advance craftsmanship, education, and innovation in our field.
We look forward to sharing this journey with you throughout 2026. 
Stay tuned for articles, events, resources, and opportunities to 
participate as PICA honors print’s enduring role in American life.

You can find the latest episode of PICATalk on  
Frank Romano’s 250th piece on YouTube at  

https://youtu.be/q3OjXKcOTF0.

JOIN PICA IN CELEBRATING THE 250TH 
ANNIVERSARY WITH THESE ACTIVITIES:

“Printed in the USA”
Print your boxes, cartons, or labels with 
“Proudly Printed in the USA” on them to 
reiterate to your clients where their printed 
goods are coming from. You can go a step 
further and put “Printed in South Carolina,” 
or “Printed in North Carolina.” 

Social Media
Follow PICA on all our social media 
platforms. Like and share posts and  
other content. 
•	 Facebook: https://www.facebook.com/picanet.org
•	 Instagram and X: @PrintCarolinas
•	 LinkedIn: https://www.linkedin.com/company/the-

printing-industry-of-the-carolinas-pica
•	 YouTube: @PICACarolinas (include the @)

PICATalk Podcast
Subscribe to PICA’s podcast on YouTube or 
Spotify, like, and share the podcasts we’ll have 
on the 250th, industry leaders, technology, 
and other content. 

As the year progresses, be on the lookout for 
how you can help PICA get the word out 
about print’s important role in shaping the 
United States as a nation – 250 years ago, 
and today. 
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Digital Embellishments: Present and Future

INTRODUCTION
Production digital printing delivers many advantages such 
as on-demand printing, 1:1 personalization, and just-in-time 
manufacturing. One of the lesser-promoted advantages has 
been, for a certain subset of devices, the ability to add colors 
or special effects beyond the process colors of cyan, magenta, 
yellow, and black (CMYK). These digital embellishment effects, 
sometimes called CMYK+ or print enhancements, present an 
intriguing opportunity to mimic traditional print and finishing 
effects or to create entirely new ones. A recent study from 
Taktiful and WhatTheyThink presents some new data on this 
exciting opportunity.

WHAT ARE DIGITAL EMBELLISHMENTS?
The ability to print more than just the process colors (cyan, 
magenta, yellow, and black) is a common feature of offset 
presses, which often have a fifth or sixth unit for printing 
special effects like Pantone colors, metallic inks, and neon or 
fluorescent colors. CMYK+ is also common in wide format 
digital printing, with many devices supporting eight or 
twelve colors. Yet in the production digital print market for 
documents, four-color devices are the most common, with a 
relatively small number of exceptions.

Systems supporting more than four colors (what is frequently 
referred to as CMYK plus or CMYK+) have been around 
since as early as the 1990s in devices from HP Indigo, Kodak 
NexPress, and Xeikon. In the past decade or so, CMYK+ 
capabilities expanded to a much wider range of digital print 
devices, which most frequently offer a fifth color for effects like 
clear coatings, white, and special colors. These extra colors/
effects, which may also be called print enhancements, are 
applied in-line with CMYK. In addition, there is also a class of 
offline devices that use digital print techniques to add special 
effects like spot coatings, dimensional effects, and metallic foils.

FINDINGS FROM THE TAKTIFUL/WHATTHEYTHINK STUDY
Following up on a study of specialty digital ink and toner 
embellishments that Taktiful and WhatTheyThink conducted 
in 2023, the 2025 print embellishment study aimed to dig 
deeper into how print service providers (PSPs) are using digital 
embellishments. To that end, the researchers sought out PSPs 
that had the technology to get their feedback on how it is 
performing.

As shown in the Figure below, over half of survey respondents 
invested in digital embellishments to generate more profit. A 
desire to meet specific client demands or application-specific 
demands followed in distant second and third places.

Figure 1: Primary Reason for Investing in Digital Embellishments

In regard to profitability, this same survey revealed that 35% 
of respondents thought that digital embellishment jobs were 
“always” more profitable than regular CMYK jobs. Meanwhile, 
44% said that they “usually” are more profitable. A different 
question showed that roughly two-thirds of respondents 
(65%) were satisfied with the profits they made off digital 
embellishment jobs, but only 37% were satisfied with the sales 
levels of these jobs.

The level of client interest in digital embellishments was quite 
high. In fact, 88% of respondents said that their clients were at 
least somewhat interested in digital embellishment capabilities. 
Keep in mind that this is not a reflection of overall market 
interest; these survey respondents are actively marketing their 
own digital embellishment services to their clients.

Figure 2: Client Interest in Digital Embellishments

When asked about the future of print embellishments, the 
responses were quite promising. 36% of respondents felt very 
positive about the future of print embellishments, and another 
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Continued from pg 1

52% felt positive. Only 6% of respondents reported negative 
feelings.

