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For six shining decades, the PICA Awards have honored the visionaries who transform 
imagination into brilliance — those who shape the legacy of print and keep our industry 
gleaming with innovation and artistry. 

Now, as we mark our Diamond Anniversary, we invite you to be part of this 
extraordinary celebration. Let your work reflect the craft, creativity, and enduring 
excellence that define our community. This is your moment to showcase the luster  
of your legacy — and to take your place among the legends of print.

To align with our lineage of precision and delight, this year there will be awards  
for Best of Category, Special Judges Awards, Awards of Excellence, and Sponsored  
Award Trophies.

SUBMISSION DETAILS
•	 Eligible Work: Pieces printed or reprinted between January 1, 2025, and  

December 31, 2025
•	 Submission Deadline: January 16, 2026
•	 Save the Date: The 60th Annual PICA Awards Banquet (Black Tie Optional)
•	 April 18, 2026 · Hilton University Place, Charlotte, NC 
•	 PICA is Moving, so hold your submissions until we’ve moved. We will let you 

know when to submit.
Continued on Page 9

CELEBRATING 60 Years  
OF Print Brilliance

LEGENDS, LEGACY, AND LUSTER
THE 2025 PICA AWARDS

60TH ANNUAL 

BANQUET 



Dear PICA Members,

As the holiday season draws near, I want to take a moment to 
express heartfelt gratitude for each one of you. This time of year 
invites reflection, appreciation, and hope, and I can think of no 
better opportunity to thank you for your continued dedication 
and support.

Thanksgiving is a season grounded in gratitude and 
community—values that lie at the very heart of what we do at 
PICA. Over the past six months, we’ve made incredible strides 
together. In an industry historically shaped by competition, it is 
truly inspiring to see professionals and businesses choosing to 
work together, share insights, and support one another. 

From the energy and connection of Pints and Pour with Carrie 
to the inspiring momentum being built by our Emerging 
Leaders, we’ve been reminded again of the power of community 
and the impact of shared purpose, not just in board rooms but 
over mini-golf or a shared meal. I’ve seen firsthand how these 
connections have led to partnerships, mentorships, and new 
business opportunities. The willingness to share knowledge and 
celebrate each other’s successes is a testament to the integrity 
and forward-thinking mindset of our members.

In a world that continues to face challenges—from economic 
uncertainty to social and environmental changes—your 
engagement has remained a steady force for good. Through 
collaboration and resilience, we’ve turned obstacles into 
opportunities and continued to uplift the communities  
we serve.

As we move into the Thanksgiving and Christmas season, we’re 
reminded of the importance of kindness, giving, and unity. The 
holidays are a time to reconnect with loved ones, celebrate the 
progress we’ve made, and renew our commitment to making a 
difference in the lives of others.

Here at PICA, this season also gives us a renewed sense of 
purpose. Our shared vision—to build a stronger, more equitable 
community—remains as relevant and vital as ever. With your 
continued involvement, we are excited to look ahead to the new 
year with optimism and determination.

To all our supporters, stakeholders, and friends: thank you. 
Thank you for showing up. Thank you for giving your time, 
your energy, your expertise, and your heart. Whether you’ve 
participated in our programs, supported our events, advocated 
for our mission, or simply shared words of encouragement—
you’ve helped us move forward. Together, we are redefining 
what it means to lead in this industry—and we’re having fun 
doing it.

This holiday season, I hope you find time to rest, reflect, and 
celebrate. May your homes be filled with warmth and joy and 
may the spirit of the season bring peace to your hearts.

On behalf of the entire team at PICA, I wish you and your 
loved ones a wonderful Thanksgiving and a Merry Christmas. 
May the end of this year be filled with gratitude, and may the 
year ahead bring new opportunities for growth, collaboration, 
and continued impact.

With deepest appreciation and warmest holiday wishes,

Chairwoman’s Letter
HELPING OTHERS IN THE PRINTING INDUSTRY  
AND GROWING YOUR BUSINESS AS A BIG FAMILY

OurPurpose 
Promoting the 
Industry – Focused
on Member Success!