IS THE MARKET EVOLVING?
A few years back, Keypoint Intelligence conducted a digital 
printing trends survey that included a question about the 
general level of interest in print enhancement (also known as 
digital embellishment) capabilities. At that time, it was clear 
that some PSPs were having trouble marketing and selling 
CMYK+ print enhancements to their customers. According to 
survey respondents in the United States, 14% of digital print 
jobs included a print enhancement of some kind and 16% 
of color digital print jobs had some kind of enhancement. 
Looking more deeply into the numbers, it became clear that 
only a relatively small number of PSPs were doing a lot of print 
enhanced jobs; most were not. Respondents also reported that 
they could upcharge an average of 23% for print-enhanced jobs. 
The most popular applications were business cards, brochures, 
mailers, book covers, and marketing/promotional documents.

When respondents were asked about their challenges with 
CMYK+ print enhancements, the most common included 
lack of market/customer demand, challenges associated with 
upselling customers from CMYK, and selling the value to 
customers and prospects. Respondents were less concerned 
about the cost of CMYK+ equipment or consumables, or the 
time or difficulty required to produce artwork for CMYK+ jobs.

Figure 3: Challenges Associated with Print Enhancements

A follow-up question about deterrents to CMYK+ again cited 
lack of market/customer demand. An astounding 58% of 
respondents cited this reason, and it came in well above any 
other factor. Despite this rather gloomy outlook, respondents 
were still somewhat optimistic about growth in the demand 
for CMYK+ print enhancements. On average, respondents 
expected to see a 3.7% increase in demand over the next five 
years.

CONCLUSION
In comparing the results of these studies, one wonders if 
efforts to promote digital embellishments are succeeding over 
time. It is important to consider, however, that the Taktiful/
WhatTheyThink 2025 study reflects the responses of only 
about 50 North American PSPs with digital embellishment 
capabilities. This is a good starting point given the stage of the 
market, but more respondents would be even better. 

Jim Hamilton of Green Harbor Publications (www.greenharbor.com) is 
an industry analyst, market researcher, writer, and public speaker. For 
many years he was Group Director in charge of Keypoint Intelligence’s 
(formerly InfoTrends’) Production Digital Printing & Publishing 
consulting services. He has a BA in German from Amherst College 
and a Master’s in Printing Technology from the Rochester Institute of 
Technology.

“Worry is a misuse 
of imagination.” 

– Dan Zadra
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For the first time, the Mid-Atlantic grid operator PJM Interconnection, which supplies electricity for 13 states and 
Washington DC, says it may fall short. According to a special report from WHYY in Philadelphia, PJM’s executive 
director of systems operations says, “the biggest increase in demand comes from the enormous amount of energy 
required to power artificial intelligence and data centers.”

Meanwhile, various reports show that water-hungry data centers keep popping up in drought-sensitive areas, and a  
single 100-megawatt data center can use up to 2 million liters of water per day, roughly equal to the daily water use of 
6,500 households.

Paper: Renewable, Recyclable, Responsible

Unlike going paperless with digital technology, paper is made from a renewable resource, trees, and is one of the most 
recycled materials in North America.

Furthermore, sustainable forestry practices, mandated by certification bodies like the Forest Stewardship Council® 
(FSC) and the Sustainable Forestry Initiative® (SFI), ensure that the forests supplying paper are responsibly managed and 
growing. In fact, the demand for paper products provides a strong financial incentive to keep forestland forested rather 
than converted to other uses.

Well-managed forests are not only essential for biodiversity and carbon storage, but they also support rural economies 
and provide the raw material for an industry that continues to innovate in circular manufacturing practices. 

Water Use: Paper vs. Paperless Data Centers

It’s true that paper manufacturing uses water—but unlike many other industrial processes, the pulp and paper industry 
has developed advanced systems for reusing and returning it. In a typical U.S. paper mill, process water is recycled 10 
times or more, then it is cleaned to meet strict U.S. water quality standards, and approximately 90% is returned to its 
source. About 1% remains in the manufactured products, and the rest evaporates back into the environment. This 
closed-loop system minimizes water consumption and helps protect surrounding ecosystems.

In contrast, AI data centers consume vast amounts of water, primarily for cooling their high-powered servers. While 
some hyperscale operators have begun experimenting with water reuse, most data centers still consume rather than 
recycle most of their water. When using traditional cooling methods, a one-megawatt data center would consume 
upwards of 26 million liters of water annually. In regions facing water stress, such as parts of the Western U.S., this 
consumption is becoming a growing concern for local governments and environmental watchdogs. Data centers, 
fortunately, are starting to find ways to become more efficient in recycling water and utilizing recycled or gray water in 
the first place.

Rethinking the Narrative

At Two Sides North America, we advocate for a more 
balanced, fact-based understanding of the environmental 
impacts of all media—print and digital. While digital tools have 
undeniable benefits and efficiencies, we must move beyond the 
outdated narrative that paper is bad and digital is clean.

Consumers, policymakers, and businesses deserve accurate 
information so they can make truly sustainable choices. 
That includes recognizing the hidden costs of AI and digital 
platforms, as well as the real and measurable benefits of paper, 
especially when sourced and produced responsibly.