OurVision 
Advocate • Educate
Inform • Lead

OurMission 
To promote the common interest of the printing industry; and 
to help our members prosper, both individually and collectively, 
through fellowship, education and cooperative action.

Vickie Smith
PICA Chairwoman
Graphic Media Consultant
Sun Solutions – West Columbia
Cell: 803-730-5489 

2 Scanner



The move will take place in December, and as much as possible, the staff 
will remain available by phone and email. Our goal during the transition is 
simple — to continue to serve YOU with as little disruption as possible.

The great news: our phone and fax numbers and our PO Box (PO Box 19488, Charlotte, NC 28219-9488) all remain 
the same.

As we prepare for the move, we’ve discovered a few items that won’t be making the trip — including our current meeting 
chairs and some miscellaneous office furniture. If you’re interested, please reach out to Carrie Epps for details.

And don’t worry — the 2025 PICA Awards will not be disrupted! Just hold your entries until we’re settled in the new 
space, then ship them to us.

Once the move and Awards judging are complete, we’ll be ready to celebrate with an Open House — and you’re invited 
to come see our new home!

For those who’ve been through a move, you know the next couple of months will be full of boxes and busy schedules 
— especially with the Fall Conference and Board Meetings on the horizon. But we’re excited for what’s ahead and look 
forward to welcoming you soon!
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PICA is on the Move!

This new platform allows members to:
•	Pay membership fees securely online
•	Register and pay for programs and events
•	Manage company and contact information
•	Access exclusive member resources anytime

In addition, the new Members Only section will feature:
•	A Job Posting Board where members can list 
open positions

•	 The Print University Learning Library
•	Committee meeting dates and locations
•	A comprehensive Resource Library
•	Direct Benefits contacts
•	Access to all Member Services

We’re building tools that make it easier for you to connect, learn, and grow — 
because you are what makes us PICA.

Life at PICA has been robust and busy lately— 
and we’re thrilled to share one of the biggest updates yet:

Your New PICA Member Portal Is Here!
OUR MEMBERSHIP DATABASE HAS MOVED ONLINE

After eight years at our current  
location, PICA is on the move!
Not far — just four miles down the road to: 
205 Regency Executive Park Drive, Suite 102 
Charlotte, NC 28217



First Place 
(15 under par): Elite Print Finishing 
Team — Bryce Poremba, Steven 
Roberts, Will Ward, and Dustin 
Moore

Second Place 
(12 under par, tie-breaker): Maslo 
Team — Randy Pitts, Mike Kilcoin, 
and Torrie Hammond

Third Place 
(12 under par): Napco Team — 
Rob Profitt, Joe DeBoy, and Dylon 
Wooten

Contest Winners:
• Men’s Longest Drive: Dylon Wooten
• Ladies’ Longest Drive: Pam Munn (Veritiv)
• Closest to the Pin: Steve Sadowski (Fujifilm)

After all that play, teams returned to a mouthwatering barbecue spread featuring Patrick Cleghorn BBQ. 
The meal included pulled pork, baked beans, white and red slaw, chips, and a few refreshing beverages 
to top it off.

The afternoon wrapped up with a lively auction for a commemorative 2019 Masters framed piece.

The 14th Annual PICA Foundation Golf Classic exceeded expectations once again, with record 
participation, perfect fall weather, and stunning blue skies.

Twenty-six teams took to the course to play, laugh, and compete — all while supporting the PICA 
Foundation Scholarship Fund. By the end of the day, the Foundation had raised just over $12,000 
to help students pursuing careers in graphic communications.

The day kicked off with a ball drop on hole 18, where the lucky winner took home $500 in cash.

14th Annual PICA Foundation Golf Classic 
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Tee Box Sponsors
Printers Service Prisco
The Imagine Group
Wikoff
Salem One
PICA Foundation
Winston Printing
Case Paper
Performance Print Services
FujiFilm

Closest to the Pin Sponsor
PICA Foundation

Men’s Longest Drive
BW Converting

Women’s Longest Drive
Jeff Stoudt

Hole-in-One Sponsor 
ImageMark Business Solutions

Reception Sponsor
Manchester Industries

Beverage Cart Sponsors
Canon USA
Napco

Golf Signs Sponsor
Heritage Signs & Displays

Goody Bag Sponsors
Napco
Komori America
Canon USA
Sun Solutions

	    

Join us next year on Oct 14, 2026 for the 15th Annual PICA Foundation Golf Classic

PICA would like to thank all of our Sponsors and Members who stepped up yet again to 
sponsor the following events and make the Foundation Golf Classic a success.
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Shines Under Carolina Blue Skies
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The Next Generation of Print Employees
Across the Carolinas

Introduction
Not long ago, Museum of Printing President and Rochester Institute of Technology Professor Emeritus Frank Romano recorded 
a WhatTheyThink video about print education entitled Print Basics Are Not. Frank’s point was that in his lifetime, print education 
(which had been taught in virtually every high school in the past) had for all practical purposes disappeared. At one time, someone 
who learned about letterpress printing or who was able to operate a Linotype machine could find work in any print shop across the 
country. With the move to offset printing and later on to digital printing, Romano notes that there were no longer an identifiable 
set of basic skills for a wannabe print employee. 

An Evolution in Printing
I am a little younger than Frank, but in my lifetime I have seen a wholesale compression of the print workflow process. I started my 
career as a paste-up artist, and was paid reasonably well for my dexterity with an X-Acto knife, layout boards, and rubber cement 
or hot wax. Around that time, advancements in electronic prepress took typesetters out of the equation and replaced them with 
PostScript output bureaus, which subsequently were absorbed entirely into the prepress process. Seeing the writing on the wall, 
I returned to school and got my graduate degree in Printing Technology at the Rochester Institute of Technology’s renowned (at 
the time) printing school. Today, the last vestiges of this path reside inside RIT’s engineering program. It has also been rebranded 
multiple times, first in 2012 from the “School of Print Media” to the “School of Media Sciences,” and then in 2020 to the 
“Department of Graphic Media Science and Technology” in RIT’s College of Engineering Technology (instead of RIT’s College of 
Art and Design, where it had previously resided).

Educating the Next Generation
The question is, how do we educate the next generation of folks who will work (to some extent at least) in the world of print? In its 
North American Software Investment Outlook Study, Keypoint Intelligence asked respondents about their top business concerns. 
An aging workforce came in at the top of the list, and the ability to hire qualified staff was not far behind.

Keypoint Intelligence, in its 2024 North American Software Investment Outlook study asked respondents: “Which of the 
following would you consider to be the top business concerns for your printing operation?” They put an aging workforce at the top 
of the list. Hiring qualified staff was not far behind.

How will printers replace these aging workers once they retire? Where will new employees come from, and what will these 
employees need to know to do their jobs?

A follow-up question from that same 
research may provide some insight. When 
these same respondents were asked about 
their production workflow issues, they 
provided a laundry list of problems. Many 
of these challenges could be lessened or 
resolved with workflow automation and 
improved software tools, despite possible 
resistance from management (due to cost 
concerns or other factors) or existing staff 
(who may be resistant to change).

Setting aside the difficulty associated with 
retaining low-level manual workers (cited 
by 29% of respondents), most of the above 
issues generally require software-savvy 
employees. These types of candidates can 
be found and trained to address print or 
multi-media workflows. Continued on Page 9
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Pints with PICA, Coffee with PICA, and PICA Prints 

Since August, PICA has been on the road visiting all seven areas across our region. Over the past few 
months, we’ve gathered with 89 companies and 157 attendees, connecting both members and prospective 
members at these informal networking events.

We’re thrilled to share that two prospective companies joined PICA shortly after attending their local event—proof that meaningful 
connections and shared conversations continue to strengthen our community.