To explore more facts about print and sustainability,  
visit www.twosidesna.org.

THE HIDDEN COST OF “PAPERLESS” Continued from pg 3
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Member News

KOMORI LAUNCHES 2026 CALENDAR 
FEATURING “NEO HOKUSAI” — EMBODYING 
FUSION ”NATURE & TECHNOLOGY“
Komori Corporation (Sumida-ku, Tokyo, Japan; Representative 
Director, President and CEO: Satoshi Mochida) announces the 
production of the 2026 Komori Calendar, a project embodying 
the Komori Group Purpose — Delivering Kando “beyond 
expectations” by contributing to society with print technology.

Production Background
Since its founding in 1923, Komori has supported information, 
the economy, and culture as a printing machinery systems 
manufacturer. By pursuing the “print technology” cultivated 
over 100 years, we will contribute to solving environmental 
and social issues. Continuing on from the previous year, we 
have created a calendar for 2026 themed around the concept 
of FUSION Nature & Technology, embodying Komori’s pursuit 
of print technology and its vision of integrating nature and 
technology.

Artwork and Art Concept
For the visual motif, the calendar features NEO HOKUSAI, an 
art series that reimagines Katsushika Hokusai’s Edo-period 
masterpiece Thirty-Six Views of Mount Fuji by combining 
modern perspectives with digital processing techniques. 

The artworks produced by the artist unit ENLIGHTENMENT 
integrate elements of natural beauty and contemporary 
geometric design, perfectly expressing the calendar’s theme: 
FUSION “Nature & Technology.”

LAUNCH OF LARGE-SCALE SOLAR POWER 
GENERATION AT KOMORI MACHINERY 
(Nantong), China

Komori Corporation (Sumida-ku, Tokyo; President and CEO: 
Satoshi Mochida) has begun full-scale operation of a solar 
power generation system at Komori Machinery (Nantong) Co., 
Ltd. (China), Komori’s production base in Nantong.

This initiative, aimed at reducing CO₂ emissions and lowering 
environmental impact through the use of renewable energy, 
is aligned with the Komori Eco Vision, Komori’s long-term 
environmental vision.

Komori is promoting the introduction of renewable energy 
across its group sites as part of its efforts to prevent global 
warming and reduce environmental impact.

As one of these initiatives, Komori Machinery (Nantong) 
installed a solar power generation system, which began 
operation in mid-August 2025.

Komori is actively promoting the introduction of solar power 
generation systems across its domestic and overseas 
production sites. In 2016, a 500 kW solar panel system was 
installed at the Tsukuba Plant in Japan.

Komori will continue to expand the use of renewable energy at 
its production sites worldwide, fulfilling its responsibilities as a 
global company.

PICA Would like to offer deepest sympathy to:

The family of Jim Merek. The owner of J.M. 
Graphics, Jim passed away on October 23, 2025.

CONDOLENCES

ITU ABSORBTECH RECEIVES STATE AND 
FEDERAL RECOGNITION FOR VETERAN 
WORKFORCE DEVELOPMENT
New Berlin, Wis. 

ITU AbsorbTech has received state and federal recognition 
for its veteran workforce development efforts. The company 
was designated a 2025 Vets Ready Employer (Gold Award, 
large-business category) by the Wisconsin Department of 
Workforce Development and received a 2025 Gold HIRE Vets 
Medallion Award from the U.S. Department of Labor.

The Vets Ready Employer Initiative highlights Wisconsin 
employers with strong veteran workforce practices. The HIRE 
Vets Medallion Award, the only federal recognition of its kind, 
honors employers that meet rigorous standards for recruiting, 
employing, and retaining veterans. 

ITU AbsorbTech currently employs 21 active service 
members and veterans across its operations, contributing to 
leadership development, safety performance, teamwork, and 
operational excellence.
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Industry    
  Calendar

The Printing Industry of the Carolinas, Inc. (PICA)
PO Box 19488 • Charlotte, NC 28219

2025-26 Platinum Sponsors: 

JANUARY 2026
16:	 PICA Awards Entries Due
	 (double-check address)

21:	 The Power of Databases
	 12:30pm

22:	 Issues in Sheetfed Offset  
	 Printing Webinar
	 1:00pm

29-31:	 60th Awards Judging

FEBRUARY 2026
5:	 Beyond the Job Ticket
	 CSR Training - 1, 12:00pm

6-7:	 Awards Photography

12:	 Beyond the Job Ticket
	 CSR Training - 2, 12:00pm

13:	 PICA Award Copy  
	 Changes Due to PICA

	 No extensions

19:	 Beyond the Job Ticket
	 CSR Training - 3, 12:00pm

MARCH
6:	 Printing of the PICA Awards
	 Plaques and Certificates

20:	 Assembly of the PICA Awards
	 Plaques begins

APRIL
18:	 PICA Awards Banquet
	 Hilton University, Charlotte
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To register for any of these events, please visit our website: https://picanet.org/events/.