A huge thank-you goes out to our Area Directors and their Assistant Area Directors for coordinating and hosting these gatherings. 
Their efforts ensure that PICA remains a strong, connected network for our members across the Carolinas.

Many thanks to Gary Rinehart, who sent us a message after attending two of our events: 
“These events are awesome, and you have done an excellent job with choosing the venues, the food and 
demonstrating the best of the best in professionalism. I certainly appreciate it and look forward to working 
with you and all those leadership folks you have mentioned. It has been great getting to meet new people 
as well as further develop existing relationships.

I wanted to share two cool stories from Greenville and Greensboro meetings. In Greenville I reconnected 
with Dale Clark, who I lost track off. He sold me supplies when I managed the prepress dept in 
Morehead City when he worked for Xpedx. We lost touch over the years but he landed in another sales 
position, so it was good to see him in Greenville at the Coffee Shop after many years without contact.

In Greensboro this week I met Jeff Vargo in equipment sales with All4Ptg, who just joined PICA. In 
chatting, we realized he was good friends with one of the owners of a shop where I worked in Prepress 
many many years ago in Dayton, Ohio. Back then he sold them a piece of equipment for the prepress 
dept that was sort of in Beta before plate laser technology came out, and I have never seen that machine 
again in the industry. He also knew the owner well and recently had contact with our past day shift 
pressman who now owns the company. Wow, what a small world to know that he was the Salesman 
who sold us that piece of equipment and still has contacts with my old pals in Ohio.”

Event Highlights (in date order)
	y August 6 – Area 4: Chris Wallace, Director, and Jason Campbell, Assistant (CEI, The Digital Office) hosted 
members at Zinc House Winery & Brewery.

	y August 7 – Area 5: Parker Morgan, Director (Morgan Printers), welcomed attendees to Biscuit & the Bean.
	y August 25 – Area 7: Jess MacCallum, Director (Professional Printers), brought members together at Savage 

Craft & Ale.
	y September 9 – Area 3: Steven Roberts, Director (Elite Print Finishing), hosted a lively event at Natty 

Greene’s.
	y September 24 – Area 1: Scott Cotten, Director (BP Solutions), and Hank Skelton, Assistant (Mac Papers and 
Packaging) gathered members at Sierra Nevada.

	y September 25 – Area 6: Will Ragsdale, Director (Martin Printing), and Rachael Sivec, Assistant (Wikoff Color) 
hosted a great evening at Southernside Brewing Co.

	y September 30 – Area 2: Rich Schepler, Director (AlphaGraphics of South Charlotte), wrapped up the tour at 
Resident Culture.
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& Pours

Along with these dedicated volunteer Board members and their assistants, we extend heartfelt thanks to our amazing  
Platinum Sponsors, who consistently step up to support PICA and our members.

What’s Next?
What happens next is up to you—our members and Area Directors. It’s your turn to share what type of event you’d like to see in 
your area. Whether it’s another relaxed get-together, a facility tour, or a learning session, we want to hear your ideas. We love being 
on the road and meeting with members and prospects—but now we want to know: what do you want next?

Emerging 

Leaders

AREA 3

AREA 6

AREA 1

AREA 4

AREA 7

AREA 2

AREA 5

AREA 7
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Celebrating 60 Years of Print Brilliance
Continued from pg 1

Continued from pg 6

Every award tells a story — of craft perfected, of ideas brought to life, of brilliance refined like a diamond.

Who will claim the crown jewel this year?
Submit your entries and let your legacy shine. Visit www.picanet.org for submission guidelines and entry forms.

The Next Generation of Print Employees Across the Carolinas

Conclusion
As print service providers (PSPs) tell 
us that an aging workforce is their top 
business concern, the question remains: 
Where do we find the next generation 
of workers? For web and print design, 
education is crucial for both electronic 
and print output, whether that is for 
graphical user interfaces (GUIs) or for 
printed matter like books, brochures, or 
posters. An understanding of type, layout, 
graphic design, illustration, photography, 
and the use of color are all essential pieces, 
which today require a solid understanding 
and familiarity with computers, software, 
and programming basics.

The reality is that no recent graduate is likely to walk through your door today with an understanding of print workflow. That shifts 
the responsibility to you as a PSP to train and educate. As Frank Romano makes clear in his WhatTheyThink video, the print 
“basics” that once were taught everywhere are no longer part of the curriculum.

Jim Hamilton of Green Harbor Publications (www.greenharbor.com) is an industry analyst, market researcher, writer, and public speaker. For 
many years he was Group Director in charge of Keypoint Intelligence’s (formerly InfoTrends’) Production Digital Printing & Publishing consulting 
services. He has a BA in German from Amherst College and a Master’s in Printing Technology from the Rochester Institute of Technology.
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Americas Print Award Winner

In memory of Ben Keys ‘Bennette Eugene Geer 
Keys’ who passed away June 9, 2024. Ben served 
as PICA Chairman in 1970 and was a member of the 
PICA Foundation Trustees. He owned Keys Printing 
in Greenville, SC. Keys Printing won the first Best 
of Show award in 1966 setting the standard for all 
future Best of Show wins.

To the family of Patrick Gee Rose, former  
Clemson University Instructor, who passed  
away October 19, 2025..

To the family of Marty Agee with Piedmont 
Laminating on the death of his daughter  
Lindsey Agee on July 22, 2025.

To the family of Joyce Haigler, wife of Lewis Haigler 
with Atlantic Graphic Systems on her passing on 
October 29, 2025.

CONDOLENCES

Pryntbse 
John Bracamontes • john@pryntbase.com  
724 N 1st Street • Suite 200 • Saint Louis, MO 63102 
 
The Pryntbase Mission is to give Printers the knowledge 
and tools to grow their business online by taking control of 
generating more leads & more sales on their terms while 
providing affordable service that delivers results.

CarolinaPEO, Inc.
Jef Fullagar • President
704-906-4665 • jef@CarolinaPEO.com • CarolinaPEO.com
 

CarolinaPEO helps business owners nationwide use 
economies of scale to find consolidated HR, Payroll, 
Risk Management and Employee Benefits Solutions. 
They help companies attract and retain quality talent 
allowing them to focus on running their business.

WELCOME NEW  WELCOME NEW  
PICA MEMBERS!PICA MEMBERS!

PICA would like to offer heartfelt 
congratulations to Napco USA out of 
Sparta, North Carolina for their award at 
the 2024 Americas Print Awards. 

They won the Best Custom Packaging 
award for their entry, Infinite Possibilities - 
Box-in-a-Box. Congrats to everyone who 
worked on this project.

“Every block of stone has a statue 
inside it and it is the task of the 

sculptor to discover it.” 
– Michaelangelo
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Member News

HEIDELBERG NAMES  
NEW DIRECTOR OF  
GALLUS SALES FOR USA 
KENNESAW, GA. OCTOBER 9, 2025

Heidelberg USA, Inc. (HEIDELBERG) is pleased 
to announce the appointment of Frank Grecco 
as Director of Gallus Sales. In his role, Frank will drive sales and 
market development for HEIDELBERG’s Gallus label solutions 
and is responsible for leading the growth and success of the 
product line across the United States. Frank will report directly 
to Clarence Penge, President of HEIDELBERG USA.

“HEIDELBERG and Gallus have long been recognized as pillars 
of quality and innovation in the printing industry, and I’m thrilled 
to join the team,” said Frank. “I look forward to connecting 
with customers and demonstrating the value our exceptional 
technologies can bring to their businesses.”

Frank, who is based in Pennsylvania, will be responsible 
for building strategic partnerships and working closely with 
HEIDELBERG and Gallus colleagues around the globe to 
provide best-in-class solutions across the full Gallus portfolio, 
including the advanced Gallus One hybrid digital platform.

WIKOFF COLOR 
APPOINTS OF 
JOHN RUSSELL 
AS DIRECTOR 
OF QUALITY, 
ENVIRONMENTAL, 
SAFETY & HEALTH 
FORT MILL, SC  
AUGUST 28, 2025

Wikoff Color, a leading 
manufacturer of high-
performance printing inks and coatings, is pleased to announce 
the appointment of John Russell as Director of Quality, 
Environmental, Safety & Health (QESH), effective immediately. 

In this role, Mr. Russell will lead the advancement of our 
business management systems, champion continuous 
improvement initiatives, and align our Environmental, Safety 
& Health programs with Wikoff’s enterprise-wide approach to 
quality excellence. 

John has over 30 years of distinguished leadership experience 
in Business, Quality Management, Process Engineering, and 
Operational Excellence across a broad range of industries, 
including manufacturing, automotive, and specialty products. 
He has held pivotal roles in respected organizations such as 3M 
Scott Safety, Firestone Building Products (Bridgestone), Parker 

Hannifin, and Tenneco, consistently delivering measurable 
improvements in quality performance, cost efficiency, and 
customer satisfaction.

KOMORI AMERICA  
APPOINTS JULIE GARRISON 
AS VICE PRESIDENT OF 
PRODUCTION INKJET SALES 
ROLLING MEADOWS, IL  
SEPTEMBER 25TH, 2025

Komori America is proud to announce the appointment of 
Julie Garrison as Vice President of Production Inkjet Sales, a 
key leadership role that will advance Komori’s inkjet strategy 
and help provide complete print solutions for the future of the 
printing industry.

With over 30 years of experience spanning production, 
sales, and equipment expertise, Garrison brings a wealth of 
knowledge to Komori’s expanding digital division. Her career 
includes leadership roles at United Litho, RR Donnelley, and 
FedEx Office, along with more than seven years at Konica 
Minolta, where she helped place KM1 inkjet presses across 
the East Coast and led the company’s first U.S. label press 
installation.

Garrison is based in Northern Virginia and will serve in a 
national overlay role. She will provide support to Komori’s 
existing sales team, serving as a dedicated inkjet resource 
to help guide customers through the digital press selection 
process.

In addition to her technical knowledge, Garrison emphasized 
the passion that continues to drive her in the print industry. 
“I’ve always been inspired by the moment ink hits paper—
it’s a centuries-old craft that still evolves every day. Helping 
customers succeed with technology that builds their business 
is incredibly fulfilling.”

THE PRINTING PORT  
WELCOMED HIGH SCHOOL  
STUDENTS TO LEARN ABOUT PRINTING 
SEPT 11, 2025 

The Printing Port was thrilled to have Erica Ray and her 
Graphic Communications class from Georgetown High 	
School visit in September. They had the pleasure of showing 
the students around their facility and treating them to lunch. 
The students were very interested and asked a lot of 	
questions. Giving back to the next generation by supporting 
local high schools is important and ensures the continuation 	
of the industry. 
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Industry    
  Calendar

The Printing Industry of the Carolinas, Inc. (PICA)
PO Box 19488 • Charlotte, NC 28219

2025-26 Platinum Sponsors: 

NOVEMBER
7-9:	 PICA Fall Management  
	 Conference
	 Omni Resort Oceanfront 	
	 Hilton Head

11:	 Marketing Webinar 
	 1:00pm

13:	 HR Update: Bridging the  
	 Generational Talent Gap 
	 1:00pm

18:	 Associate Webinar:  
	 Myths of FSC Certification 
	 1:00pm

19:	 Wage & Benefits Webinar
	 12:00pm

DECEMBER
PICA Offices Relocating

JANUARY 2026
16:	 PICA Awards Entries Due
	 (double-check address)

22:	 Issues in Sheetfed Offset  
	 Printing Webinar
	 1:00pm
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60TH ANNUAL 

BANQUET 

April 18, 2026
Hilton University  • Charlotte, NC


